Editor  &  Publisher 


FOURTH  ESTATE 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Inquirer  upheld 
in  Pulitzer  Prize 
centreversy 
(See  page  9) 

Wbe  has  Ihe 
right  10 
huy  UPl? 

(See  page  11) 

Newspaper 
demands 
relraclion 
(See  page  14) 

i»  >>.  C 

^  o  rrw)  •» 

.2  0'-'  w 

«■ 

u  t»  S'  -> 
JL.  73  (-  I'J  ■tt- 

'jD  r>j  I 

* 

f  n  -r  .<  -a- 

a  -<  -K- 

-( 

t:  2  <i 
o  •-»  -2  ►-  -a- 
nc 

*)  ■> 
oo  •» 

Tl  T1 


III  S'  1/3  I 

.  i-.r-. 


Executive  Editor  John  Flanagan  ond  Publisher  Catherine  Shen  of  the  Honolulu  Star- Bulletin 

Getting  better 
inthePddfic 

"You  name  it,  we're  doing  it — oil  to  moke  the  Honolulu  Star-Bulletin 
both  easier  for  our  readers  tause  and  THE  newspaper  to  read 
in  Hawaii."  Catherine  Shen 

Better  planning.  Better  packaging.  Better  presentation.  Better 
results.  All  happening  in  Honolulu  as  Publisher  Catherine  Shen  and 
Executive  Editor  John  Flanagan  push  to  provide  readers  with  more 
every  day. 

The  effort  is  working.  During  the  past  year,  the  newspaper  added 
more  space  for  stories,  more  weather  information,  more  business 
news,  more  enterprise,  more  Honolulu  and  island  coverage,  more 
news  from  across  the  Pacific  region.  And  there's  more  to  come. 


The  Honolulu  Star-Bulletin,  serving  its  readers  better  every  day. 

GANMETT 


During  the  past  three  years  Lee  Dirks  & 
Associates  has  represented  more  than 
twice  as  many  sellers  of  daily  newspapers 
with  over  10,000  circulation  than  any 
other  newspaper  merger-and'acquisition 
firm.  These  10  independent  dailies  were 
sold  to  9  different  purchasers  — 
confirming  the  depth  of  demand  for  daily 
newspapers  and  Lee  Dirks  &  Associates’ 
breadth  of  contacts  among  qualified 
prospective  buyers. 


* ‘Selling  a  business  that  had  been  in  our  family 
for  over  100  years  was  made  much  easier  by 
listing  with  your  company.  Owen  Van  Essen 
was  very  knowledgeable  and  professional  and 
was  very  compassionate  and  understanding  of 
the  feelings  involved  with  the  sale.” 

—  John  Easton,  Stillwater  (MN)  Gazette, 
5,000  daily,  August  1987. 


“High  marks  for  a  job  well  done. . .  You  did  an 
admirable  Job  in  putting  together  the 
prospectus  and  saw  to  it  that  the  information 
got  to  the  greatest  number  of  prospective 
buyers. . .  Your  services  added  to  what  we 
received  for  the  company  an  amount  several 
times  your  fee.”  —  Milton  and  Todd  Garber 
and  John  Taylor,  Enid  (OK)  Morning  News 
and  Enid  (OK)  Daily  Eagle,  26,000  daily, 
December  1987. 


ENID 

MORNING  NEWS 


LEE  DIRKS  &  ASSOCIATES 

255  E.  Brown  St.,  Suite  210,  Birmingham,  Mich.  48011 

313-646-4230 
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The  Future  Begins  Today 


laborStories  IrTd  pratfical  'assistance  to  ^ 


opening  ofolir  ultil^mod^' Research” 


Center,  Ann  Arbor,  Michigan,  reaffirms  Flint 


customers... Conference  and  information 


Ink  Corporation’s  continuing  commitment  to 
the  printing  industry,  and  underscores  our 


facilities  to  promote  the  exchange  of  ideas 
and  information...  » 


determination  to  remain  on  the  cutting  edge 


of  ink  technology  and  performance, 


These  facilities  will  provide  the  tools  ^ 
we  need  to  meet  the  challenges  facing 
our  customers  —  today  and  in  the  future:  our 
highly-trained  chemists,  technicians  and 
support  personnel  will  supply  the  necessary 
imagination  and  skills;  and  a  strong, 
positive  corporate  vision  will 
give  steadfast  direction. 


Research  Laboratories  devoted  to  the 
exploration  of  new  ink  systems.. .individual 
Product  Laboratories  specializing  in 
formulation  and  applications 
research  for  each  of  the  major 
printing  processes... Support 


Laboratories  employing 


At  Flint  Ink,  we’ve  come  prepared 
for  the  future,  and  it  begins  today. 


sophisticated  instruments 
to  provide  data  to  other 


CORPORATION 


Corporate  Offices:  25111  Glendale  Ave.,  Detroit,  Ml  48239 
Research  Center:  4600  Arrowhead  Dr.,  P.O.  Box  8609,  Ann  Artx>r,  Ml  48107 
with  more  than  40  locations  nationwide 
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About  Awards 
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APRIL 

20-22— Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 
tising  Managers  Association.  Display  Advertising  Conference,  Tof- 
trees  Resort,  State  College,  Pa. 

22— Maine  Press  Association,  Spring  Conference,  Holiday  Inn,  Augusta. 
25-27— American  Newspaper  Publishers  Association,  Sheraton  Waikiki, 
Hawaii. 

25-28 — American  Association  of  Independent  Newspaper  Distributors. 
Spring  Meeting,  Golden  Nugget  Hotel  &  Resort,  Las  Vegas. 

28- 30 — Student  Society  of  Newspaper  Design  and  University  of  Missouri 

School  of  Journalism,  Columbia. 

29- 5/1 — Graphics  88,  Annual  San  Jose  Mercury  News  Graphics  Conference, 

San  Jose. 

MAY 

4-5— Michigan  Press  Association,  Circulation  Conference,  Midway  Motor 
Lodge.  Lansing. 

4- 6 — Pacific  Northwest  N  ^paper  Advertising  Executives  Association, 

Spring  Sales  Conference,  The  Inn  at  Semi-Ah-Moo,  Blaine,  Wash. 
6-8 — Economics  and  the  '88  Elections,  Conference  for  Journalists, 
Cosponsored  by  the  Foundation  for  American  Communications  and 
the  Gates  Foundation,  Cheyenne  Mountain  Conference  Resort, 
Colorado  Springs. 

8-11 — Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 
ence,  Westin  Hotel,  Seattle. 

8-14 — International  Press  Institute,  37th  Annual  Assembly,  Hotel  Instanbul- 
Sheraton,  Istanbul,  Turkey. 

9— New  York  State  Society  of  Newspaper  Editors,  Annual  Meeting, 
Sheraton  University  Inn,  Syracuse. 

12- 15 — Mid-Atlantic  Circulation  Managers  Association,  Spring  Meeting, 

Myrtle  Beach,  S.C. 

13- 15 — The  Pittsburgh  Conference,  Annually  sponsored  by  the  Pittsubrgh 

Press,  Airport  Marriott  Hotel,  Pittsburgh. 

14- 18 — Organization  of  News  Ombudsmen,  Annual  Convention,  Park  Plaza 

Hotel,  Boston. 

15- 18 — New  York  State  Circulation  Managers  Association,  Annual  Conven¬ 

tion,  Roaring  Brook,  Lake  George. 

18-20— Newspaper  in  Education  Conference,  Westin  Peachtree  Plaza, 
Atlanta. 

20-22— Economics  and  the  News,  Conference  for  Journalists,  Cosponsored 
by  the  Foundation  for  America  Communications,  the  Gannett  Found¬ 
ation  and  KARELL,  Scanticon  Minneapolis  Executive  Conference 
Center  &  Hotel,  Plymouth,  Minn. 

22-25— International  Newspaper  Marketing  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

22-25 — International  Newspaper  Financial  Executives,  Marriott  Hotel,  Palm 
Desert,  Calif. 

Seminars/ Workshops/Clinics 

APRIL 

28 — New  England  Newspaper  Association,  Circulation  Customer  Service 
Workshop,  Sheraton  Tara  Hotel,  Springfield,  Mass. 

30 — Ohio  Press  Women/National  Federation  of  Press  Women,  Cospon¬ 
soring  a  Penney-Missouri  Workshop  on  Excellence  in  Writing,  in 
Conjunction  with  OPW  25th  Anniversary,  Ramada  Inn  North,  Colum¬ 
bus. 

MAY 

1-4 — SNPA  Foundation  Seminar,  Reaching  Readers  of  the  1990's,  Knox¬ 
ville,  Tenn. 

1-4 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center,  MAC- 
TRAC:  St.  Petersburg. 

1-7— American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

5- 6— Illinois  Press  Association,  News-Editorial  Regional  Workshop, 

Edwardsville. 

8-11 — SNPA  Foundation,  Seminar,  Ad  Sales  Training,  Little  Rock  Ark. 
8-13 — American  Press  Institute.  Advertising  Executives  (over  75,000  circu¬ 
lation),  Reston,  Va. 

8- 20 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Media 

Leadership,  St,  Petersburg. 

9- 11— ANPAINAME,  Leadership  in  the  Advertising  Dept.,  Omni  George¬ 

town,  Washington,  D  C. 
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NENA  Papers  of  the  Year.  The  Boston  Globe  is  the  1988 
New  England  Newspaper  of  the  Year  in  the  100,000  or 
more  circulation  category,  one  of  29  daily  and  weekly 
newspapers  honored  by  the  annual  New  England  Newspa¬ 
per  Association’s  Newspapers  of  the  Year  Contest. 

Other  first  place  winners  were:  Daily  Newspapers:  cir¬ 
culation  60,000  to  99,999,  the  Patriot-Ledger  of  Quincy, 
Mass.;  circulation  35,000  to  59,000,  the  Lawrence  (Mass.) 
Eafile-Trihnne:  circulation  20,000  to  34,000,  the  Tran- 
script-Telef>ram  of  Holyoke,  Mass.;  circulation  12,000  to 

19.999,  the  Keene  Sentinel  of  New  Hampshire;  circulation 
under  11,999,  the  Lewiston  {Maine)  Journal. 

Sunday  Newspapers:  circulation  49,999  and  under,  the 
Nashua  (N.H.)  Sunday  Teleftraplf,  circulation  50,0(K)  to 

199.999,  the  Sunday  Telegram  of  Worcester,  Mass. 

Weekly  newspapers:  circulation  5,000  and  under,  the 

Standard  Times  of  North  Kingstown,  R.I.;  circulation 
5,001  and  up,  the  Old  Colony  Memorial  of  Plymouth, 
Mass. 

Institute  of  Letters  Honors,  The  Stanley  Walker  Jour¬ 
nalism  Award  of  S500,  given  by  Frank  and  Sue  McBee  of 
Austin,  Texas,  for  best  nonfiction  writing  appearing  in 
a  newspaper,  in  a  single  article  or  column  or  series  on  a 
single  subject,  with  emphasis  on  literary  merit,  was 
awarded  to  Mike  Cochran  of  the  Associated  Press  for 
“Texas  Fugitives." 

The  O.  Henry  Award  of  $500,  also  given  by  the  McBees 
at  the  annual  meeting  of  the  Texas  Institute  of  Letters,  for 
best  nonfiction  writing  appearing  in  a  magazine  or  journal 
or  other  periodical  or  in  a  newspaper  Sunday  supplement, 
went  to  Robert  Sherrill  for  “Can  Miami  Save  itself?” 
which  ran  in  the  New  York  Times  Maf>azine. 

Smith-Corona  Cites  Students.  Grosse  Point  Farms, 
Mich.,  high  school  senior  Reba  Uthappa  won  top  honors 
from  the  Quill  &  Scroll  Society  for  her  editorial  “Supreme 
Court  Offers  Poor  Civics  Lesson”  about  the  High  Court’s 
decision  giving  school  officials  the  right  to  censor  school 
newspapers. 

She  was  one  of  13  high  school  students  honored  in  the 
1988  Quill  &  Scroll/ANPA  Writing  and  Photography  Con¬ 
test  sponsored  by  Smith-Corona. 

Collier  Journalism  Award.  A.  Kent  MacDougall,  cur¬ 
rently  on  the  journalism  faculty  at  the  University  of  Cali¬ 
fornia,  Berkeley,  has  won  the  first  John  B.  Collier  Award 
for  Forest  History  Journalism.  The  Collier  Award  is  pre¬ 
sented  by  the  Forest  History  Society  for  the  best  newspa¬ 
per  or  general-circulation  magazine  article  about  forest 
and  conservation  history.  MacDougall  wrote  the  four-part 
winning  article  while  a  staff  writer  for  the  Los  Angeles 
Times. 


Essay  Contest  Winner.  Aimee  McEnerney,  a  senior  at 
Acalanes  High  School  in  Lafayette,  Calif.,  won  first  place 
in  the  third  annual  high  school  essay  contest  on  “What  a 
free  press  means  to  America,”  sponsored  by  the  Society 
of  Professional  Journalists,  Sigma  Delta  Chi. 

McEnerney  received  $500  and  a  trip  to  Washington, 
D.C.,  to  participate  in  SPJ,  SDX’s  national  Freedom  of 
Information  Day  ceremonies  at  the  National  Press  Club. 
Her  sponsoring  teacher,  Jodi  Russi,  also  traveled  to 
Washington  at  SPJ,  SDX’s  expense. 
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HAS  BEEN 
GETTING  On 

Our  CASE 

LATELY. 
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Editorial  workshop 


About  Awards 


By  Roy  H.  Copperud 

Alas,  Poor  Idiom  No.  664 

Recently  I  cited  an  occasional  error,  “step  foot  in,” 
where  “set  foot  in”  is  called  for,  as  in  “She  swore  she 
would  never  set  foot  in  the  place  again.”  I  am  not  sure 
whether  this  and  similar  expressions  are  truly  idioms  but 
there  is  no  question  that  they  have  taken  established  form, 
and  that  deviations  from  these  forms  reflect  ignorance  and 
lead  to  nonsense,  as  in  the  example. 

Whatever,  1  began  to  notice  others.  The  next  one  I  saw 
was  a  dandy:  “She  succeeded  in  getting  him  to  tow  the 
line.”  Well,  it’s  toe  the  line  (sometimes  toe  the  mark).  The 
expression  comes  from  touching  a  line  or  mark  with  the 
toe  in  readiness  for  a  race  or  other  competition.  Or,  by 
extension  —  as  in  the  example  —  obeying  rules  conscien¬ 
tiously;  conforming. 

This  reminds  me  of  a  reporter  who  described  someone 
as  cow-towing  to  a  boss.  He  was  aiming  at  kowtowing,  the 
expression  from  the  Chinese  meaning  to  indicate  respect 
or  submission.  Among  some  members  of  the  staff  this 
error  caused  irrepressible  merriment  and  a  desire  to 
immortalize  it  in  some  form  so,  when  they  mustered  for  a 
coffee  break,  they  would  say,  “let’s  go  tow  a  cow.”  Cow 
as  a  verb  (“She  was  not  cowed  by  his  threats”)  may  seem 
to  be  derived  from  kowtow,  but  American  Heritage  says  it 
is  probably  of  Scandinavian  origin. 

A  few  days  ago  I  was  watching  Washington  Week  in 
Review  on  television  when  one  of  the  participants 
described  some  development  in  the  nominee  race  as  “the 
final  straw.”  Aha,  I  said,  grist  for  my  mill.  “The  final 
straw,”  another  distortion,  perhaps  in  an  unconscious 
attempt  to  dignify,  is  not  uncommon  but,  if  it  tempts  you 
remember  that  is  was  the  last  straw,  not  the  final  one,  that 
broke  the  camel’s  back. 

A  heading  on  an  ad  invoked  “other  gee  wiz  facts.”  Gee 
whiz,  can’t  we  get  anything  right?  It’s  in  all  the  dictiona¬ 
ries. 

Another  ad  heralded  “Top  of  the  Line  Tours.”  What’s  a 
line  tour,  Ma?  Oh,  you  mean  “top-of-the-line  tours.” 
That’s  different,  and  gives  the  reader  something  to  hang 
onto. 

The  manifold  activities  of  the  United  Nations  have 
called  forth  many  a  misplaced  apostrophe:  “The  United 
Nation’s  Decertification  Control  Program.”  United 
Nations’  would  be  OK  but  so  would  United  Nations  —  a 
simple  modifier,  no  apostrophe.  The  fact  that  a  modifier 
ends  in  5  does  not  make  it  a  possessive.  Consider  “a 
General  Motors  (not  Motors’)  scholarship,”  “a  United 
States  (not  States’)  citizen.” 

Cohort  has  often  been  criticized  when  used  to  mean 
colleague,  associate,  companion.  In  the  Roman  army,  a 
cohort  was  one  of  the  10  subdivisions  of  a  legion,  and  one 
critic  says  it  is  appropriate  now  only  for  members  of  a  large 
group  engaged  in  a  contest  of  some  kind.  Yet  all  but  the 
American  College  Dictionary  now  accept  the  questioned 
usage,  which  indicates  that  popular  acceptance  —  the 
final  arbiter  in  all  such  questions  no  matter  how  critics 
complain  —  has  carried  the  field.  Those  who  have  studied 
Latin  are  most  likely  to  be  critical  of  the  modern  sense. 
Except  for  modern  use,  or  misuse,  the  word  would  have 
sunk  into  history. 

Decimate,  originally  meaning  to  strike  down  one  in  10 
(as  a  punishment  for  mutiny)  is  another  survivor  from 
ancient  Rome.  Its  modern  use  —  to  “destroy  a  large  part 
of’  —  irks  Latinists,  but  in  vain.  Its  original  meaning  is 
useless  in  English. 
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EWA  Winners.  The  Education  Writers  Association 
announced  the  1987  winners  of  its  National  Awards  for 
Education  Reporting. 

For  newspapers  under  75,000  circulation  and  over 
75,000  circulation,  respectively,  the  winners  were: 

Breaking  news  —  Barbar  Misle,  Anne  Arbor  (Mich.) 
News  for  “Racism  on  Campus”;  and  Kiki  Bochi,  Fort 
Lauderdale  (Fla.)  NewsISun-Sentinel  for  “Broward’s 
Bond  Issue.” 

Feature  —  Barry  Yeoman,  The  Independent,  Durham, 
N.C.,  for  “Rich  School.  Poor  School”;  and  Bonita  Brodt, 
Chicago  Tribune,  for  “That  ‘Mean’  Lady.” 

Best  Series  —  Leslie  Henderson  and  Mary  Gay  John¬ 
son,  Knoxville  (Tenn.)  Journal,  for  “Whatever  Happened 
to  the  Class  of  ’85?”  and  Emily  Sachar,  New  York  New.s- 
day,  for  “Problems  With  the  New  York  City  Public  School 
System.” 

Investigative  Reporting  —  Barbara  O’Reilly,  Chatta¬ 
nooga  (Tenn.)  Times,  for  “The  Backroom  Board”;  and 
Cathy  Shaw,  Luis  Feldstein  Soto,  Celia  W.  Dugger  and 
Richard  Morin,  Miami  (Fla.)  Herald,  for  “Separate  but 
Equal?  Segregation  in  Dade’s  Public  Schools.” 

Opinion  —  Debbie  Bradley,  Stevens  Point  (Wis.)  Jour¬ 
nal,  for  “Fragile  Egos”;  and  Tom  Scarritt,  Birmingham 
(Ala.)  News,  for  “Higher  Education  Reform. 

Financial  Fellowships.  Four  financial  journalists  will 
attend  the  1988  session  of  the  American  Bankers  Associa¬ 
tion  Stonier  Graduate  School  of  Banking  as  recipients  of 
journalism  fellowships. 

The  Joseph  E.  Hughes  Fellowships  were  awarded  to 
Bob  Garsson  Jr.,  Capitol  Hill  correspondent  for  American 
Banker,  and  Jan  Paschal,  banking  reporter  for  the  Cincin¬ 
nati  (Ohio)  Enquirer,  who  is  currently  “on  loan”  to  USA 
Today  as  editor  and  reporter. 

The  American  Bankers  Association’s  Communications 
Council  Fellowships  were  awarded  to  David  Sands,  busi¬ 
ness  reporter  for  the  Washington  (D.C.)  Times,  and  Philip 
Bolton,  editor  and  publisher  of  Southern  Banker  and  edi¬ 
torial  director  of  Lafferty  Publications  U.S.A.,  Norcross, 
Ga. 

SDX  Corrigan  Internship.  The  1988  Frank  W.  Corrigan 
Internship  at  Newsday,  Long  Island,  N.Y.,  has  been 
awarded  to  Jennifer  Halperin,  a  journalism  senior  at  the 
University  of  Illinois  in  Champaign-Urbana.  The  intern¬ 
ship  is  sponsored  by  the  Sigma  Delta  Chi  Foundation  in 
memory  of  Corrigan,  who  was  an  editorial  writer  and 
senior  business  editor  of  Newsday. 

Kilgore  Fol  Interns.  Stephanie  A.  Goodman,  a  journal¬ 
ism  senior  at  Baylor  U  niversity  in  Waco,  Texas  and  Margo 
Brenner,  a  first-year  law  student  at  Temple  University  in 
Philadelphia,  have  been  selected  by  the  Sigma  Delta  Chi 
Foundation  as  1988  Barney  Kilgore  Freedom  of  Informa¬ 
tion  Interns.  They  will  serve  10  weeks  as  interns,  assisting 
the  national  Freedom  of  Information  Committee  of  the 
Society  of  Professional  Journalists,  Sigma  Delta  Chi,  in 
Washington,  D.C. 

Glieber  Award.  Dallas  Times  Herald  columnist  Frank 
Luksa  was  presented  with  the  Frank  Glieber  Award  at  the 
annual  Dallas  All  Sports  Association  awards  banquet.  The 
award  is  presented  in  memory  of  Glieber,  the  former  CBS 
sports  announcer  from  Dallas  who  died  of  a  heart  attack 
while  jogging  three  years  ago. 

EDITOR  &  PUBLISHER  for  April  16,  1988 


It  started  with  a  Thomas  L. 
Stokes  award.  Followed  by  the 
George  Polk. 

And  now  a  Pulitzer  Prize.  It 
makes  for  a  handsome  trophy 
case.  But  it  also  says  we,  as  a 
newspaper,  are  doing  our  job. 

Like  we  did  with  Florida's 
Shame,  our  10-part  editorial 
series  on  mismanaged  growth 
in  Central  Florida.  To  help 
preserve  our  quality  of  life,  we 
researched  the  effects  of 
unrestrained  development  on 
our  schools,  roads  and 
environment.  Upon  the  release 
of  the  series,  residents  voiced 
concern,  and  in  some  cases, 
votes  changed  in  County 
Commission  meetings. 

Because  of  that,  the 
Pulitzer  committee  thought 
Florida's  Shame  was  good  enough 
to  earn  journalism's  highest 
honor  for  editorial  writing. 

If  the  newspaper  industry 
keeps  getting  on  our  case  like 
this,  we'll  have  no  choice.  We'll 
have  to  build  a  bigger  one. 


\  • 


For  a  reprint  of  Florida’s  Shame, 
call  407/420-5596. 
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Dangerous  precedents 

The  linkage  between  government  efforts  to  punish  those  who  leak 
secrets  to  the  press  and  efforts  to  punish  journalists  and  the  press  for 
publishing  that  information  is  not  imaginary.  It  is  brought  home 
forcefully  and  fearfully  by  the  opinion  of  the  federal  appeals  panel  in 
upholding  the  conviction  of  Samuel  Loring  Morison  for  espionage  and 
theft  of  government  property. 

In  1969,  the  Los  Angeles  Free  Press  published  a  roster  of  under¬ 
ground  state  narcotics  agents  with  their  home  addresses  and  tele¬ 
phone  numbers.  California  authorities  came  up  with  the  novel  idea  of 
charging  the  reporter  and  the  publisher  with  the  felony  of  receiving 
stolen  property. 

In  1971,  the  Department  ofJusticetriedtodo  the  same  thing  to  the 
New  York  Times,  Washington  Post  and  the  Boston  Globe  with  a 
gi*and  jury  investigation  seeking  to  determine  if  the  newspapers  had 
violated  interstate  theft  statutes  in  receiving  copies  of  the  Pentagon 
Papers.  Attorney  General  John  Mitchell  meant  just  that  when  he 
said:  “The  Department  of  Justice  is  continuing  its  investigation  and 
will  prosecute  all  those  who  have  violated  federal  criminal  laws  in 
connection  with  this  matter.” 

Although  the  factor  of  theft  was  considered  by  the  members  of  the 
Supreme  Court,  they  decided  the  government  could  not  prevent 
publication  of  the  Pentagon  Papers.  Nevertheless,  the  press  was 
subjected  to  pnor  restraint  of  publication  for  several  days  until  the 
Supreme  Court  ruled. 

Having  failed  in  its  effort  to  punish  the  newspapers  for  publishing 
the  leaked  information,  the  government  then  went  after  those  who 
leaked  it.  Espionage  and  theft  charges  were  brought  against  Daniel 
Ellsberg  and  Anthony  Russo  for  disclosing  those  documents  but  the 
case  was  dismissed  because  of  government  blunders. 

The  Morison  case  is  the  first  espionage  prosecution  since  then  that 
did  not  concern  the  transfer  of  secret  information  to  foreign  spies, 
agents  or  governments.  There  was  nothing  clandestine  about  the 
way  Morison  gave  information  to  a  foreign  publication.  Could  it  be 
called  “espionage”? 

The  danger  is  that  this  decision  could  be  used  as  a  precedent  to 
punish  all  government  leakers.  Even  the  authorized  ones  could  be 
caught  in  the  net.  And,  if  government  officials  or  employees  could  be 
prosecuted  under  the  1917  Espionage  Act  for  stealing  government 
information,  then  reporters  would  be  subjected  to  prosecution  to 
force  them  to  reveal  sources. 

In  a  concurring  opinion,  U.S.  Circuit  Judge  James  Phillips  Jr., 
called  the  Morison  case’s  First  Amendment  issues  “real  and  substan¬ 
tial”  and  the  espionage  laws  “unwieldy  and  imprecise  instruments  for 
prosecuting  government  ‘leakers’  to  the  press  as  opposed  to  govern¬ 
ment  ‘moles’  in  the  service  of  other  countries.” 

It  didn’t  affect  the  final  decision,  but  it  gives  hope  that  the  full 
Court  of  Appeals  or  the  Supreme  Court  will  view  the  case  differently 
and  find  that  Congress  in  writing  the  espionage  law  in  1917  did  not 
intend  that  all  leakers  should  be  treated  as  spies  and  that  First 
Amendment  considerations  should  dominate. 
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Letters  to  the  Editor 


He’s  opposed  to  journalism  high  school 


This  world  does  not  need  more  pro¬ 
grams  on  how  to  be  a  journalist. 

The  proposed  Cincinnati  high 
school  specializing  in  print  and  broad¬ 
cast  journalism  looks  like  another 
unnecessary  addition  to  the  plethora 
of  journalism  training  already  existing 
in  this  country.  The  Scripps  Howard 
Foundation  can  spend  its  money  bet¬ 
ter.  (See  “High  School  of  Communi¬ 
cation  Arts  proposed,”  E&P,  Feb.  6.) 

High  school  students  shouldn’t 
spend  their  time  learning  how  to  be 
journalists.  They  should  be  learning 
about  the  world  they  will  cover  as 
journalists.  Most  college  journalism 
programs  also  should  be  axed  for  the 
same  reason. 

We  need  journalists  educated  in 
economics,  history,  government, 
law,  the  workings  of  educational  insti¬ 
tutions,  science,  medicine,  health,  lit¬ 
erature,  writing  and  languages.  Let 

Says  ANPA  is 
out  of  touch 

1  have  to  be  more  than  a  little  disap¬ 
pointed  in  the  remarks  made  by 
George  Wilson,  chairman  of  the 
American  Newspaper  Publishers 
Association,  concerning  the  postal 
rate  hike  (E&P,  March  12,  1988). 

His  feeling  that  the  new  rates  are 
equitable  show  a  complete  disregard 
for  and  lack  of  information  about 
those  newspapers  which  serve  a  rural 
area  with  a  small  scattered  population 
which  requires  them  to  rely  on  the 
postal  service. 

The  McCook  (Neb.)  Daily  Gazette 
is  one  such  newspaper,  providing 
southwest  Nebraska  and  northwest 
Kansas  with  daily  access  to  a  local 
daily  newspaper.  Since  many  of  these 
residents  live  on  farms  and  ranches 
they  must  rely  on  the  mail  for  their 
daily  newspaper. 

How  anyone  can  term  an  18% 
increase  in  any  product  or  service 
“appropriate”  is  difficult  to  under¬ 
stand.  How  newspaper  executives 
who  continually  decry  increases  in 
feature  services,  newsprint  and  other 
supplies  can  do  so  is  unbelievable. 

It’s  obvious  ANPA  is  out  of  touch 
with  the  mainstream  of  the  majority  of 
today’s  newspapers,  the  small  daily. 

John  Burgess 

(Burgess  is  publisher  of  the  McCook 
[Neb.]  Daily  Gazette.) 

EDITOR  &  PUBLISHER  for  April  16,  1988 


high  school  and  college  journalists 
practice  at  school  newspapers  and 
broadcast  outlets.  Some  journalism 
education  can  be  provided  through  a 
few  journalism  courses  and  seminars. 

The  best  journalism  education  I  had 
was  at  a  small-town  newspaper. 
Scripps  Howard  and  other  media 
companies  should  offer  seminars  to 


The  comments  by  Bill  Earls  in 
“Shop  Talk  at  Thirty”  in  the  Feb.  27 
issue  about  the  sickening  practice  of 
so-and-so  “announcing”  an  event 
brought  to  mind  an  incident  that  hap¬ 
pened  in  our  newspaper  offices  last 
week. 

A  spokesperson  for  the  U.S.  rep¬ 
resentative  from  our  district  called  to 
announce  a  federal  grant  for  asbestos 
removal  in  the  local  school  system. 
The  first  line  of  the  press  release  he 
dictated  over  the  phone  was,  “U.S. 
Sen.  Mitch  McConnell  and  Fifth  Dis¬ 
trict  Congressman  Harold  Rogers 
have  announced  ...”  Both  McCon¬ 
nell  and  Rogers  are  Republicans. 

Not  30  minutes  later,  the  phone 
rang  again.  This  time,  it  was  a  spokes¬ 
person  from  the  office  of  Democratic 
Sen.  Wendell  Ford  with  the  same 
announcement.  In  the  game  of  politi¬ 
cal  one-upmanship,  it  seems  the  GOP 
won  this  battle. 


those  newspapers  and  to  small-town 
radio  and  television  stations. 

What  1  need  more  of  as  a  working 
journalist  is  a  better  background  in 
fields  I’m  reporting  about.  We  do  an 
injustice  to  our  youth  by  not  provid¬ 
ing  more  of  that  background  in  our 
schools. 

Vic  Kolenc 


But  guess  who  our  newspaper 
eventually  attributed  the  announce¬ 
ment  of  the  grant  to?  The  Environ¬ 
mental  Protection  .Agency,  of  course, 
the  source  of  the  grants. 

Editors  who  allow  who  makes  the 
announcement  to  overshadow  the 
importance  of  the  announcement 
itself  are  doing  their  readers  a  grave 
misservice  and  are  allowing  their 
newspapers  to  fall  into  the  hands  of 
these  brazen  self-promoters.  Perhaps 
Earls’  advice  will  reach  the  right  peo- 

H.B,  Elkins 

(Elkins  is  editor  of  the  Citizen  Voice 
&  Times  in  Irvine,  Ky.) 

Short  takes 

Second  cow  belongs  to  my 
daughter  and  she  is  Hereford  and  so  is 
her  heifer  calf  that  was  born  in 
October.  —  The  High  Country  Shop¬ 
per,  Paonia,  Colo. 


Sometimes  It  Pays  to 
Take  a  Chance 

Two  years  ago  the  Press -Telegram  in  Long  Beach,  Calif., 
launched  a  unique  Q&A  column.  It  was  upbeat,  and  it  felt 
real.  The  topic  was  disability,  and  the  author  had  MS. 

FIVE  AWARDS  AND  HUNDREDS  OF 
READERS’  LETTERS  LATER: 

•  “The  appeal  is  much  wider  than  we  thought 
it  would  be.” — Carolyn  Ruszkiewicz,  lifestyle 
editor,  Press-Telegram 

•  “We’re  a  better  newspaper  because  of  this 
column.” — Harold  Glicken,  features  editor. 
Press -Telegram 

The  editors  in  Long  Beach  took  the  chance. 
Now  you  have  the  opportunity. 

LIVING  WITH  A  DISABILITY  by  Dianne 
Piastre  is  available  for  syndication  every  week. 
For  details  call  Dan  Barber  at 
The  New  York  Times  Syndication  Sales  Corp. 
800-972-3550  or  (212)  645-3000 


Who  cares  who  announced  it? 


Our  Commitment 
to  a  Better  Future 


nil 

lafa 
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In  the  newsroom  and  in  the  classroom, 
we  at  The  Syracuse  Newspapers  have  a 
commitment  to  the  people  in  our  community. 
That’s  why,  in  1985,  we  started  a  credit-bearing 
\  journalism  class  to  interest  minority  students  in 
^  print  journalism  careers.  We  developed  the 
curriculum.  Our  reporters  teach  the  course. 
Our  newspaper  is  the  classroom.  And  we 
\\  enlisted  the  city  schools  and  Syracuse 
University  as  partners  in  our  project. 

Each  year,  we  give  our  top  grad- 
/  /  uate  a  full  four-year  scholarship  that 

_ 1 1  covers  tuition,  room  and  board,  books, 

'  and  fees  to  Syracuse  University’s  New- 
/  house  School  of  Public  Communications. 
/  So  far  five  scholarships  have  been  awarded. 

And  all  winners  have  been  guaranteed  work 
experience  in  our  newsrooms  throughout  their 
college  years  and,  we  hope,  long  beyond. 


The  Syracuse 
Newspt^rs 

Herald-Journal 
Herald  American 
The  Post-Standard 


We  think  of  it  as  an  investment  in  the  future  of  our  community. 
A  real  investment  with  enormous  return. 


April  16,  1988 
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Inquirer  upheld 

Pulitzer  Prize  board’s  executive  committee  finds  no  cause  to  question 
the  national  reporting  prize  awarded  the  Philadelphia  Inquirer  staffer 


By  Andrew  Radolf 

The  executive  committee  of  the 
Pulitzer  Prize  Board  unanimously 
upheld  giving  the  1988  prize  for 
national  reporting  to  the  Philadelphia 
Inquirer  after  the  National  Journal 
magazine  charged  the  winning  stories 
were  derived  from  an  article  it  had 
published  in  1986. 

In  a  brief  statement  issued  April  1 1 , 
the  committee  said  it  had  "found  no 
cause  to  question”  the  prize  awarded 
March  31  to  the  Inquirer’s  Tim 
Weiner  for  his  reporting  on  the  Penta¬ 
gon's  secret,  or  “black,”  budge*. 

“This  was  a  false  accusation.  This 
was  a  phony  controversy,”  Weiner 
stated  after  the  board’s  decision.  “It 
ain’t  what’s  first.  It’s  what’s  best.” 

National  Journal  publisher  John 
Fox  Sullivan  issued  a  statement  say¬ 
ing,  “We  raised  the  issue  of  recycled 
journalism  in  good  faith  and  now  con¬ 
sider  the  matter  closed.” 

E&P  contacted  the  three  runners- 
up  in  the  national  category  —  the 
Atlanta  Constitution  and  Journal, 
Des  Moines  Register  and  Arizona 
Republic  —  but  they  declined  to 
comment  on  the  issue. 

The  executive  committee  consists 
of  seven  members,  but  Eugene 


Last  chance 

Exhibitors  at  the  ANPA/TEC  ’88  in 
Atlanta,  Ga.,  are  reminded  to  submit 
information  on  your  exhibits  for  free 
inclusion  in  E&P's  May  14  planning 
edition  for  the  show. 

If  you  received  a  form  from  E&P, 
send  it  in  NOW!  If  not,  call  Jim 
Rosenberg  immediately  at  the  E&P 
offices  in  New  York  City.  The  num¬ 
ber  is  listed  in  the  masthead. 

The  deadline  for  inclusion  is  April 
15.  If  you’re  form  is  not  in,  you’ll  be 
left  out  —  no  exceptions. 


Roberts,  executive  editor  of  the 
Inquirer,  and  David  Laventhol,  presi¬ 
dent  of  Times  Mirror  Co.,  which 
owns  the  Journal,  did  not  participate 
in  the  deliberations. 

Weiner  won  for  a  three-part  series 
on  the  Pentagon’s  black  budget  which 
ran  in  Feb.  1987  and  for  an  article  in 
June  1987  on  how  most  of  the  Depart¬ 
ment  of  Energy’s  budget  is  now  used 
for  the  development  of  nuclear  wea¬ 
pons. 

The  Journal  asked  the  Pulitzer 
Board  to  reconsider  the  prize  to 
Weiner  because  the  magazine 
believed  that  the  first  article  in  the 
series,  which  it  termed  the  “linchpin” 
story,  was  similar  to  one  written  for 
the  Journal  in  March  1986  by  David 
Morrison,  a  former  analyst  for  the 
Center  for  Defense  Information  who 
now  reports  on  defense  issues  for  the 
magazine. 


In  an  April  6  letter  to  Robert  Christ¬ 
opher,  executive  secretary  of  the 
Pulitzer  Board,  National  Journal  edi¬ 
tor  Richard  Frank  said  Weiner’s  first 
story  “can  only  be  read  as  a  blatant 
and  egregious  case  of  building  a  news 
story  according  to  someone  else’s 
blueprint:  in  this  case.  National  Jour¬ 
nal’s  March  1,  1986  cover  story,  ‘The 
Pentagon’s  “Black”  Budget.’ 

“We  make  no  accusation  of  pla¬ 
giarism,  but  by  no  account  does  the 
Philadelphia  Inquirer  deserve  a  Pulit¬ 
zer  because  Weiner’s  reporting  on  the 
size  and  composition  of  the  black 
budget  plows  no  new  journalistic 
ground.” 

The  letter’s  penultimate  paragraph 


stated  that  Weiner  had  called  Morri¬ 
son  last  January  “to  discuss  for  the 
second  time  a  contract  he  had  signed 
for  a  book  on  the  black  budget.  In  that 
conversation,  he  said  that  he  owed 
Morrison  more  than  merely  a  foot¬ 
note  for  the  ground  Morrison  had  bro¬ 
ken  and  suggested  that  Morrison 
deserved  some  of  the  money  and 
credit  from  the  book.” 

Weiner  said  that  when  he  first 
began  getting  “nibbles”  about  doing  a 
book  on  the  Pentagon’s  secret  spend¬ 
ing,  he  had  called  Morrison  about 
collaborating,  but  was  rejected. 

Morrison  confirmed  that  Weiner 
had  approached  him  about  collabor¬ 
ating  and  was  turned  down.  He  told 
E&P  that  the  paragraph  was  included 
to  further  buttress  the  Journal’s  argu¬ 
ment  that  Weiner  was  indebted  to  his 
article.  He  denied  that  jealousy  over 
Weiner’s  receiving  a  book  offer  lay 


behind  the  Journal’s  complaint. 

“I’d  known  that  he  had  a  book  con¬ 
tract  two  weeks  before”  the  prize  was 
awarded.  Morrison  added  that  he  has 
received  "two  book  offers”  since  the 
controversy  began  last  week,  but  has 
not  decided  if  he  will  accept  one. 

Weiner’s  articles  were  submitted 
by  the  Inquirer  in  two  categories, 
national  reporting  and  explanatory 
reporting.  Neither  category  requires 
that  a  piece  of  work  be  original  to 
merit  a  Pulitzer  Prize.  The  national 
award  is  given  for  “a  distinguished 
example  of  reporting  on  national 
affairs,”  while  the  explanatory  prize 
is  awarded  for  “a  distinguished  exam- 
(Continued  on  pa^e  10) 


“This  was  a  false  accusation.  This  was  a  phony 
controversy,”  Weiner  stated  after  the  board’s  decision. 
“It  ain’t  what’s  first.  It’s  what’s  best.” 
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(Continued  from  page  9) 


pie”  of  reporting  that  “illuminates  a 
complex  issue.” 

The  Inquirer  never  claimed  origi¬ 
nality  when  it  submitted  Weiner's  sto¬ 
ries,  according  to  Christopher.  He 
said  the  accompanying  letter 
described  Weiner’s  work  as  the 
“most  complete,  comprehensible  and 
most  readable”  on  the  subject  of  the 
black  budget. 

The  members  of  the  Pulitzer  Board 
who  decided  to  award  the  prize  to 
Weiner  were  not  aware  of  the  Jour¬ 
nal’s  article,  Christopher  said. 

Magazines  are  not  eligible  for  Pulit¬ 
zers.  However,  Morrison’s  article  did 
win  an  Olive  Branch  Award  co-spon¬ 
sored  by  New  York  University’s  Cen¬ 
ter  for  War,  Peace  and  the  News  Me¬ 
dia. 

While  Frank’s  letter  derided 
Weiner  for  lack  of  originality,  it  also 
conceded  that  Morrison’s  article  did 
not  break  the  black  budget  story 
either.  It  stated  that  earlier  articles  on 
the  Pentagon’s  secret  spending 
included  reports  by  David  Wood  of 
Newhouse  Newspapers  in  1984, 
Ralph  Vartabedian  of  the  Los  Angeles 
Times  in  April  1985  and  Richard  Bar¬ 
nard  of  Defense  Week  in  1984. 

But  Frank  said  that  that  Morrison, 
while  still  a  researcher  at  the  Center 
for  Defense  Information,  was  the 
“first”  to  “crunch  out”  from  open 
budget  documents  how  big  the  black 
budget  actually  was.  Frank  said  Mor¬ 
rison’s  research  “sparked”  news  sto¬ 
ries  in  a  number  of  publications, 
including  the  New  York  Times.  Wall 
Street  Journal  and  Defense  Week. 

Morrison  was  subsequently  hired 
by  the  National  Journal  and  his  first 
assignment  was  the  story  on  the  black 
budget  spending  for  1987. 

Morrison’s  story  said  the  black 
budget  had  grown  from  $5.5  billion  in 
1981  to  $22  billion  in  fiscal  1987,  plus 
an  amount  that  was  “difficult  to 
gauge.” 

Frank’s  letter  also  said  that  “most 
of  Weiner’s  sources  are  pretty  much 
the  ones  that  Morrison  had  used  a 
year  earlier,”  and  that  his  “phrasing 
and  detail  echo  Morrison’s  piece.” 

The  letter  specifically  pointed  out 
that  both  articles  contained  similar 
quotations  by  Pentagon  official 
Thomas  S.  Amlie  about  there  being 
three  reasons  to  make  spending  pro¬ 
grams  black. 

“On  a  subject  as  arcane  as  the 
black  budget,  the  universe  of  sources 
is  reasonably  limited,”  commented 
Christopher. 

Newsdav  media  columnist  Tom 


Tim  Weiner 

Collins  in  an  April  10  article  also 
noted  that  Morrison’s  article  had  17 
on-the-record  sources  and  Weiner's 
had  14.  Collins  said  only  five  of  the 
sources  were  the  same.  Those  similar 
sources  included  congressional  testi¬ 
mony  and  government  documents. 

“There’s  one  basic  resource  for 
following  the  dollars  on  military 
spending,  and  that’s  the  Pentagon 
budget,”  Weiner  commented.  “1  read 
more  than  I0,(XK)  pages  of  the  Penta¬ 
gon  budget  and  David  Morrison  did 
not  tell  me  how  to  read  it.” 

Weiner  told  E&P  that  he  was  in  the 
Philippines  covering  the  rise  of  Cora- 
zon  Aquino  to  the  presidency  when 
Morrison’s  story  appeared.  He 
returned  to  the  Inquirer  in  April  1986 
and  began  working  on  the  black 
budget  story  in  May. 

Weiner  said  he  had  interviewed 
Amlie  “at  least  two  months  before” 
he  first  saw  Morrison’s  story  in  late 
July  or  early  August,  1986. 

Jonathan  Neumann,  the  Inquirer 
editor  who  oversees  special  projects, 
accompanied  him  to  the  Amlie  inter¬ 
view.  Weiner  said. 

“Tom,  like  many  people  in 
Washington,  has  a  rap.  He  speaks  in 
sound  bites,”  Weiner  commented. 

Weiner’s  first  article  also  gave  a 
figure  for  black  budget  spending  of 
$35  billion,  and  he  claimed  that  his 
higher  figure  did,  in  fact,  break  “new 
ground.”  He  said  he  arrived  at  that 
number  by  doing  his  own  “number 
crunching.” 

“David  looked  at  two  of  four 
spending  components,”  Weiner  said. 
“The  other  two  he  said  were  difficult 
to  gauge.  Well,  1  gauged  them.  1  broke 
new  ground.” 

Weiner  said  he  contacted  Morrison 
after  reading  his  Journal  article  and 
added  that  the  two  of  them  continued 
to  have  discussions  about  the  black 
budget  until  after  Weiner’s  three  sto¬ 


ries  ran  in  February.  Weiner  said  that 
Morrison  even  quoted  him  in  a  follow¬ 
up  to  his  1986  black  budget  story. 

Weiner  did  credit  Morrison’s  work 
in  a  sidebar  to  his  first  article  that  gave 
technical  details  about  how  to  crunch 
the  Pentagon  budget  to  come  up  with 
secret  spending  figures.  However, 
deputy  managing  editor  James 
Naughton  decided  against  publishing 
the  sidebar. 

“In  my  judgment,  it  was  very  inside 
baseball,”  Naughton  explained.  “It 
was  dull  and  unnecessary  and  poten¬ 
tially  self-congratulatory.” 

Naughton  also  contended  that  the 
scope  of  Weiner’s  four  articles  “went 
way  beyond  Morrison’s  reporting” 
and  that  his  interviews  included 
sources  in  California  as  well  as 
Washington. 

The  second  article  in  the  series  was 
about  the  Pentagon’s  secret  planning 
for  World  War  IV,  while  the  third 
article  looked  at  how  covert  intelli¬ 
gence  activities  were  funded  through 
the  black  budget. 

Both  the  National  Journal  and  the 
Washington  Post  noted  that  the 
World  War  IV  story  was  similar  to  an 
article  by  the  Post’s  Fred  Hiatt  that 
appeared  in  1986.  However,  the 
Washington  Post  did  not  lodge  any 
complaint  with  the  Pulitzer  Board. 

Harper's  magazine  issued  a  state¬ 
ment  April  7  supporting  the  National 
Journal  and  accusing  the  Inquirer  of 
“blatantly  lifting”  material  from  its 
“Annotation”  editorial  feature  to 
illustrate  Weiner’s  first  story.  The 
Harper’s  feature,  written  by  Morri¬ 
son,  was  an  annotated  page  of  the  Air 
Force  budget  which  showed  how  to 
look  for  “black”  items.  The  Inquirer 
illustration  used  a  budget  page  for  the 
following  year  that  contained  similar 
entries. 

Weiner  said  the  similarity  was  a 
coincidence.  Harper’s  editor  John  R. 
McArthur  disputed  Weiner,  but  said 
his  magazine  had  no  plans  to  com¬ 
plain  to  the  Pulitzer  Board. 

This  is  the  second  time  the  Inquirer 
has  found  one  of  its  Pulitzer  winners 
at  the  center  of  a  controversy. 

Last  year,  Steve  Twomey,  who 
won  in  the  feature  category  for  a 
5,0(K)-word  article  he  wrote  about  his 
stay  on  the  aircraft  carrier  USS 
America  became  embroiled  in  a  dis¬ 
pute  over  his  lack  of  attribution  in  a 
200-word  passage  about  how  an 
Exocet  missile  sank  the  British  frigate 
HMS  Sheffield  during  the  Falklands 
War.  There  was  also  a  side  issue 
about  the  Inquirer’s  nominating  letter 
saying  Twomey  was  aboard  America 
during  the  April  1986  raid  on  Libya, 
when  in  fact  he  was  not. 

The  Pulitzer  Board  did  not  take  any 
action  in  Twomey’s  case. 


EDITOR  &  PUBLISHER  for  April  16,  1988 


Who  has  a  right  to  buy  UPl? 

The  new  management  says  the  Guild  no  longer  has  the  right  of 
first  refusal  to  buy  the  financially  troubled  news  service 


By  George  Garneau 

The  chairman  of  United  Press 
International  said  the  Wire  Service 
Guild  has  no  right  of  first  refusal  to 
buy  the  wire  service. 

Dr.  Earl  Brian,  chairman  of  WNW 
Group  Inc.,  which  manages  UPI,  said 
rights  granted  by  principal  owner 
Mario  Vazquez  Rana  to  the  Guild  in  a 
1986  agreement  supporting  his 

UPI  accused  of 
age  discrimination 

Albert  Kaff,  a  67-year-old  former 
vice  president  of  United  Press  Inter¬ 
national,  has  accused  the  news  ser¬ 
vice  of  age  discrimination  for  his 
demotion  and  forced  retirement. 

Kaff,  who  spent  29  years  with  UPI 
and  works  with  Cornell  University’s 
news  service,  filed  suit  in  March  in 
U.S.  DistrictCourt  in  New  York. 

The  suit  claims  Kaff  was  told  by 
former  UPI  president  William  Small 
in  1983  that  UPI’s  executive  commit¬ 
tee  wanted  “a  younger,  more  vigor¬ 
ous  person”  as  vice  president  and 
general  manager  of  the  Asia-Pacific 
Division,  which  Kaff  had  headed 
since  1978. 

Kaff  was  replaced  by  Michael 
Keats,  then  48,  and  demoted  to 
administrator  of  UPl’s  New  York 
office. 

In  1985,  according  to  the  suit,  Kaff 
was  handed  early-retirement  forms 
by  then-UPl  international  vice  presi¬ 
dent  Malcolm  Hughes,  who  said  he 
could  retire,  resign  or  be  fired.  Kaff 
said  to  avoid  being  fired,  he  signed  the 
forms,  which  stated  the  request  was 
made  “free  of  duress." 

The  suit  claims  he  lost  $48,000  in 
wages,  while  unemployed  1 1  months 
beginning  in  1985,  and  that  his  wife 
“was  forced  to  work  77  hours  a  week, 
seven  days  a  week”  to  support  their 
family,  “causing  her  physical  and 
mental  suffering  and  injuring  her 
health.” 

UPTs  labor  attorney,  Barry  Bevac- 
qua  of  Philadelphia,  could  not  be 
reached  for  comment. 
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takeover  were  limited  to  Vazquez’ 
firm.  New  UPI  Inc. 

An  employee  stock  ownership  plan 
(ESOP)  was  to  have  been  established 
by  UPI  and  the  Guild  to  acquire 
shares  of  UPI  and  New  UPI  stock. 
The  plan’s  managers  would  be  named 
by  the  union,  according  to  the  defini¬ 
tive  agreement. 

The  agreement  gives  the  Guild  a  10- 
year  right  of  first  refusal  to  buy  UPI 
stock  from  New  UPI. 

However,  Vazquez,  suffering  con¬ 
tinuing  losses,  in  February  reportedly 
sold  for  an  undisclosed  sum  to  WNW 
an  irrevocable  proxy  to  manage  the 
company  for  10  years. 


sale  of  stock.  The  definitive  agree¬ 
ment  between  the  Guild  and  Vazquez 
would  not  prohibit  the  sale  of  new 
stock  to  investors,  Brian  said. 

Carmichael  of  the  Guild  vowed  to 
go  to  court  in  an  attempt  to  examine 
the  agreement  by  which  WNW 
acquired  proxy  rights  to  Vazquez’ 
95%  share  of  New  UPI  in  order  to 
check  whether  it  violates  the  defini¬ 
tive  agreement  on  sale  of  the  com¬ 
pany. 

Union  officials  have  suggested  the 
transfer  of  management  was  struc¬ 
tured  to  avoid  the  Guild’s  purchase 
rights. 

“We  will  get  that  agreement,”  he 


According  to  Guild  spokesman  Dan  Carmichael, 
“That  is  corporate  mumbojumbo  and  it  would  be 
interesting  to  hear  Earl  Brian  tell  that  to  a  judge.” 


“They  don’t  have  a  right  of  first 
refusal  on  UPI,”  Brian  said  of  the 
Wire  Service  Guild.  “The  ESOP  has 
rights  of  first  refusal  on  New  UPI 
stock,  not  UPI  stock.” 

According  to  Guild  spokesman  Dan 
Carmichael,  “That  is  corporate  mum¬ 
bojumbo  and  it  would  be  interesting 
to  hear  Earl  Brian  tell  that  to  a  judge.” 

Carmichael  said  the  “purpose  and 
intent”  of  the  definite  agreement 
were  “crystal  clear,  and  Earl  Brian  is 
not  a  party  to  it.  The  union  is.” 

Brian,  asked,  after  a  press  confer¬ 
ence  announcing  the  company’s  new 
business  plan,  why  UPI  has  been  try¬ 
ing  in  negotiations  to  get  the  union  to 
relinquish  its  contractual  purchase 
rights,  said  the  company  “just  wanted 
to  get  all  the  issues  settled  at  once.” 

“We’d  love  to  settle  with  the 
union,”  Brian  said,  “but  we’re  going 
to  move  ahead  with  or  without 
them.” 

The  Guild  since  November  has 
been  working  under  terms  imposed 
by  Vazquez.  It  has  contested  the 
work  rules  administratively  and  has 
been  negotiating  for  a  contract. 

Brian  has  said  WNW  plans  to  seek 
recapitalization  of  UPI  through  the 


stated,  noting  Guild  efforts  and  “pro¬ 
tracted”  negotiations  over  terms 
under  which  WNW  would  turn  over 
the  documents. 

Carmichael  said  WNW  has 
“insisted  on  extremely  restrictive 
terms  that  would  prevent  us  from  dis¬ 
cussing  it  with  our  members,  and  if  it 
leaks  from  any  source,  we  would  have 
to  pay  them  $100,000  in  liquidated 
damages.” 

He  said  the  Guild  was  willing  to 
accept  “reasonable  confidentiality,” 
but  it  would  not  be  held  to  keeping 
information  from  members  or 
accepting  liability  for  leaks  from  else¬ 
where. 

UPI  sports  editor 
to  join  Inquirer 

David  Tucker,  United  Press  Inter¬ 
national’s  top  sports  editor  since 
1985,  will  leave  UPI  May  1  to  join  the 
Philadelphia  Inquirer  as  assistant 
sports  editor. 

Meanwhile,  Pieter  vanBennekom, 
who  negotiated  the  transfer  of  control 
from  Mario  Vazquez  Raha  to  WNW 
(Continued  on  paf^e  29) 
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Washington  (D.C.)  Times  to  test  afternoon  edition 


The  Washington  (D.C.)  Times 
wants  to  fill  in  where  the  Washington 
Star  left  off. 

The  Times,  looking  to  cash  in  on 
news-hungry  commuters  heading 
home  from  work,  says  it  will  test  an 
afternoon  edition. 

By  June,  the  Times  will  try  hawking 
20,(^  copies  a  day  at  as  many  as  10 
subway  stations. 

It  would  be  the  first  afternoon  daily 
in  the  nation's  capital  since  Time  Inc. 
folded  the  Star  in  1981. 

“We  do  think  there  is  an  open  door 
here  for  a  p.m.  edition  and  we  are 
certainly  going  to  test  that  theory," 


said  Ronald  Godwin,  Times  senior 
vice  president,  noting  the  afternoon 
Star’s  about-80,000  daily  street  sales 
when  it  closed. 

Selling  for  a  quarter,  the  p.m. 
Times  will  have  a  remade  front  page. 
West  Coast  sports  and  updated 
stocks  —  “news  of  interest  to  the 
commuter,”  according  to  Godwin. 

Aimed  at  upscale,  “professional" 
readers,  he  said,  it  will  hit  the  streets 
at  3:45  p.m.  and  have  deadlines  about 
14  hours  after  the  morning  Times  and 
the  dominant  Washington  Post  go  to 
bed. 

If  the  test  goes  well,  it  will  broaden 


■  to  include  newsracks  and  suburban 
sites,  Godwin  said.  The  final  phase 
would  be  permanent  production. 

The  Times,  financed  by  supporters 
of  the  Rev.  Sun  Myung  Moon’s  Unifi¬ 
cation  Church,  is  losing  millions  of 
dollars  a  year.  Its  weekday  circulation 
last  year  was  listed  at  91,(X)0,  com¬ 
pared  with  the  Post’s  761,000. 

The  Times  announcement  follows  a 
move  by  the  Toronto  Sun  into  the 
Washington-Baltimore  market.  The 
Sun  said  it  will  purchase  a  commercial 
printing  plant  in  Baltimore  and  down 
the  road  will  consider  the  possibility 
of  starting  a  Washington  newspaper. 


Judge  orders  Media  General  to  give  documents  to  Sugarman 


Media  General  has  been  ordered  by 
a  federal  judge  to  provide  hostile  bid¬ 
der  Burt  Sugarman  with  documents 
prepared  by  the  company’s  invest¬ 
ment  banker. 

Sugarman,  whose  bid  for  the  com¬ 
pany  is  $61.50  a  share,  or  $1.57  bil¬ 
lion,  also  will  receive  an  index  of 
reports  prepared  by  private  investiga¬ 
tors  who  were  hired  by  Media  Gen¬ 
eral  to  look  into  his  background. 

Sugarman  wants  the  information 
from  Goldman,  Sachs  &  Co.  so  it  can 
learn  how  Media  General  is  being 


evaluated  and  what  countermeasures 
to  his  offer  are  being  considered. 

The  Bryan  family,  which  through  a 
trust  controls  over  70%  of  the  Class  B 
stock,  has  rejected  Sugarman’ s  offer. 
The  family  contends  that  under  Vir¬ 
ginia  law,  a  two-thirds  vote  by  both 
Media  General  stock  classes  is 
needed  for  any  merger  to  be 
approved. 

Sugarman,  who  controls  two  com¬ 
panies  which  together  own  10%  of  the 
Class  A  stock,  has  filed  a  suit  in  fed¬ 


eral  court  contending  that  since  under 
his  proposal  Media  General  would  be 
the  surviving  company,  only  a  major¬ 
ity  vote  of  all  the  shares  is  needed  to 
approve  his  offer. 

As  a  fall-back  position,  Sugarman 
is  also  seeking  to  elect  his  own  slate  of 
directors  to  the  three  board  seats  con¬ 
trolled  by  Class  A  shareholders. 

A  hearing  on  the  takeover  battle 
between  Sugarman  and  Media  Gen¬ 
eral  is  scheduled  for  April  27  in  fed¬ 
eral  court  in  Richmond. 


IN  BRIEF 


Curtis  joins  board 
of  Phoenix  Ad  Club 

Lisa  Curtis  of  Independent  News¬ 
papers  in  Scottsdale,  Ariz.,  has  been 
named  to  the  Phoenix  Advertising 
Club  board  of  directors.  Curtis  most 
recently  served  as  programs  chair  for 
the  club  from  1987-88. 

The  Phoenix  Advertising  Club  is 
the  local  segment  of  the  American 
Advertising  Federation. 

Wire  Guild  retains 
specialist  in 
financial  law 

The  Wire  Service  Guild  has 
retained  a  lawyer  who  specializes 
in  union  financial  transactions  “to 
assist  in  enforcing”  an  agreement 
between  the  Guild  and  United  Press 
International  involving  rights  to  UPl 
stock. 


Brian  Freeman,  who  helped  nego¬ 
tiate  the  “definitive  agreement”  giv¬ 
ing  the  union’s  blessing  to  Mario  Vaz¬ 
quez  Raha’s  takeover  of  the  bankrupt 
company  in  1986  in  exchange  for  pur¬ 
chase  and  other  rights,  steps  into  the 
middle  of  a  dispute  over  ownership 
rights  that  is  complicated  by  Vaz¬ 
quez’s  transfer  of  management  con¬ 
trol  of  UPI  to  WNW  Group  Inc.  (see 
related  story  Page  II.) 

WNW  has  said  it  plans  to  sell  stock 
to  refinance  UPI. 


National  Enquirer 
moves  NY  ad  office 

The  New  York  advertising  offices 
of  the  National  Enquirer  have  been 
relocated  to  the  Graybar  Building, 
420  Lexington  Ave.,  New  York,  N. Y. 
10170,  effective  March  10.  The  tele¬ 
phone  number  remains  (212)  682- 
4022.  The  National  Enquirer  is  head¬ 
quartered  in  Lantana,  Fla. 


Prize  money  given 
to  help  battle  high 
infant  mortality  rate 

The  Alabama  Journal  of  Montgom¬ 
ery,  which  won  a  1988  Pulitzer  Prize 
for  its  series  about  the  state’s  high 
infant  mortality  rate,  is  donating  its 
prize  money  to  help  fight  the  problem. 

Publisher  Richard  Amberg  said  the 
newspaper  will  donate  the  $3,000 
prize  to  the  Gift  of  Life  Foundation,  a 
Montgomery  group  dedicated  to  low¬ 
ering  Alabama’s  infant  mortality  rate, 
which  is  the  highest  of  any  state. 

In  addition,  the  newspaper’s  parent 
company.  Multimedia,  will  match  the 
$3 ,000 donation,  Amberg  said  April  I , 
the  day  after  the  Pulitzers  were 
announced. 

The  newspaper  won  a  Pulitzer 
Prize  for  General  News  Reporting  for 
a  series  examining  why  more  than  13 
out  of  every  1 ,000  babies  born  in  Ala¬ 
bama  die  before  their  first  birthday. 

—  AP 
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Newspaper  demands  retraction 

Moscow  Idahonian  says  the  state  attorney  general  wrongly 
accused  the  paper  of  publishing  the  name  of  an  alleged  rape  victim 


By  M.L.  Stein 

The  Moscow  Idahonian  has 
demanded  a  retraction  from  the  state 
attorney  general  who  wrongly 
charged  the  paper  with  publishing  the 
name  of  an  alleged  rape  victim. 

The  demand  came  in  the  wake  of  a 
legislative  effort  on  behalf  of  a  bill  to 
protect  crime  victims  and  witnesses 
from  having  their  names  made  public. 
A  House  Judiciary,  Rules  and 
Administration  Committee  killed  the 
bill  after  Idaho  media  executives 
argued  that  it  was  unnecessary 
because  both  newspapers  and  broad¬ 
cast  stations  do  not  announce  names 
of  rape  victims. 

The  bill  had  been  pushed  by  state 
attorney  Jim  Jones,  who  told  the  com¬ 
mittee  the  name  of  the  victim  of  an 
attempted  rape  had  been  published  by 
the  Idahonian  in  1985.  He  implied  that 
publication  of  the  victim’s  name 
could  bring  threats  against  her  life. 


Idahonian  publisher  James  E. 
Shelledy  produced  copies  of  the 
paper  showing  the  victim's  name  had 
not  appeared  in  the  story  and  that  the 
crime  involved  an  assault  but  not 
rape. 

Charles  A.  Brown,  the  newspa¬ 
per’s  attorney,  demanded  the  retrac¬ 
tion  in  a  certified  letter  to  Jones, 
warning  that  “legal  remedies”  will  be 
considered  if  a  correction  is  not  made. 

Brown  cited  a  statement  by  Latah 
County  Prosecutor  Craig  Mosman 
that  the  woman  was  not  raped. 

“Since  there  was  no  publication  of 
the  name,  the  Idahonian  was  not  in 
any  way  a  causative  factor  in  any  kind 
of  threat  that  may  have  or  not  have 
been  made  as  to  the  young  woman,” 
Brown  wrote. 

Calling  Jones’  statements  “false 
and  misleading,”  the  attorney  said 
the  Idahonian  has  received  numerous 


phone  calls  denouncing  the  newspa¬ 
per  and  questioning  its  ethics  “as  a 
direct  result  of  your  public  pro¬ 
nouncements. 

“As  you  know,  Mr.  Jones,  the 
reputation  of  a  newspaper  can  be 
damaged  by  false  statements  as 
readily  as  that  of  an  individual,” 
Brown  continued. 

Shelledy  told  E&P  that  Brown,  in 
making  his  statement,  apparently  had 
relied  on  information  supplied  by  the 
assault  victim’s  father.  State  Rep. 
Bruce  Newcomb,  who  first  told  the 
legislative  committee  that  the  Idaho¬ 
nian  had  published  the  name  of  his 
daughter,  a  University  of  Idaho  stu¬ 
dent  at  the  time. 

Later,  however,  Newcomb  apolo¬ 
gized  to  the  committee,  saying  his 
daughter’s  name  had  been  aired  by  a 
local  radio  station,  but  not  published 
in  the  Idahonian. 

“But  Jones  has  never  apologized  to 
us,”  Shelledy  stated. 


The  House  committee  voted  to 
hold  the  bill  indefinitely,  an  action 
tantamount  to  killing  it.  The  measure 
would  have  forbidden  police  or  prose¬ 
cutors  from  releasing  the  names  of 
crime  victims,  particularly  those 
involving  sexual  offenses,  if  the  vic¬ 
tim  requested  that  personal  informa¬ 
tion  be  withheld. 

The  law  also  would  have  applied  to 
other  crimes  of  violence,  malicious 
harassment  and  violations  of  civil 
rights. 

Besides  Shelledy,  those  testifying 
against  the  bill  included  Stephen 
Hartgen,  managing  editor  of  the  Twin 
Falls  Times-News;  Steve  Bagwell, 
city  editor  of  the  Idaho  Statesman 
and  Jeanine  Sweat,  Boise  broadcaster 
and  president  of  the  Idaho  Press  Club. 

According  to  AP,  Rep.  Gary  Mont¬ 
gomery,  a  Boise  Republican  who  sup¬ 
ported  the  bill,  said  he  detected  a 


“hint  of  arrogance”  in  testimony 
from  Shelledy  and  other  media  wit¬ 
nesses. 

“They  feel  that  the  First  Amend¬ 
ment  right  as  it  relates  to  the  press  is 
absolute,  that  everything  else  must 
give  way,”  he  commented.  “The  vic¬ 
tim’s  rights  ought  to  get  the  highest 
priority.  I  fail  to  see  how  the  spread  of 
a  victim’s  name  all  over  the  front  page 
is  more  important.” 

Meese  might 
announce  JOA 
ruling  April  25 

U.S.  Attorney  General  Edwin 
Meese  III  is  scheduled  to  speak  in 
Detroit  April  25  —  and  some  local 
newspaper  observers  are  betting  he 
will  announce  his  decision  on  the  pro¬ 
posed  joint  operating  agreement  for 
the  city’s  two  daily  newspapers. 

The  Detroit  Economic  Club  has 
booked  the  big  Cobo  Arena  for  the 
noon  speech  by  Meese. 

Justice  Department  anti-trust  staff 
attorneys  have  recommended  against 
approving  the  JOA  between  Gan- 
nett’s  Detroit  News  and  Knight-Rid- 
der’s  Detroit  Free  Press.  Meese’s 
hand-picked  fact  finder.  Administra¬ 
tive  Law  Judge  Morton  Needelman, 
in  late  December  also  formally 
advised  rejection,  but  Meese  is  not 
bound  by  either  recommendation. 

Detroit  is  probably  the  only  city  in 
the  nation  where  Meese  will  face 
more  questions  about  a  pending  Jus¬ 
tice  Department  issue  than  about  his 
own  legal  and  political  troubles. 

If  Meese  were  to  resign  —  as  many 
have  suggested  —  it  is  unclear  if  an 
acting  attorney  general  could  rule  on 
the  JOA  request. 

In  a  recent  seminar  sponsored  by 
the  Michigan  Bar  Association,  two 
lawyers  involved  in  the  case  took 
opposite  views.  Comments  by  the 
lawyers  were  published  in  a  Detroit 
News  article  by  Kathleen  Kerwin. 

Philip  A.  Lacovara,  the  Washing¬ 
ton  attorney  who  represented  the 
newspapers  during  JOA  hearings  last 
(Continued  on  page  29) 


“As  you  know,  Mr.  Jones,  the  reputation  of  a 
newspaper  can  be  damaged  by  false  statements  as 
readily  as  that  of  an  individual,”  Brown  continued. 


14 


EDITOR  &  PUBLISHER  for  April  16,  1988 


McClatchy  ordered  to  pay  part  of  Laxalt  legal  fees 

Panel  orders  the  newspaper  to  pay  the  former  senator 
$647,454  as  a  final  step  in  the  settlement  of  his  libel  suit 


By  M.L.  Stein 

A  panel  of  three  former  federal 
judges  awarded  $647,454.52  in  fees  to 
former  Sen.  Paul  Laxalt’s  lawyers 
as  a  final  step  in  the  S250-million  libel 
suit  he  filed  against  McClatchy  New  s- 
papers. 

The  question  of  fees  was  submitted 
to  the  arbitration  panel  following  an 
out-of-court  settlement  of  the  case  in 
June  1987. 

Both  sides  claimed  victory  in  the 
arbitration  decision. 

Noting  that  Laxalt’s  side  had 
requested  approximately  $4.3  million 
in  fees  and  costs,  Gary  B.  Pruitt, 
McClatchy’s  general  counsel,  told 
E&P:  “I  believe  the  result  for  Laxalt 
is  dismal.  His  attorneys  were  com¬ 
pensated  at  a  rate  of  150  on  the  dollar 
in  terms  of  their  time  and  costs.  We 
are  happy  the  case  is  over  and  satis¬ 
fied  with  the  results.” 

Laxalt,  whose  lawyers  represented 
the  former  Nevada  senator  on  a  con¬ 
tingency  basis,  told  AP:  “The  award 
makes  it  perfectly  clear  who  was 
irresponsibly  wronged  and  who  is 
going  to  pay  for  it.” 

One  of  Laxalt’s  attorneys,  James 
Beasley,  called  the  panel’s  ruling  “a 
hell  of  a  victory.  That’s  over  a  half 
million  that  Laxalt  doesn’t  have  to 
pay.  You  only  pay  counsel  fees  to  the 
winner.” 

Pruitt  said  the  fees  will  be  paid  by 
McClatchy’s  insurance  carrier. 

The  1983  libel  suit  was  based  on  a 
Sacramento  Bee  story  that  alleged 
illegal  skimming  of  gambling  profit  at 
a  Carson  City  casino  owned  by  the 


C.K.  McClatchy 


Laxalt  family. 

Laxalt  received  no  money  in  the 
settlement  nor  an  apology  nor  retrac- 


Both  sides  claimed 
victory  in  the  arbitration 
decision. 


tion  from  the  newspaper  chain.  A 
published  statement  by  McClatchy 
said  that  pretrial  discovery  had  not 
shown  a  skimming  operation  at  the 
Ormbsy  House  casino.  Both 
McClatchy  and  Laxalt  said  the  settle¬ 


ment  vindicated  their  respective  posi¬ 
tions. 

While  expressing  satisfaction  at  the 
case’s  final  conclusion,  Pruitt  added, 
“But  let’s  hope  that  its  lessons  are  not 
forgotten.  The  First  Amendment  is 
meaningless  without  a  strong,  inde¬ 
pendent  and  vigilant  press  willing  to 
stand  up  for  its  beliefs.” 

The  arbitration  panel  was  com¬ 
posed  of  former  Judges  Griffin  B. 
Bell,  Charles  B.  Renfrew  and  Philip 
W.  Tone. 

Bell,  in  a  “concurring  statement,” 
said  its  decision  was  based  on  “fair¬ 
ness  and  equity.”  He  added  that  he 
would  have  awarded  a  larger  fee  for 
the  plaintiff’s  counsel  “by  giving 
additional  weight  to  what  the  newspa¬ 
per  gained  by  the  settlement,  which 
was  the  avoidance  of  further  litigation 
and  expenses  and  the  uncertainty  of 
trial  and  appeal. 

“Even  given  this  view,  however,  1 
must  add  that  there  is  much  logic  to 
the  position  of  my  colleagues,  and 
thus  I  Join  in  the  arbitration  order.” 

Pruitt  said  the  panel  “did  an  excel¬ 
lent  job  and  was  fair  to  all  parties.” 

Papers  donate  to 
Reeves  chair  fund 

The  School  of  Journalism,  Media  & 
Graphic  Arts  at  Florida  A&M  U  ni  ver- 
sity  has  received  a  pledge  of  $25,000 
from  the  Florida  Times-Union  and 
Jacksonville  Journal  toward  estab¬ 
lishment  of  the  Garth  C.  Reeves  Sr. 
Eminent  Scholars  Chair  in  Journalism 
and  Graphic  Arts. 


Chicago  Tribune  moves  to  independent  agent  deiivery  system 


After  a  series  of  courtroom  victo¬ 
ries,  the  Chicago  Tribune  April  1 1 
moved  its  home  delivery  from  inde¬ 
pendent  distributors  to  an  indepen¬ 
dent  agents  system. 

U.S.  District  Court  Judge  James  F. 
Holderman  cleared  the  last  hurdle  for 
the  newspaper  April  6  when  he  denied 
a  motion  by  the  distributors  seeking 
to  continue  their  delivery  contracts 


while  they  continued  court  action  to 
stop  the  changeover.  Holderman  said 
the  79  independent  distributors  had 
not  demonstrated  they  had  a  “better- 
than-negligible”  chance  of  winning 
an  appeal  in  the  case. 

The  judge  also  noted  that  under  the 
Tribune’s  independent  agent  delivery 
system,  home-delivery  prices  will 
generally  be  less  than  those  charged 


by  the  independent  distributors. 

“An  injunction  pending  appeal 
would  delay  this  home-delivery  price 
reduction.  Such  a  result  would  not 
serve  the  public  interest,”  he  wrote. 

The  Tribune  said  it  wanted  to  move 
to  an  independent  delivery  system  so 
that  the  newspaper  would  be  deliv¬ 
ered  for  one  price  throughout  its 
home-delivery  circulation  area. 
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Editorial  ignites  a  furor 

Toronto  Star  editorial  draws  complaints  by  Canadian  Jewish  groups 


By  Mark  Fitzgerald 

A  Toronto  Star  editorial  ignited  a 
furor  among  Canadian  Jews  that  con¬ 
tinues  several  weeks  after  its  publica¬ 
tion. 

Jewish  community  leaders  com¬ 
plain  that  the  March  12  editorial  ques¬ 
tioned  the  loyalty  of  Canadian 
Jews  —  and  that  the  Star  has  not 
appropriately  apologized  for  the 
accusation. 

In  a  telephone  interview,  the 
executive  director  of  B’nai  B’rith 
Canada  said  the  Star  editorial  was  one 
of  several  recent  examples  of  “anti- 
Semitism”  in  Canadian  newspapers. 

“As  a  community  we’re  beginning 
to  feel  the  signs  of  anti-Semitism  that 
were  long-buried  —  that  we  thought 
were  deeply  buried,”  Frank  Dimant 
said. 

At  issue  was  an  editorial  about  a 
recent  appearance  Canadian  External 
Affairs  Minister  Joe  Clark  had  made 
before  the  Canada-Israel  Committee. 
The  editorial  praised  Clark  for 
“speaking  plainly”  —  in  the  face  of 
boos  and  hisses  —  by  condemning 
human  rights  violations  in  the  Israeli- 
occupied  West  Bank  and  Gaza. 

The  part  of  the  editorial  that 
offended  Jews  was  its  penultimate 
paragraph:  “Clark’s  remarks  may 
have  cost  his  party  votes  in  the  next 
federal  election,  but  his  message  was 
a  timely  one.  It  was  also  a  necessary 
reminder  to  members  of  the  Jewish 
community  in  Canada  that  they  are 
citizens  of  Canada,  not  Israel.” 

To  several  leaders,  the  remark 
recalled  anti-Semitic  accusations  of 
Hitler’s  Germany,  Franco’s  Spain 
and  Gomulka’s  Poland. 

“Our  problem  [with  the  editorial] 
wasn’t  whether  Clark  had  the  right  to 
discuss  the  Palestinian  issue  —  of 
course  he  did  —  but  the  innuendo, 
the  old  anti-Semitic  canard  of  dual 
loyalty,”  B’nai  B’rith’s  Dimant  said. 

In  a  press  conference,  B’nai  B’rith 
Canada  president  Ralph  Snow  said  he 
did  not  believe  the  Star  was  anti- 
Semitic,  but  he  called  the  editorial 
“an  irresponsible  statement  which 
echoes  those  who  create  animosity 
against  Jews  by  casting  aspersions 
against  Jewish  loyalty  to  Canada.” 

Other  Jews  went  further,  however. 

Sydney  Sears,  a  Jew  and  a  veteran 


of  the  Royal  Canadian  Air  Force  in 
World  War  II,  told  the  press  confer¬ 
ence  that  the  Star  reminded  him  of 
Der  Sturmer,  an  anti-Semitic  newspa¬ 
per  in  Nazi  Germany. 

“It’s  a  hateful,  invidious  article 
that  sneaks  up  on  you  like  the  works 
of  [Nazi  propaganda  minister  Josef] 
Goebbels,”  Sears  said. 

B’nai  B’rith  and  others  demanded  a 
front-page  apology  for  the  editorial. 

On  March  15,  the  Star  published  an 
editorial  headlined,  “A  right  to  dis¬ 
sent”  that  said,  “It  is  not  disloyal  to 
Canada  for  any  citizen  of  any  race  or 
religious  persuasion  to  disagree  with  a 
policy  of  the  Canadian  government. 
And  the  Star’s  recent  editorial 
.  . .  was  never  intended  to  suggest 
otherwise.” 


‘‘Well,  I  think  the  second  editorial 
missed  the  point,”  B’nai  B’rith’s 
Dimant  said.  “The  whole  issue  of 
divided  loyalty  was  not  addressed.” 

Nevertheless,  Dimant  praised  the 
Star  for  giving  front-page  coverage  to 
Jewish  complaints  about  the  issue. 

In  another  effort  to  respond,  the 
Star  in  its  March  30  editions  ran  an  op¬ 
ed  article  about  the  “dual  loyalty” 
issue  by  an  expert  on  modern  anti- 
Semitism. 

For  its  part,  the  Star  does  not  plan 
to  do  anything  more  about  the  issue, 
editorial  page  editor  John  Hondreich 
told  E&P  in  a  telephone  interview. 

“We  do  not  feel  the  editorial  raised 
the  old  canard  of  dual  loyalty,”  Hon¬ 
dreich  said.  “On  reflection  we  could 
perhaps  have  chosen  our  words  a 
little  better.” 

But  Hondreich  said  the  editorial 
was  written  by  Margaret  Weirs,  the 
paper’s  most  senior  editorial  writer, 
after  Weirs  had  personally  attended 
the  Canada-Israel  Committee  confer¬ 
ence  and  the  Clark  speech. 

Weirs  noted  that  Clark  continually 
referred  to  “your  government”  dur¬ 
ing  the  address  to  the  hostile  audi¬ 


ence,  Hondreich  said,  and  Weirs  was 
told  the  emphasis  was  intentional,  he 
added.  The  editorial  was  an  attempt 
to  communicate  that  message,  he 
commented. 

In  the  two  days  after  the  editorial, 
more  than  2,200  people  telephoned  to 
comment  on  it,  Hondreich  reported. 

Of  those,  he  said,  2,115  were  “in 
favor  of  the  paper”  while  just  102 
were  opposed. 

“Now  some  of  those  calls  are  the 
kind  you  don’t  want  to  get,”  he  said, 
referring  to  support  from  anti-Sem¬ 
ites. 

Those  figures  were  not  published  in 
Toronto  in  an  effort  “not  to  fan  the 
flames”  of  the  dispute,  he  said. 

Much  of  the  strong  Jewish  reaction 
could  be  traced  to  the  traditional  feel¬ 
ing  that  the  Star  has  been  the  most 


sympathetic  to  the  Jewish  commu¬ 
nity,  Hondreich  said. 

“So  there  was  a  sort  of  special 
response,”  he  stated. 

One  Toronto  observer  told  E&P 
that  the  “real  reason  behind  the  B’nai 
B’rith  response  is  the  Toronto  Star’s 
strong  pro-Palestinian  bias.  The 
paper  has  gone  far  left  in  the  last  10 
years  or  so,  while  the  traditionally 
liberal  Jewish  community  has  shifted 
right.” 

Hondreich  said  the  Star  had  indeed 
editoralized  recently  against  violence 
by  Israeli  soldiers,  “but  I  don’t  think 
you’ll  find  a  paper  in  the  continent 
that  hasn’t  shifted  that  way.” 

A  formal  complaint  on  the  editorial 
has  been  lodged  with  the  Ontario 
Press  Council. 

Press  council  executive  director 
Mel  Sufrin  said  the  council  will  decide 
some  time  in  May  whether  to  pursue 
the  case.  Though  the  council  has  gen¬ 
erally  declined  to  rule  on  cases 
involving  editorials  or  opinion  cases, 
Sufrin  said  the  voluntary  group’s 
bylaws  do  make  exceptions  for  cases 
which  allege  that  “language  or  tone  is 
unnecessarily  hurtful.” 


“We  do  not  feel  the  editorial  raised  the  old  canard 
of  dual  loyalty,”  Hondreich  said.  “On  reflection  we 
could  perhaps  have  chosen  our  words  a  little  better.” 
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Preparing  for  flight 

Seattle  Post-Intelligencer's  military  reporter  undergoes  rigorous  safety 
training  and  then  rides  in  Navy  Jet  bomber  to  gather  story  information 


By  M.L.  Stein 

Ed  Offley,  military  reporter  for  the 
Seattle  Post-Intelligencer,  recently 
took  a  “terrifying”  ride  in  a  Navy  jet 
bomber  to  gather  material  for  his 
series  about  how  the  Navy  is  Readying 
its  aircraft  carriers  for  overseas  duty. 

Before  the  flight,  however,  the 
newsman  had  to  attend  a  two-day 
safety  course,  “ride”  in  an  altitude 
pressure  chamber  and  pass  a  water 
survival  swim  test. 

The  swim  test  was  the  hard  part, 
Offley  recalled. 

“It  was  like  swimming  through 
Jello,”  he  went  on.  “You  are  wearing 
a  flight  suit,  parachute,  torso  harness, 
boots,  uninflated  lifejacket,  survival 
vest  and  helmet.  Then  you  have  to 
swim  three  lengths  of  a  swimming 
pool  without  touching  the  sides.” 

Next,  he  had  to  tread  water  for  10 
minutes. 

Offley  passed  and  went  airborne 
with  Lt.  Cmdr.  Jay  “Mongo”  Spurr, 
who  displaced  his  bombardier-navi¬ 
gator  to  accommodate  the  journalist. 

Describing  the  high-speed,  low- 
level  “attack  profile”  flight  in  an  A- 
6E  Intruder,  Offley  wrote:  “The 
ground  rushes  up  in  a  blur  as  the  Navy 
bomber  dives  toward  the  Columbia 
River  at  a  speed  of  500  mph.  The  low- 
lying  hills  race  toward  the  cockpit 
canopy  at  730  feet  per  second  ...  It 
is  a  terrifying  spectacle  for  the  unini¬ 
tiated. 

“Mongo  is  putting  his  aircraft 
where  it  is  designed  to  operate  — 
below  radar  coverage,  masked  by  the 
terrain  from  enemy  fighters,  all  but 
invisible  to  defenders  on  the  ground.  I 
glance  up  a  hill.  We  are  flying  in  the 
rocks.” 

The  arrival  of  the  USS  Nimitz  in 
Puget  Sound  in  the  summer  of  1987 
provided  the  P-1  with  the  opportunity 
for  the  series.  Since  no  major  Navy 
warships  had  been  stationed  in  Seat¬ 
tle  for  decades,  Offley  decided  to 
write  an  in-depth  series  on  what’s 
required  to  ready  an  $  18-billion  car¬ 
rier  battle  group. 

Offley,  40,  was  no  stranger  to  the 
Nimitz  or  the  Navy.  A  Navy  veteran, 
he  later  worked  five  years  for  the 


Norfolk  (Va.)  Star-Ledger,  covering 
the  Nimitz  and  1 15  other  Navy  ships. 
He  joined  the  P-I  in  1985. 

But  previously,  he  had  never  quali¬ 
fied  for  riding  in  a  Navy  jet  aircraft. 

“My  proudest  achievement  was 
not  riding  the  A-6E  itself,”  Offley 
said.  “That  was  an  exhilarating  ride, 
but  the  real  challenge  was  in  qualify¬ 
ing  for  the  flight.” 

While  in  the  Navy,  Offley  served  as 
a  military  journalist  for  two  years 
aboard  another  aircraft  carrier,  the 
Midway. 


By  overwhelming  margins,  Ameri¬ 
cans  of  all  political  stripes  support  the 
absolute  right  to  buy  all  books  and 
magazines,  a  recent  poll  found. 

According  to  the  poll  released 
March  14  by  Americans  for  Constitu¬ 
tional  Freedom,  80%  of  people  polled 
believe  they  have  that  absolute  right. 

Of  those  who  identified  themselves 
as  “born-again  Christians,”  absolute 
access  to  publications  is  supported  by 
72%. 

Roughly  two-thirds  of  those  polled 
said  government  should  not  discour¬ 
age  stores  from  selling  particular 


Ad  design  contest 
grows  in 
popularity 

The  Sacramento  (Calif.)  Bee's 
“Design  an  Ad”  contest  for  school 
kids,  which  started  with  1,600 
entrants  in  1978,  finished  its  10th  year 
recently  with  14,000  competitors. 

More  than  450  area  schools  took 
part  in  the  Newspaper  in  Education 
project. 


magazines.  By  a  bigger  margin  — 
79%  —  those  polled  believe  govern¬ 
ment  should  not  encourage  the  sale  of 
particular  books  or  magazines. 

Even  private  groups  should  not  be 
in  the  business  of  discouraging  sales 
of  particular  publications,  according 
to  the  survey. 

Some  61%  said  they  believed  pick¬ 
eting  a  store  is  a  form  of  censorship. 

“These  results  clearly  reaffirm  the 
American  public’s  strong  support  for 
our  freedom  to  choose  for  ourselves 
what  we  want  to  read,”  said  Oren  J. 

(Continued  on  page  29) 
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Covering  spring  training 

What  was  once  considered  a  plush  assignment  for  baseball 
writers  has  now  become  a  pressure  beat  with  long  hours  required 


By  Jim  Haughton 

Covering  spring  training  for  a  news¬ 
paper  in  earlier  years  was  a  pleasant 
and  often  delightful  assignment  for 
sometimes  underpaid  reporters  and 
photographers.  Not  any  more. 

Writers  covering  major  league 
baseball  camps  in  Florida  this  spring 
discovered  they  had  to  work  harder 
and  longer.  The  hours  were  extended, 
sometimes  frustrating,  with  colorful 
owners  and  players.  Yet,  they 
wouldn’t  miss  their  big  league  beats 
because  they  enjoy  baseball  and  its 
people. 

They  also  find  it  a  sport  moving 
closer  to  big  business,  thus  forcing 
writers  and  columnists  to  know  as 
much  about  economics  and  television 
as  hitting  and  pitching  styles. 

“Baseball  today  is  more  business¬ 
like,”  said  Joseph  Durso,  senior  base¬ 
ball  writer  of  the  New  York  Times.  “It 
is  much  more  technical  and  much 
more  complicated  to  cover.  The  cov¬ 
erage  reflects  it.  Baseball  today  is 
global  and  has  state-of-the  art  training 
complexes.  Today’s  players  are  much 
more  self-assured.  Some  players  will 
have  nothing  to  do  with  the  press,” 
said  Durso,  who  has  been  covering 
the  major  leagues  for  25  years. 

Durso,  who  also  does  daily  sports 
reports  for  his  paper’s  radio  station 
WQRX,  said  he  can  remember  “when 
Casey  Stengel  was  the  main  attraction 
with  the  New  York  Mets.” 

Joe  Henderson,  who  covers  the 
Florida  training  camps  for  the  Tampa 
Tribune,  said  increased  tv-radio  cov¬ 
erage  makes  it  tougher  for  print 
reporters. 

“A  tv  reporter  can  arrive  with  a 
producer  and  one  or  two  camera  peo¬ 
ple  against  one  reporter,”  said  Hen¬ 
derson.  He  said  he  found  many  of  the 
high-priced  players  good  story 
sources,  while  some  of  the  lesser-paid 
can  be  “jerks.”  Henderson  ha^  been 
with  the  Tribune  for  more  than  13 
years. 

“This  is  not  a  glamour  job,” 
explained  Lyle  Spencer,  New  York 
Post  baseball  writer.  “There  is  so 

(Haughton  is  a  free-lance  writer.) 


much  waiting  involved.  Pressure  is 
heavy  on  the  players.  You  criticize 
some  guys  and  they  don’t  know  how 
to  accept  it. 

“The  days  are  often  endless.  I  can 
start  at  8:30  a.m.  and  wind  up  at  mid¬ 
night,”  said  Spencer,  who  has  been 
with  the  Post  since  1985.  Before  that 
he  spent  eight  years  covering  South¬ 
ern  California  teams  for  the  Los 
Angeles  Herald-Examiner. 


“The  days  are  often 
endless.  I  can  start  at 
8:30  a.m.  and  wind  up  at 
midnight ...” 


Joe  Donnelly  of  Long  Island  (N.Y.) 
Newsday  agrees  that  the  hours  on  the 
beat  are  longer  than  when  he  started 
with  the  paper  in  1%2  after  working 
for  UPI  and  the  New  York  World 
Telegram  and  Sun.  He  spent  this 
spring  with  the  New  York  Yankees  at 
Fort  Lauderdale,  a  team  that  gen¬ 
erates  more  than  its  share  of  news 
because  of  its  expensive  roster  and 
volatile  owner  George  Steinbrenner. 

“You’re  around  a  lot  of  hours. 
Other  teams  are  not  as  visible  as  the 
Yankees,”  Donnelly  commented. 

Tony  DeMarco  of  the  Fort  Worth 
(Texas)  Star-Telegram  loves  baseball 
but  admits  the  days  can  sometimes 
become  long.  He  covered  the  Texas 
Rangers  in  a  day  game  against  Atlanta 
at  West  Palm  Beach,  then  drove  50 
miles  to  Miami  for  a  split  squad  night 
game  with  the  Baltimore  Orioles.  At 
10:30  the  next  morning  he  was  at  the 
New  York  Yankees’  Fort  Lauderdale 
camp  for  a  1:30  p.m.  game. 

DeMarco,  who  spent  seven  years 
with  the  Miami  Herald  before  shifting 
to  Texas  last  year,  would  not  change 
his  assignment  for  the  world. 

For  13  of  his  15  years  with  the  New¬ 
ark,  N.J.,  Star-Ledger,  Moss  Klein 
has  been  covering  the  New  York 
Yankees.  He  said  he  has  seen  a  big 
turnover  among  baseball  writers.  The 
Major  League  Baseball  Newsletter  in 
its  March  issue  reported  10  new  writ¬ 
ers  covering  American  League  teams. 


and  another  10  newcomers  in 
National  League  cities. 

Klein  said  several  factors  contrib¬ 
ute  to  the  turnover:  “The  burnout 
factor,  the  volume  of  work,  and  night 
games.” 

He  explained,  “You  get  to  the  ball 
park  early,  about  3:30  p.m.  or  4  p.m. 
for  a  7:30  p.m.  game  and  you  may  not 
leave  until  1 :30  a.m.  Spring  training  is 
the  best  part  all  year  because  you  are 
in  one  place  for  a  long  stretch.” 

Despite  the  long  hours,  Klein 
would  not  switch  beats  for  anything. 

“I  think  it’s  great  if  you  enjoy  base¬ 
ball  and  writing,”  he  said.  “It’s  a 
great  job.  The  work  is  enjoyable,  the 
travel  is  fine.  It  is  much  more  different 
than  covering  hockey  or  pro  basket¬ 
ball,  where  you  are  in  town  for  only  a 
day  or  two.  In  baseball  you  get  to  stay 
three  or  four  days.” 

Klein,  however,  is  single  and  does 
not  have  to  contend  with  separation 
from  family  for  long  periods  of  time. 

As  the  popularity  of  baseball  con¬ 
tinues  to  grow  to  record  levels  of  fan 
interest,  a  trend  is  developing  with 
more  smaller  suburban  papers, 
located  near  major  league  cities, 
sending  writers  for  extended  spring 
training  visits. 

Bill  Zack  of  the  Gwinnett  (Ga.) 
Daily  News  (a  New  York  Times  Co. 
paper)  spent  more  than  three  weeks 
with  the  Atlanta  Braves.  Zack,  who 
started  his  news  career  with  The 
Irregular  in  his  hometown  of  North 
Conway,  N.H.,  said  he  got  to  the 
Braves  park  around  8  a.m.  daily  to 
gather  background  data  for  features. 

“You  have  to  have  a  deep  love  for 
baseball,”  he  asserted. 

Visits  to  several  Florida  camps  this 
spring  showed  more  young  writers, 
plus  an  increasing  number  of  women 
writers.  Covering  a  big  league  team 
today  requires  reporters  who  have  the 
skill  to  deal  with  very  youthful  and 
talented  millionaires  in  a  multimillion- 
dollar  game  that  holds  fascination  for 
Americans  of  all  ages,  even  hardened 
editors. 

For  Michelle  Kaufman,  less  than  a 
year  out  of  the  University  of  Miami 
covering  baseball  camps  for  the  St. 

(Continued  on  page  29) 
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In  your  race  against 
{Minting  deadlines,  success 
means  running  k>ng^ 
with  ft»ver  breaks.  ^ 


At  hruger,  we've  developed  a  number  of  ways 
to  help  you  meet  your  deadlines. 

And  it  all  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet. 

Other  computers  calculate  the  h-lndeAC,  a 
liruger-developed  program 
that  continually  evaluates 

the  relative  strength  of  the  |^| 

We  re  making  news  in 
newsprint  technology. 


Our  state-of-the-art  winders  produce  well- 
rounded  rolls  with  constant  tension  from  core 
to  outer  edge. 

Our  delivery  timetables  are  computer¬ 
generated,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  hruger. 
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Southern  ad  network  formed 

132  daily  newspapers  in  four  states  will  participate 


By  Debra  Gersh 

Southeastern  newspapers  from 
four  states  have  banded  together  to 
form  an  advertising  network  aimed  at 
attracting  more  national  advertising 
to  the  region. 

What’s  different  about  this  net¬ 
work,  however,  is  that  it  involves 
every  one  of  the  1 32  daily  newspapers 
in  North  Carolina,  South  Carolina, 
Florida  and  Georgia  —  whether  they 
participate  financially  or  not  — 
explained  Ferguson  Rood,  vice  presi¬ 
dent/research  and  marketing  for  Cox 
Newspapers  in  Atlanta. 

Rood  noted  that  the  Southeast 
Regional  Newspaper  Network  was 
created  to  meet  the  needs  of  national 
advertisers,  allowing  them  to  choose 
one  or  all  1 32  newspapers  in  the  area 
in  any  combination  that  fits  their 
needs. 

“The  time  is  right  to  strike  for  a 
more  realistic  share  of  national  adver¬ 
tising,”  Rood  commented.  “Just  a 
\%  increase  in  national  advertising  in 
this  region  is  worth  some  $3  million.” 

The  network  organizers  have 
looked  to  the  1 7  area  papers  with  cir¬ 
culations  of  100,000  or  more  to  take  a 
leadership  role  and  for  the  majority  of 


the  financial  commitments,  as  those 
papers  have  more  resources  available 
for  research  and  presentations  and 
they  probably  have  the  most  to  gain 
from  national  advertisers.  Rood  con-' 
tinned. 

The  network  is  looking  to  raise 
$200,000  and  has  already  received 
just  over  $100,000,  he  added,  noting 
that  more  than  half  of  the  17  larger 
newspapers  have  participated  so  far. 

In  addition,  the  network  plans  to 
hire  a  coordinator  from  outside  the 
papers.  That  person,  however,  had 
not  been  selected  yet  when  this  inter¬ 
view  was  conducted. 

Rood  explained  that  this  will 
become  an  umbrella  network  that  will 
complement  the  some  28  individual 
networks  already  in  place  in  the 
region. 

Sales  teams  have  been  developed 
along  Future  of  Advertising  structure 
subcommittee  guidelines,  and  the  net¬ 
work  plans  to  utilize  all  resources 
available,  such  as  those  from  the 
Newspaper  Advertising  Bureau  and 
the  representative  firms. 

Landon  Associates  was  chosen  as  a 
“facilitator”  to  provide  the  one 
order,  one  bill  service,  although  all 


reps  will  receive  their  regular  com¬ 
missions  on  sales  in  their  client  news¬ 
papers,  Rood  said. 

Committees  for  one  order,  one  bill; 
coordinating;  sales;  and  finance  have 
been  set  up,  with  newspaper  ad  peo¬ 
ple  at  the  helm. 

The  Southeast  Regional  Newspa¬ 
per  Network  has  selected  five  target 
categories  upon  which  it  will  focus  its 
first  efforts  —  beer,  the  1988  elec¬ 
tions,  automotive,  fast  food,  and 
household  products.  A  generic  pre¬ 
sentation  has  also  been  created  for 
advertisers  and  agencies  so  they  can 
better  understand  the  network,  and 
because  they  may  think  of  applica¬ 
tions  the  newspapers  have  not 
thought  of  yet.  Rood  explained. 

No  ad  sales  had  been  made  when 
Rood  spoke  with  E&P,  but,  he  said, 
advertisers  have  shown  an  interest  in 
the  network. 

Rood  noted  that  the  four-state 
Southeast  network  is  hopefully  just 
the  beginning  of  a  broader  network 
that  will  eventually  expand  to  cover 
the  entire  Southern  Newspaper 
Publishers  Association  region. 

“The  encouraging  thing  is  the 
broad-based  support  from  newspaper 
organizations  like  the  NAB  and  the 
reps,”  he  said.  “We’re  not  competing 
with  anybody  ...  the  purpose  is  to 
create  a  network  for  daily  newspapers 
with  emphasis  on  national  advertis¬ 
ing,  where  we  have  little  share.” 

No  profit 
expected  for 
USA  Today 

Gannett  Co.  has  disclosed  that  it  no 
longer  expects  USA  Today  to  show  its 
first  annual  profit  in  1988. 

CEO  John  Curley  recently  told 
stock  analysts  in  Chicago  that  USA 
Today  would  show  a  loss  in  1988 
instead  of  a  profit  for  the  year  as  the 
company  had  predicted. 

He  cited  higher  costs  and  weaker 
advertising  as  the  reasons  for  the  dim¬ 
mer  forecast.  However,  if  advertising 
from  the  Olympics  and  political  cam¬ 
paigns  is  strong,  Gannett  may  reas¬ 
sess  USA  Today’s  prospects  after 
three  quarters,  Curley  said. 


All  the  seduction  and  scandal 
behind  a  paper’s  headlines! 


“An  entertaining  and 
insightful  novel 
that  hits  the  mark!  ” 

— UPI 

“A  super,  fun-filled 
book  with  a  blend 
of  love,  mystery, 
adventure  and  just  the 
right  touch  of  newspaper 
history.” 

—Southern  Book  Service 

A  Fawcett  PaperbacK  $3.95 
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Newspaper  upheld 
in  libel  case 

A  California  appeals  court  has 
ruled  against  the  operators  of  a  child 
care  center,  who  sued  the  Oakland 
(Calif.)  Tribune  for  reporting  they 
were  under  a  state  investigation  for 
alleged  misuse  of  public  funds. 

In  upholding  a  lower  court  deci¬ 
sion,  the  three-justice  panel  unani¬ 
mously  declared  that  the  Tribune  sto¬ 
ries  were  privileged  and  written  with¬ 
out  malice. 

The  plaintiffs,  Martha  Howard  and 
Stephen  Brooks,  filed  a  defamation 
suit  against  the  Tribune,  publisher 
Robert  Maynard  and  reporters  Jack 
Cheevers  and  Paul  Grabowicz. 
Brooks  is  the  husband  of  Delores 
Brooks,  director  of  Oakland’s  Beebe 
Children’s  Center. 

The  Tribune  story  reported  that 
Stephen  Brooks  was  paid  $10,500  for 
fund-raising  services,  a  practice  pro¬ 
hibited  by  state  law,  and  that  the  (Cali¬ 
fornia  education  department  had 
canceled  its  contract  with  Beebe,  cit¬ 
ing  20  violations  of  state  law. 

Also,  according  to  the  Tribune,  the 
state  alleged  that  Mrs.  Brooks  used 
state  child  care  funds  for  personal, 
political  and  charitable  purposes. 


The  state’s  charges  were  contained 
in  a  36-page  “Summary  of  Findings’’ 
on  which  the  Tribune  stories  were 
based. 

After  the  Tribune  account 
appeared,  Stephen  Brooks  lost  hisjob 
as  executive  director  of  the  Bay  Area 
Black  United  Fund  and  Howard  was 
forced  to  leave  as  Beebe’s  administra¬ 
tor.  The  state  education  department 
later  reinstated  Beebe’s  contract  and 
funding. 

In  the  trial  court,  Howard  and 
Brooks  argued  that  the  Tribune  could 
be  held  liable  for  defamation  if  the 
“Summary  of  Findings”  were  false, 
even  if  the  paper’s  account  of  it  were 
accurate. 

The  appeal  court  disagreed,  citing  a 
previous  case  involving  a  police  inter¬ 
nal  affairs  investigation,  which  was 
deemed  a  “public  official  proceed¬ 
ing”  under  state  law. 

If  that  is  the  case,  the  appeal  court 
said  in  the  Tribune  decision,  “then  a 
state  administrative  agency  investiga¬ 
tion  into  the  expenditure  of  public 
funds  must  also  be  such  a  proceeding. 
The  Tribune  report  was  privileged.” 

However,  the  Tribune’s  request 
that  the  court  award  it  costs  and  attor¬ 
neys  fees  because  of  Howard  and 
Brooks’  “bad  faith  in  pursuing  a  friv¬ 
olous  appeal”  was  turned  down. 


although  the  justices  said,  “We  seri¬ 
ously  considered  this  option.” 

Doctor  sues 
medical  group 
over  news  quote 

A  Vacaville,  Calif.,  physician, 
known  for  his  unconventional  views 
on  the  transmission  of  AIDS,  has  filed 
a  libel  suit  against  the  California 
Medical  Association  and  a  CMA  offi¬ 
cial  over  a  quote  in  the  Vacaville 
Reporter. 

The  newspaper  itself  was  not 
named  in  the  suit. 

Dr.  William  T.  O’Connor,  medical 
director  of  the  Vacaville  Community 
Clinic,  filed  his  suit  in  San  Francisco 
Superior  Court. 

The  suit  alleges  the  association 
tried  to  defame  him  and  destroy  his 
reputation  when  CMA  public  health 
specialist  Mark  Madsen  was  quoted 
by  the  Reporter  in  a  March  18,  1987, 
story  as  saying  O’Connor’s  views 
on  the  spread  of  AIDS  were  way 
beyond  the  bounds  of  conventional 
medical  opinion. 

“Basically,  we’re  talking  left  field, 
(Continued  on  page  29) 
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Southam  Inc.  prez 
leaves  Selkirk  post 

John  Fisher,  president  of  Southam 
Inc.,  has  resigned  as  chairman  of 
Selkirk  Communications. 

Fisher  made  the  decision  in  favor  of 
one  of  the  broadcaster’s  independent 
directors,  Donna  Soble  Kaufman,  a 
Montreal  communications  lawyer. 
Fisher  will  stay  on  Selkirk’s  board  as 
a  director  and  a  member  of  the  execu¬ 
tive  committee. 

The  move  came  after  a  telephone 
conference  among  Selkirk’s  direc¬ 
tors.  The  immediate  trigger  was  the 
appointment  of  George  Meadows,  a 
former  senior  vice  president  of 
Southam,  as  Selkirk’s  president  and 
chief  executive. 

Meadows  took  over  the  helm  on  an 
interim  basis  last  September  on  the 
departure  of  previous  president  Rafe 
Engel. 

Southam  has  a  big  stake  in  Sel¬ 
kirk  —  47%  of  the  broadcaster’s  non¬ 
voting  shares  and  20%  of  its  voting 
shares,  which  do  not  trade  publicly. 

Combined  with  executive  and 
directorial  overlaps,  that  made  it  look 
as  though  Toronto-based  Southam, 
despite  its  denials,  was  calling  the 
shots  at  Selkirk. 

“This  was  never  the  case,  and 
appointing  a  new  chairman  demon¬ 
strates  it  is  not  the  case  now.”  said 
Meadows,  who  also  said  he  has  sev¬ 
ered  all  his  connections  with 
Southam.  “We  believed  it  was  imper¬ 
ative,  with  my  position  here,  to  rein¬ 
force  the  fact  that  1  am  independent  of 
Southam." 

Soble  Kaufman’s  roots  in  Selkirk 
are  deep.  Her  late  father,  Ken  Soble, 
founded  the  company’s  currently 
leaky  flagship  television  station, 
CHCH-tv  in  Hamilton,  in  1952, 


HONG  KONG 
ECONOMIC  AFFAIRS 
AND  TRADE  OFFICE 


FOR  ALL  INFORMATION  ON 

HONG  KONG  CALL 

PETER  RANDALL  OR  IAN  BRETT 

126  EAST  56TH  STREET 

NEW  YORK,  NY  10022 

(212)  355  -  4060 

OR  MELINDA  PARSONS 
180  SUTTER  STREET 
SAN  FRANCISCO,  CA  94104 
(415)  397  -  2215 


along  with  St,  Clair  Balfour  and  Clif¬ 
ford  Sifton, 

Selkirk  bought  CHCH  in  1970. 

Soble  Kaufman,  who  joined  Sel¬ 
kirk’s  board  at  the  company’s  annual 
meeting  last  May,  was  quick  to  assert 
her  independence. 

“I  can  say  categorically  that  1  am 
not  and  will  not  be  a  puppet  [of 
Southam],”  she  said.  “Having  said 
that,  1  represent  the  board  .  .  .  and 
we  have  a  fiduciary  duty  to  all  share¬ 
holders.” 

She  also  reiterated  arguments  long 
voiced  by  Southam  that  Selkirk’s 
affairs  are  in  fact  governed  by  a  voting 
trust  made  up  of  eight  members,  each 
of  whom  holds  10%  of  the  company’s 
voting  shares. 

—  CP 

Macromedia  faces 
local  opposition  to 
development  plans 

A  preliminary  plan  to  build  68  town 
houses  on  a  14.2-acre  site  in  Hacken¬ 
sack,  N.J.,  known  as  Borg  Woods, 
has  been  presented  by  Macromedia 
Inc. ,  parent  company  of  the  Record  of 
Bergen  County. 

However,  a  group  of  people  who 
live  nearby,  the  Borg’s  Woods  Pre¬ 
servation  Coalition,  says  the  area  is 
an  ecological  treasure  and  should  not 
be  developed  and  has  vowed  to  fight 
the  Macromedia  plan. 

Malcolm  A.  Borg,  chairman  of 
Macromedia,  told  the  Record  that  the 
company  wanted  to  keep  the  area 
looking  much  as  it  looks  now,  while 
adding  the  housing. 

Macromedia  will  need  a  zoning 
variance  for  any  town  house  develop¬ 
ment.  At  one  time,  the  company  con¬ 
templated  building  1 10  town  houses 
on  the  site. 

Stone  will  spend 
year  at  Ohio  State 

Gerald  S.  Stone,  founder  and  editor 
of  Newspaper  Research  Journal  and 
professor  at  Memphis  State  Univer¬ 
sity,  will  Join  the  journalism  faculty  at 
Ohio  State  University  next  fall  as  a 
visiting  professor. 

Stone,  director  of  graduate  jour¬ 
nalism  studies  at  Memphis  State,  will 
conduct  research  and  teach  graduate 
and  undergraduate  courses  during  his 
year  with  Ohio  University’s  E.W. 
Scripps  School  of  Journalism. 


Courant  grant  will 
help  group  to  save 
issues  on  microfilm 

The  Hartford  (Conn.)  Courant 
Foundation  has  provided  a  $20,700 
grant  for  the  Connecticut  Historical 
Society,  which  is  based  in  Hartford, 
to  make  microfilm  copies  of  a  part  of 
its  collection  of  the  newspaper. 

When  completed,  the  entire  run  of 
the  Courant  —  from  its  prospectus 
issue  of  1764  to  the  present  —  will  be 
available  on  microfilm  at  the  society’s 
library. 

New  members  for 
Minn.  News  Council 

Three  new  members  have  been 
elected  to  the  board  of  the  Minnesota 
News  Council,  a  group  which  investi¬ 
gates  public  complaints  against  the 
news  media  and  issues  advisory 
opinions.  The  full  council  has  24 
members,  12  with  media  connections 
and  12  public  members. 

New  public  members  are:  Wendy 
McDowall,  director  of  government 
affairs  for  the  Dayton  Hudson  Corpo¬ 
ration,  to  a  one-year  term;  and 
George  T.  Pennock,  former  chairman 
of  the  Tennant  Corporation  to  a  three- 
year  term. 

Mike  Igoe,  consumer  affairs  editor 
and  reporter  for  KARE-tv  1 1 ,  Min¬ 
neapolis,  was  elected  a  media  mem¬ 
ber.  He  succeeds  Bob  Ryan,  news 
anchor  for  the  Minnesota  (radio) 
News  Network,  who  had  been  the 
sitting  member  with  the  longest  ser¬ 
vice. 

Several  council  members  were  re¬ 
elected  to  new  three-year  terms.  They 
are:  Kerry  Ashmore,  publisher  of 
Northeaster  newspapers,  Minneapo¬ 
lis;  Jean  King,  president  of  Commu- 
niKing,  St.  Paul;  Louise  Sundin,  an 
English  teacher  at  Minneapolis 
Southwest  High  School  and  president 
of  the  Minneapolis  Federation  of 
Teachers,  Local  59;  and  John  War¬ 
der,  vice  president  for  urban  affairs 
for  First  Bank  of  Minneapolis. 

Officers  re-elected  were:  John  E. 
Simonett,  associate  justice  of  the 
Minnesota  Supreme  Court,  president 
and  chairman;  King,  vice  chair;  and 
Linda  Falkman,  executive  director  of 
the  Minnesota  Newspaper  Associa¬ 
tion,  secretary.  Penny  Parrish,  news 
director  for  KMSP-tv  9,  Minneapo¬ 
lis,  was  elected  treasurer. 
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Eastman  Kodak  Company,  1987 


NEWSPEOPLE  IN  THE  NEWS 


Richard  J.  Osborne  is  now  execu¬ 
tive  editor  of  the  Southhridge  (Mass.) 
News  following  five  years  as  associ¬ 
ate  editor  of  the  Lorain  (Ohio)  Jour¬ 
nal. 

Osborne,  a  graduate  of  the  Univer¬ 
sity  of  Cincinnati  who  began  his 
career  as  a  copy  clerk  and  library 
assistant  for  the  Cincinnati  Enquirer 
while  in  school,  worked  in  radio  news 
in  northern  Ohio  before  joining  the 
Lorain  Journal  as  a  reporter. 

He  was  the  paper’s  state  editor  and 
columnist  when  he  moved  to  Cleve¬ 
land  Magazine,  where  he  became 
managing  editor.  Osborne  returned  to 
the  Journal  in  1982. 

*  *  * 

Nixon  Newspapers  Inc.  has 
restructured  part  of  its  management 
team.  Changes  include: 

John  E.  Claxton,  publisher  of  the 
Peru  (Ind.)  Tribune  who  had  been 
functioning  in  the  dual  roles  of 
publisher  and  head  of  the  company’s 
Commercial  Printing  Division, 
becomes  director  of  commercial 
printing  on  a  full-time  basis; 

Jack  E.  Howey,  NNl  editorial 
director,  replaces  Claxton  as  Peru 
publisher;  and 

Raymond  Moscowitz,  publisher 
of  the  Wabash  (Ind.)  Plain  Dealer, 
becomes  NNI  editorial  director. 

*  *  * 

Mike  Whitehead,  assistant  man¬ 
aging  editor  for  administration  at  the 
Orange  County  Register,  Santa  Ana, 
Calif.,  is  the  newly  named  managing 
editor  of  the  San  Bernardino  County 
Sun. 

Whitehead  worked  at  the  Dallas 
Morning  News  in  editing  positions 
before  Joining  the  Register.  His  ear¬ 
lier  journalism  experience  included 
the  Beaumont  (Texas)  Enterprise  and 
the  Grand  Prairie  (Texas)  Daily 
News. 


STAN  SLUSHER  is  the  newly 
named  ombudsman  at  the  Courier- 
Journal,  Louisville.  He  succeeds 
Robert  Grumpier,  who  retired. 

In  Louisville  for  21  years  and  most 
recently  regional  editor  of  the 
Courier-Journal,  Slusher  has  served 
as  sports  director,  assistant  manag¬ 
ing  editor,  night  city  editor  and 
copy  editor. 

A  graduate  of  the  University  of 
Illinois,  he  was  on  the  news  staff  of 
the  Champaign-Urbana  (III.)  Cou¬ 
rier  before  moving  to  Louisville. 


Michael  J.  Lavery  will  move  to 
vice  president,  auditing  services,  for 
the  Audit  Bureau  of  Circulations 
effective  June  1.  He  succeeds  the  late 
Richard  W.  Deneen,  who  died  Feb. 
12. 

Lavery  has  been  ABC’s  vice  presi¬ 
dent,  finance  and  administrative  ser¬ 
vices,  since  June  1987  and  now  will  be 
responsible  for  the  auditing  depart¬ 
ment  which  produces  approximately 
2,700  field  audits  annually. 

*  *  * 

New  account  representatives  join¬ 
ing  Branham  Newspaper  Sales 
include  Paul  A.  Ropski  to  Branham/ 
Chicago,  Cathy  Gellepis  to  the  San 
Francisco  sales  office  from  the  Palo 
Alto  Times  Tribune,  and  Paul  Katz- 
fey,  to  Branham/Minneapolis  from 
the  Eau  Claire  (Wis.)  Leader-Tele¬ 
gram. 

Ropski’s  background  includes 
sales  positions  at  Where  Chicago  and 
Working  Mother  magazines. 


Andy  Ruckman  has  been  named 
editor  of  the  editorial  page  of  the 
Elyria  (Ohio)  Chronicle-Telegram, 
succeeding  Charles  J.  Hostetter, 
who  retired. 

Ruckman  edited  the  Oberlin  (Ohio) 
News-Tribune  more  than  20  years 
before  moving  to  the  Chronicle-Tele¬ 
gram  in  1983. 

*  *  * 

Ron  Jackson  has  succeeded  Guy 
Gilmore  as  USA  Today  general  man¬ 
ager  in  Cincinnati.  Gilmore  is  now 
Gannett ’s  Reno  (Nev.)  Gazette-Jour¬ 
nal  circulation  director. 

Jackson,  USA  Today  general  man¬ 
ager  for  western  New  York  since 
1985,  previously  was  the  Bridgewater 
(N.J.)  Courier-News'  circulation 
director. 

4!  ^ 

Mark  D.  Griggs  has  been  named 
general  manager/publisher  of  the 
Monmouth  (111.)  Daily  Review  Atlas. 
He  was  general  manager  of  the  Audu¬ 
bon  (Iowa)  News-Advocate ,  the 
Audubon  County  Journal,  and  Nisha 
Valley  Tribune. 

Also,  Bill  Tucker  was  promoted 
to  newsroom  supervisor  of  the 
Review  Atlas  from  sports  editor. 
Barry  McNamara  moved  to  sports 
editor. 

*  *  * 

Madeline  L.  Pruett  joined  the 
Riverside  (Calif.)  Press-Enterprise  as 
research  manager. 

Pruett  holds  an  MBA  degree  from 
California  State  University,  Sac¬ 
ramento  and  has  been  a  marketing 
research  analyst  at  the  Sacramento 
Union  since  1985. 
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John  Robinson  Block  has  been 
appointed  assistant  publisher  of  the 
Pittsburgh  Post-Gazette.  William 
Block,  Post-Gazette  publisher, 
announced  his  nephew’s  appoint¬ 
ment. 

John  Block,  son  of  the  late  Paul 
Block  Jr.,  the  co-publisher  of  the 
Post-Gazette  for  45  years,  is  a  resi¬ 
dent  of  Toledo,  where  he  is  executive 
editor  of  the  Toledo  Blade  and  vice 
president  of  Blade  Communications, 
the  Post-Gazette’s  parent  company. 

He  will  spend  time  each  month  in 
Pittsburgh  to  participate  in  the  Post- 
Gazette’s  operations  and  have  an 
important  role  in  the  long-range  plan¬ 
ning  efforts  by  the  management. 

*  *  * 

Darly  Briney,  formerly  produc¬ 
tion  manager  of  the  Los  Angeles 
Times  Orange  County  plant,  has  been 
named  to  the  new  position  of  assistant 
director  of  production  and  oversees 
daily  operations  of  the  production 
facilities  in  Los  Angeles,  Orange 
County  and  the  San  Fernando  Valley. 

Thomas  J.  Atkins,  vice  president 
of  operations  at  the  Denver  Post, 
joined  the  Times  as  Orange  County 
production  manager,  replacing  Bri¬ 
ney.  Both  report  to  Paul  Gledhill, 
director  of  production. 

^  * 

David  Bruce  Sundwall-Byers  is 
now  circulation  director  for  the  Gan¬ 
nett  Rochester  Newspapers,  the 
morning  Democrat  and  Chronicle  and 
the  evening  Times-Union. 

Most  recently  manager  of  adminis¬ 
tration/circulation  at  Gannett  Co. 
Inc.,  headquarters  in  Rosslyn,  Va., 
he  joined  the  company  in  1982  after 
two  years  in  the  Washington  Post's 
circulation  department. 

In  Rochester,  Sundwall-Byers  suc¬ 
ceeded  Mary  Beth  Finley,  who 
moved  to  Denver  and  plans  to  be  mar¬ 
ried. 

*  *  * 

Lee  Enterprises  Inc.  recently 
named  new  publishers  for  its  Musca¬ 
tine  (Iowa)  Journal  and  Decatur  (Ill.) 
Herald  &  Review. 

Molly  P.  Greider,  director  of 
sales  and  promotion  for  the  company 
since  1984,  was  named  publisher  of 
the  Muscatine  Journal.  She  suc¬ 
ceeded  Greg  R.  Veon,  who  moved  to 
to  publisher  of  the  Decatur  paper. 

Veon  began  his  Lee  career  in  1976 
as  sales  and  marketing  director  at  the 
Muscatine  Journal  and  in  1982 
became  general  manager  of  the  La 
Crosse  (Wis.)  Tribune,  returning  to 
the  Journal  in  1985  as  publisher. 

Greider  began  her  career  with  Lee 
in  1980  as  planning  and  marketing 
director  at  the  Herald  &  Review. 


Philadelphia  Newspapers  Inc.  has 
reorganized  the  company’s  adminis¬ 
trative  machinery  with  new  assign¬ 
ments  being  made  in  the  interests  of 
grouping  operating  departments  into 
clearly  defined  relationships  and 
clarifying  internal  communications. 

Under  the  new  organization  chart 
announced  by  Sam  S.  McKeel,  chair¬ 
man  and  publisher  of  the  Philadelphia 
Inquirer  and  Daily  News,  two  execu¬ 
tive  vice  presidents  and  five  senior 
vice  presidents  join  McKeel  and 
president  Eugene  Roberts  on  the 
PNI  operating  committee. 

Promotions  announced  include: 

To  executive  vice  president — 
Senior  vice  presidents  EuGene  Falk 
and  Daily  News  editor  Zack  Stal- 
BERG. 

To  senior  vice  president:  Vice 
presidents  Jerry  Parichy,  advertis¬ 
ing;  Steve  Rossi,  finance  and  chief 
financial  officer;  Ted  Rilea,  labor 
relations;  June  Barry,  human 
resources  and  administration,  and 
Max  King,  Inquirer  consumer  mar¬ 
keting. 

To  vice  president:  Joe  Chandler, 
transportation;  John  Walsh, 
Inquirer  circulation;  and  William 
McHugh,  Daily  News  circulation. 

With  the  exception  of  McHugh, 
those  promoted  are  currently  on  the 
PNI  executive  staff.  McHugh  returns 
to  the  Daily  News  from  the  St.  Paul 
Pioneer  Press  &  Dispatch  where  he 
has  been  director  of  circulation. 

The  new  appointees  will  be  joined 
on  the  company  management  com¬ 
mittee  by  eight  vice  presidents  from 
other  departments  of  the  newspapers. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Also.  Carole  Carmichael,  busi¬ 
ness  editor  of  the  Daily  News,  is  giv¬ 
ing  up  that  post  to  become  executive 
assistant  to  McKeel;  and  John 
Roberts,  who  writes  a  business  sec¬ 
tion  column,  is  succeeding  her. 

*  *  * 

Richard  F.  Harknett  is  the  newly 
named  vice  president/circulation  for 
the  Hudson  Dispatch,  Union  City, 
N.J.,  and  the  Elizabeth  (N.J.)  Daily 
Journal. 

Prior  to  joining  North  Jersey  News¬ 
papers  Inc.,  Passaic,  last  July  as  vice 
president/special  projects,  Harknett 
was  city  circulation  manager  at  the 
New  York  Daily  News. 

*  *  * 

Betty  J.  Berryman  has  been 
appointed  executive  vice  president 
and  publisher  of  the  Winchester  (Ky.) 
Sun.  She  has  served  as  general  man¬ 
ager  and  secretary-treasurer  of  the 
company  since  1976. 

*  *  iti 

Margaret  Holt  recently  joined 
the  Fort  Lauderdale  News/Sun-Sen¬ 
tinel  as  business  editor  from  assistant 
business  editor  of  the  Dallas  Times 
Herald. 

*  *  if 

Millie  Budd,  former  television 
editor  at  the  Houston  Press  and  the 
Houston  Post  and  more  recently  a 
free-lance  business  news  writer  based 
in  Brenham,  Texas,  has  established 
Historian’s  News  Digest,  a  research 
service  using  a  journalistic  approach 
to  chronologies. 


,^^NDING  rZH 

Protection  i 


T/je  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 

(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 

Originator:  Newspaper  Independent 
Contractor  Bond,  Carrier  Accident  Insurance 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 

EEANE 

WEINBERG 

INSURANCE  AGENCY,  INC. 


EDITOR  &  PUBLISHER  for  April  16,  1988 


27 


OBITUARIES 


Alyne  Rogers  Arrington,  77, 
editor  and  owner  of  the  Collins 
(Miss.)  News  Commercial  and  Mount 
Olive  Tribune,  died  March  25  after  a 
long  illness. 

She  had  been  publisher  of  the 
weeklies  since  1957  when  she  took 
over  the  operations  following  the 
death  of  her  husband,  James  Duncan 
Arrington. 

!|C  !|I  I(C 

Mary  Bubb,  67,  who  had  covered 
the  U.S.  space  program  for  31  years 
and  most  recently  was  a  part-time 
writer  for  Reuters,  died  March  28  in  a 
hospital  near  Cape  Canaveral,  Fla. 

She  worked  for  the  Worcester 
(Mass.)  Telegram  and  served  in  the 
Army  during  World  War  II  and  began 
covering  the  space  beat  in  1957  as  a 
correspondent  for  Fairchild  Publica¬ 
tions.  In  the  ’60s,  she  headed  the  Fair- 
child  bureau  in  Cocoa  Beach  and  was 
a  stringer  for  Time  and  Life  maga¬ 
zines. 

*  *  * 

Dickey  Kincheloe  Butler,  80,  an 
artist  and  former  newswriter,  died 
March  29  at  Bethesda  Naval  Hospital 
following  a  heart  attack. 

She  wrote  for  the  Washington  Eve¬ 
ning  Star  in  1932-37  and  following 
World  War  II  was  a  contributing 
writer  for  the  Alexandria  (Va.) 
Gazette,  the  Fairfax  Standard  and  the 
Providence  Journal. 

*  *  * 

Michael  J.  Ferrucci,  69,  retired 
23-year  circulation  manager  of  the 
New  Haven  (Conn.)  Register,  died 
March  25  after  a  brief  illness. 

*  *  * 

James  Johnston,  61,  founder  of  a 
daily  and  weekly  newspaper  group  in 
Ontario,  Canada,  died  of  a  heart 
attack  at  his  home  on  March  25. 

He  bought  the  Cohourg  Sentinel 
Star,  which  was  Canada’s  oldest 
weekly,  in  1969  and  later  bought  the 


Port  Hope  Evening  Guide  and 
changed  the  Cobourg  paper  to  a  daily. 
Johnston  added  several  weeklies  to 
form  the  Northumberland  Publishers 
Ltd.  group.  In  1983,  he  sold  the  com¬ 
pany  and  retired. 

*  *  ♦ 

Norman  Jonas,  56,  economics  edi¬ 
tor  of  Business  Week  magazine  who 
had  worked  for  several  newspapers 
earlier  in  his  career,  died  March  27  at 
Methodist  Hospital  in  Brooklyn  after 
a  heart  attack. 

He  began  his  career  in  1954  as  a 
copy  editor  at  the  Wall  Street  Journal 
and  later  was  a  reporter  for  the  New 
York  Journal- American  and  then  a 
copy  editor  for  the  New  York  Times 
from  I960  to  1966,  when  he  joined 
Business  Week. 

In  1973,  Jonas  moved  to  Washing¬ 
ton  as  senior  economics  correspon¬ 
dent  for  the  magazine  and  the 
McGraw-Hill  World  News  service 
and  returned  to  New  York  in  1985  as 

economics  editor. 

*  *  * 

Henry  H.  Kaniewski,  73,  retired 
circulation  district  manager  for  News- 
day,  Long  Island,  died  of  cardiac 
arrest  March  26  at  Booth  Memorial 
Medical  Center,  Flushing.  He  had 
worked  for  Newsday  more  than  30 
years  when  he  retired  at  the  age  of  70. 

itt 

Arthur  Segal,  59,  who  retired  last 
May  as  president  of  the  Hollywood 
(Fla.)  Sun-Tattler,  died  March  31  at  a 
Gainesville  hotel. 

Segal  and  his  wife,  Patricia,  had 
just  purchased  a  retirement  home  in 
Gainesville  and  were  preparing  to 
move  in  when  he  died. 

He  was  named  business  manager  of 
the  newspaper  in  1980  and  retired  as 
president  and  general  manager.  In  the 
early  ’60s  he  worked  in  Washington, 
D.C.,  as  an  advertising  salesman,  first 
at  the  late  Daily  News  and  then  at  the 
late  Star.  In  1974  he  moved  to  general 


advertising  manager  for  the  Memphis 
Commercial- Appeal . 

*  *  * 

Courtland  Smith,  84,  a  former 
managing  editor  of  the  Central  Press 
Association,  died  March  24  of  a 
stroke  at  University  Hospitals, 
Cleveland. 

He  was  with  CPA  from  1929  until 
1971 ,  when  the  Cleveland-based  asso¬ 
ciation  was  dissolved  and  he  retired. 

:|c  :|c  :|c 

Kenneth  Owler  Smith,  67,  who 
twice  served  as  acting  director  of  the 
University  of  Southern  California, 
Los  Angeles,  School  of  Journalism, 
died  March  31  of  bladder  cancer  at  his 
Pasadena,  Calif.,  home. 

At  the  time  of  his  death.  Dr.  Smith 
was  a  professor  at  the  school  and 
director  of  the  sports  information  pro¬ 
gram  in  the  university’s  College  of 
Letters,  Arts  and  Sciences. 

He  joined  the  Bakersfield  Califor¬ 
nian  following  graduation  from  Stan¬ 
ford  University  and  became  assistant 
city  editor  in  1942.  After  World  War  II 
service  in  the  Army  as  a  public  infor¬ 
mation  specialist  and  instructor,  he 
joined  Dean  Newspapers  Inc.  in 
Southern  California,  worked  in  public 
relations  and  as  a  television  producer, 
and  then  took  up  a  full-time  career  as 
an  educator. 

*  *  * 

Thomas  Francis  Sullivan,  66, 
retired  40-year  crime  reporter  for 
Hearst’s  Boston  Record-American 
newspapers,  died  March  28  in  Boca 
Raton,  Fla.,  of  a  heart  attack. 

At  one  time,  he  was  city  editor  of 
Hearst’s  Boston  Sunday  Advertiser. 
Shortly  after  Rupert  Murdoch  bought 
the  Boston  Herald  American  in  1983, 
Sullivan  retired  and  joined  the  Nor¬ 
folk  County,  Mass.,  district  attor¬ 
ney’s  office  as  administrator  of  the 
prosecution  staff. 

*  *  * 

Nancy  M.  Tracy,  49,  former  Hart¬ 
ford  Courant  reporter,  died  March  18. 
She  joined  the  Courant  in  1981  and 
left  after  five  years  to  write  fiction. 

*  *  * 

Louis  A.  Williams,  52,  circulation 
computer  systems  coordinator  for  the 
Pittsburgh  Press,  died  March  20  in  St. 
Claire  Memorial  Hospital,  Pitts¬ 
burgh,  after  suffering  a  heart  attack. 

Williams  joined  the  Pittsburgh 
Post-Gazette  in  1962  and  was  named 
manager  of  the  promotion  department 
in  1968,  and  circulation  manager  in 
1970.  In  1978,  he  moved  to  circulation 
manager  of  the  Press  and  in  1981, 
became  circulation  computer  systems 
coordinator. 
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Times  Mirror 
in  cable 
television  deal 

An  agreement  expected  to  be  com¬ 
pleted  later  in  the  year  between  Times 
Mirror,  United  Artists  Communica¬ 
tions  Inc.  and  Tele-Communications 
Inc.  will  add  cable  television  systems 
in  Massachusetts,  New  York,  Illi¬ 
nois,  Ohio,  Nevada  and  California  to 
Times  Mirror  Cable  Television’s  sys¬ 
tems  in  the  Phoenix,  Ariz.,  area. 

Books 

(Continued  from  page  17) 

Teicher,  executive  director  of  Ameri¬ 
cans  for  Constitutional  Freedom. 

“Efforts  to  chip  away  at  First 
Amendment  rights  have  virtually  no 
support  among  the  American  pub¬ 
lic,”  he  said. 

The  poll  contacted  800  randomly 
selected  Americans  by  telephone.  It 
was  conducted  Feb.  15  and  16  by  New 
York-based  Penn  &  Schoen  Associ¬ 
ates. 

UPl  editor 

(Continued  from  page  II) 

Group  Inc.,  was  named  to  a  new  job, 
senior  vice  president  of  international 
operations. 

Tucker,  40,  Joined  UPl  about  four 
years  ago  after  seven  years  as 
national  sports  editor  of  UP  Canada. 

He  told  E&P  he  left  for  several 
reasons,  after  first  being  approached 
by  the  Inquirer  in  November.  UPI’s 
tentative  financial  health  was  “not 
really”  a  factor,  he  said,  since  its 
future  was  “uncertain  since  the  day  I 
took  the  job.” 

“Maybe  it  became  a  little  wear¬ 
ing,”  Tucker  said,  maintaining  the 
move  was  in  the  best  interests  of  his 
career  and  family. 

Saying  he  was  “unsure”  of  UPl’s 
direction.  Tucker  was  “encouraged 
in  some  ways”  by  its  new  manage¬ 
ment,  despite  sports  losing  six  full¬ 
time  jobs  from  a  staff  of  47  worldwide 
sports  writers. 

vanBennekom,  who  joined  UPl  in 
1969  and  held  various  reporting  and 
management  jobs  until  becoming  an 
aide  to  Vazquez,  will  oversee  busi¬ 
ness  and  editorial  operations  over¬ 
seas,  where  UPl  gets  15%  of  its 
revenue. 

A  Dutch  citizen,  he  speaks  five  lan¬ 
guages  and  has  worked  for  newspa¬ 
pers  in  the  Netherlands,  Colorado, 
Canada  and  Mexico. 


Spring  training 

(Continued  from  page  18) 

Petersburg  Times,  dealing  with  ball 
players  is  no  problem.  She  has  found 
practically  all  of  them  pleasant  to 
work  with.  She  cut  her  journalistic 
teeth  as  a  Miami  stringer  for  the  St. 
Petersburg  paper  while  covering  the 
Miami  Dolphins  and  the  University  of 
Miami  football  team. 

Few  writers  can  look  at  the  game 
and  the  sportswriting  business  with 
better  background  than  Red  Foley, 
former  baseball  writer  with  the  New 
York  Daily  News  from  1947  to  1982. 
He  now  serves  as  official  scorer  at 
New  York  games  and  contributes  to 
several  sports  publications. 

“Today’s  writers  don’t  stay  on  the 
baseball  beat  like  the  old-timers  did. 
Today,  it’s  a  steppingstone.  You  were 
a  baseball  writer  —  they  don’t  last 
too  long,”  observed  Foley  between 
cigar  puffs  in  the  Atlanta  Braves  dug- 
out. 


JOA 

(Continued  from  page  14) 

summer,  said  he  thought  an  acting 
attorney  general  could  make  the  deci¬ 
sion. 

However,  Duane  Ice,  a  Michigan 
attorney  who  represented  the  Detroit 
Newspaper  Guild  and  other  unions  at 
the  summer  hearings,  said  that 
remains  “an  open  question.” 

“If  an  acting  attorney  general 
approved  the  JOA,  that’s  a  question 
we  would  have  to  examine  closely,” 
Ice  said.  “It  would  be  the  first  time 
that  the  issue  has  arisen  under  the 
[Newspaper  Preservation  Act]  that 
we  are  aware  of.” 


Legai 

(Continued  from  page  21) 

maybe  somewhere  to  the  left  of  left 
field  ...  in  the  stands,  third  row,” 
Madsen  told  the  Reporter. 

The  story  also  said  that  the  CMA 
believes  O’Connor  is  promoting  mis¬ 
information  and  public  hysteria  with 
his  views. 

O’Connor  believes  AIDS  can 
spread  in  a  variety  of  ways  including 
casual  contact  and  insect  bites  and 
has  advocated  quarantining  AIDS 
carriers  and  mandatory  testing  of  high 
risk  groups. 

—  Kathryn  Keatley  Garvey 
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japan,  West  Germany  and  other 
nations  have  become  new  eco¬ 
nomic  power  centers,  and  the 
nuclear  stalemate  with  the  Soviet 
Union  demands  new  concepts  of 
security.  With  an  eye  toward  fu¬ 
ture  developments,  Pulitzer  Prize¬ 
winner  Jim  Hoagland,  based  in 
Paris,  draws  on  20  years'  experi¬ 
ence  in  foreign  news  to  write  on 
the  United  States'  presence  in  the 
world. 
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NEWS/TECH 


Flexo  symposium 

Flexographic  newspaper  printing  slowly  gaining  acceptance 


By  Jim  Rosenberg 

In  the  same  city  where  flexographic 
newspaper  printing  had  earlier  suf¬ 
fered  a  big  setback,  a  recent  ANPA 
symposium  confirmed  both  the 
viability  and  acceptance  of  the  tech¬ 
nology. 

Recalling  the  disappointment  when 
the  Atlanta  Journal  and  Constitution 
tested  and  abandoned  flexo  —  and 
acknowledging  early  fears  on  the  part 
of  his  newspaper  chain  that  the  pro¬ 
cess  would  fail  for  lack  of  supplier 
support  —  Scripps  Howard  produc¬ 
tion  director  Ralph  Eary  said,  “1  see 
nothing  about  flexo  that  scares  me.” 

Eary  expects  offset  printing  to 
remain  dominant  in  his  lifetime,  and 
that  “flexo  will  be  the  minority  pro¬ 
cess  for  as  far  out  as  1  can  see.” 

But  he  also  told  the  crowded  con¬ 
ference  that  “1  would  suspect  that  in 
the  next  five  years  .  .  .  comics  will  be 
printed  in  our  plants,”  referring  to 
sections  now  printed  flexographically 
by  Greater  Buffalo  Press. 

Eary  also  talked  about  Scripps 
Howard’s  continued  move  into  flexo 
and  speculated  that,  in  the  same  five 
years,  the  newspaper  industry  will 
see  a  couple  of  offset-to-flexo  change- 
overs. 

More  than  300  attendees  repre¬ 
senting  57  newspapers  and  various 
suppliers  listened  as  speakers 
addressed  current  challenges  in  the 
effort  to  print  efficiently  a  high-qual¬ 
ity  flexo  product. 

George  Shown,  pressroom  man¬ 
ager  for  the  Lonfi  Beach  (Calif.) 
Press-Telegram,  reported  problems 
with  anilox  rolls  not  encountered  at 
Knight-Ridder’s  other  operating  flexo 
installation  in  Miami,  but  he  said 
these  problems  have  been  worked 
out. 

“We  had  problems  with  striations 
on  our  ceramic  anilox,”  he  said. 
Believing  that  Long  Beach  hadn’t 
communicated  often  enough  with 
KRl  headquarters.  Shown  said  they 
now  talk  “every  two  weeks”  with 
Miami. 

“We’ve  seen  the  very,  very  best 
we’ve  done  in  the  last  month,”  com¬ 
mented  Shown,  referring  to  produc¬ 
tion  since  KRl  undertook  a  com¬ 
prehensive  look  at  its  flexo  operations 


earlier  in  the  year. 

The  P-T  uses  Motter  FM-1  and  FX- 
4  flexo  units,  which  Shown  said  could 
not  be  distinguished  in  the  printed 
product.  After  several  years’  experi¬ 
ence  with  flexo  and  recent  improve¬ 
ments,  the  paper’s  pressroom  man¬ 
ager  was  optimistic  enough  to  say  that 
“We’d  like  to  go  full  flexo.” 

The  P-T  has  begun  testing  NAPP 
flexo  plates  again,  and  will  also  be 
testing  plastic  doctor  blades.  Ink  con¬ 
sumption  was  “more  expensive  than 
we  first  thought,”  said  Shown,  citing 
production  of  57  pages  per  pound  of 
raw  ink.  Total  production  waste  was 
put  at  3.5%,  compared  with  2.5% 
from  letterpress  alone. 

From  Providence,  R.I.,  operations 
director  Jerry  DeHimer  reported  that 
“we’re  totally  on  27.5-pound  news¬ 
print”  at  the  Journal  and  Bulletin, 
having  renegotiated  with  all  suppliers 
in  the  last  three  months.  Others  print¬ 
ing  with  flexo  reported  they  continue 
to  use  the  same  weight  newsprint  for 
both  letterpress  and  flexo.  The  Jour¬ 
nal’s  volume  of  flexo  production 
probably  better  justifies  the  change¬ 
over. 


Echoing  the  optimism  at  Long 
Beach,  Knoxville  (Tenn.)  News-Sen¬ 
tinel  production  director  Ted  W.  Mil¬ 
ligan  said  that  “Our  people  now  have 
enough  experience  that  we  wouldn’t 
be  afraid  to  run  [entirely]  flexo  on  a 
daily  basis.” 

Knoxville  was  the  first  Scripps 
Howard  paper  to  test  flexo  —  mini¬ 
mizing  the  expense  by  having 
Publishers  Equipment  Corp.  convert 
an  old  Scripps  Howard  Hoe  Color- 
matic  letterpress  and  borrowing  a 
Grace  platemaker. 

According  to  PEC,  conversion  of 
two  black  units  and  a  color  hump 
required  five  weeks.  Among  prob¬ 
lems  Milligan  overcame  were  cylin¬ 
der  and  anilox  damage  from  high  pins 


on  the  lockup  and  “not  getting  full 
head  and  tail  printing. 

Worries  over  “horror  stories”  con¬ 
nected  with  black  flexo  reproduction 
proved  unfounded  when  the  only 
criticisms  were  directed  at  letter- 
press-printed  pages.  Milligan  credited 
suppliers  with  “excellent  cooperation 
and  support,”  and  mentioned  that 
advertisers  have  since  asked  for  flexo 
printing. 

Flexo  operations  in  Knoxville  are 
in  phase  two:  in-house  conversion  of 
two  more  letterpress  units  with  a 
color  hump,  after  which  the  paper  will 
be  using  flexo  somewhere  on  every 
shift.  Milligan  noted  that  although  the 
News-Sentinel  had  tested  other  prod¬ 
ucts,  it  still  runs  Bowater  newsprint 
largely  because  of  proximity  to  the 
mill. 

The  Evansville  (Ind.)  Courier 
became  the  second  of  the  Scripps 
chain’s  papers  to  move  into  flexo 
when  it  ordered  12  Motter  units  for 
two  presslines  to  replace  its  36-year- 
old  letterpress  equipment.  Installa¬ 
tion  is  scheduled  for  later  next  year. 

According  to  Ralph  Eary,  “Denver 
will  probably  be  the  third”  Scripps 


Howard  venture  into  flexo,  referring 
to  the  327,000-daily-circulation 
Rocky  Mountain  News. 

Most  speakers  could  not  nail  down 
figures  for  waste,  citing  contributing 
factors  other  than  the  flexo  process 
that  included  ongoing  training,  bad 
counts,  and  post-press  problems. 

At  the  folder,  the  lighter  outside 
flexo  section  is  pulled  off  or  away 
from  the  heavier  inside  letterpress 
section.  While  problems  were  not 
reported  at  angle  bars,  the  sheet-feed 
problem  “seems  to  be,”  said 
DeHimer,  “when  you  fold  the  sheet 
and  it  is  free-floating.” 

Friction  deriving  from  the  absence 
of  ink  with  a  lubricating  oil  base  has 
been  attacked  in  Long  Beach  by  the 


“We’ve  seen  the  very,  very  best  we’ve  done  in  the 
last  month,’’  commented  Shown,  referring  to 
production  since  KRl  undertook  a  comprehensive 
look  at  its  flexo  operations  earlier  in  the  year. 
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application  of  silicone. 

Paul  J.  Koessler,  president  of 
Greater  Buffalo  Press,  with  its  ample 
experience  in  color  flexo  for  newspa¬ 
pers,  was  forthright  in  his  assess¬ 
ments,  telling  the  audience  that  “In 
all  probability,”  the  route  to  flexo  will 
be  more  difficult  than  moving  into 
offset.  “It  will,  we  believe,  never  be 
as  easy  to  produce  an  acceptable 
black-and-white  halftone  in  llexo  as  it 
is  in  offset.” 

He  also  noted  that,  in  addition  to 
greater  leeway  in  press  setting,  “we 
found  there  was  more  leeway  in  the 
platemaking  process  if  we  used  a 
blanket  on  the  impression  cylinders.” 

Assistant  pressroom  manager  Ron 
MacAdams  related  the  Miami  Her¬ 
ald’s  experience  with  chrome-plated 
anilox  rolls.  The  electronically 
engraved  rolls  (for  which  the  inks 
were  originally  formulated)  are  rela¬ 
tively  inexpensive  to  re-engrave  if 
caught  in  time. 

But  “with  as  little  as  20%  wear,” 
said  MacAdams,  “ink-carrying 
capacity  can  be  reduced  by  as  much 
as  50%,”  owing  to  the  geometry  of  the 
cell.  He  noted  that  red  ink  causes  the 
most  wear,  yellow  the  least,  and  cau¬ 
tioned  that  the  chrome  will  also  ding 
easily. 

MacAdams,  expressing  satisfac¬ 
tion  with  full-length  engraving  and 
polishing,  said  the  Herald’s  first 
ceramic  anilox  has  run  40  million 
impressions  with  little  or  no  wear.  A 
counter  to  record  anilox  revolutions 
has  been  installed  in  order  to  make 
use  of  a  more  appropriate  measure  for 
use  and  wear  analysis. 

Addressing  matters  related  to  plate 
cushions.  Shown  said  an  otherwise 
inconsequential  I  '/2-  to  two-thou- 
sandths-inch  packing  difference 
between  what  is  ordered  and  what  is 
sent  becomes  a  problem  of  bend-to- 
bend  difference  encountered  on  mag¬ 
netic  lockups.  Other  considerations 
included  choices  between  closed-cell, 
open-cell  and  rubber-and-cloth  cush¬ 
ions  (the  last  is  an  offset  blanket  that 
Shown  reported  worked  satisfactorily 
in  Long  Beach);  cushion  adhesives; 
material  fatigue;  and  predictable  life 
span. 

At  Long  Beach,  Shown  found  that 
once  impression  was  no  longer 
adjusted  during  the  run  (which  the 
FX-4  permits),  many  of  the  problems 
seen  had  disappeared.  He  cited  the 
need  for  acquiring  the  exact  measure 
requested  for  a  cushion,  and  further 
observed  that  “right  now  it  appears 
some  cushions  favor  one  plate  or 
another.” 

M.A.N.  Roland’s  director  of  flexo 
operations,  Andrew  J.  Schipke, 
explained  that  the  pressmaker  is 
increasing  the  plate  cylinder  undercut 


in  order  to  accommodate  thicker 
cushions,  believing  they  offer  greater 
longevity  and  room  for  adjustment 
(they  are  compressed  less  and  can 
recover  better  over  a  longer  time 
without  adjusting  impression). 

“Maybe  one  of  the  most  often 
overlooked  decisions,”  was  the  way 
Samuel  D.  Jenkins  described  the 
choice  of  plate  lockups.  The  produc¬ 
tion  director  for  Lancaster  (Pa.) 
Newspapers  Inc.  urged  colleagues  to 
consult  with  press  manufacturers  in 
the  matter  in  order  to  avoid  smutting 
and  problems  holding  the  plate  to 
press. 

In  fact,  Jenkins  said  he  would  like 
to  see  lockups  included  in  press  pur¬ 
chase  negotiations,  and  regretted 
choosing  the  plate  first.  Considering 
the  role  of  registration  in  color  repro¬ 
duction,  the  choice  of  lockup  for  what 
will  likely  be  colorful  flexo  printing  is 
important.  Four-pin  registration  will 
give  absolute  hold;  with  two  pins, 
“the  bottom  could  possibly  walk  a 
little  bit.” 

Different  plate  substrates  require 
different  lockup  methods.  Jenkins 
described  the  Barenschee  universal 
lockup  (licensed  in  the  U.S.  by  Her¬ 
cules)  as  the  “heaviest,  most 
durable  .  .  .  and  possibly  the  most 
expensive.”  Nevertheless,  the  option 
of  a  universal  lockup  poses  the  trade¬ 
off  of  loading  time  for  flexibility  with 
respect  to  plate  choice. 

Platemakers 

Among  developments  listed  by  rep¬ 
resentatives  of  plate  and  platemaker 
suppliers  were  registration  systems, 
underpackings  (cushions),  improved 
halftone  screening,  greater  swell 
resistance,  reduced  fill-in/easier 
cleaning  and  new  processing  systems 
that  include  better  illumination, 
closed-loop  solvent  recovery  and 
rapid  throughput. 

NAPP  expects  a  new  platemaking 
system  to  be  out  in  May;  the  Letter- 
flex  Division  of  W.R.  Grace  will  add 
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the  double-width  Letterflex  200  to  its 
existing  lOO  model  (six  in  use)  and  has 
developed  a  smaller  40  model. 

New  imaging  work  being  con¬ 
ducted  by  Letterflex  is  aimed  at 
assisting  with  direct-to-plate  pagina¬ 
tion.  Letterflex  vice  president  Gerald 
Teplitzky  also  described  a  touch 
screen-activated  computerized 
machine  with  diagnostic  capability, 
which  is  soon  to  include  readers  indi¬ 
cating  the  plates’  press  positions. 

Dale  K.  Becker,  product  manager 
at  Hercules’  Merigraph  Systems, 
described  the  MORIS  registration 
system. 

Du  Pont  has  now  joined  the  news¬ 
paper  flexo  plate  market,  facing  many 
research  goals  common  among  its 
competitors:  faster  plate  production, 
“halftone  optimization,”  and  nonsol¬ 
vent  washout. 

“Until  about  I8  months  ago,  we 
were  on  the  sidelines  of  this  market,” 
said  du  Pont’s  John  L.  Jones,  busi¬ 
ness  manager  for  new  markets.  After 
observing  the  requirements  and  diffi¬ 
culties  peculiar  to  newspaper  flexo¬ 
graphy,  his  company  entered  the  mar¬ 
ket  with  the  hope  of  applying  what  it 
had  learned  in  the  packaging  markets. 
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HELL  GRAPHIC  SYSTEMS  INC.,  Port  Washington, 
N.Y.,  has  available  an  interface  between  its  Chromacom 
color  electronic  processing  system  and  Gerber  Scientific 
Instrument  Company’s  AutoPrep  5000  computer-assisted 
page  assembly  system. 

Consisting  of  an  8"  floppy  disk  drive  unit  and  Gerber 
Scientific  software,  the  interface  converts  the  AutoPrep 
5000’s  geometric  boundaries  data,  tint  values,  four-color 
picture  name  and  placement  information  for  Chromacom 
input. 

Customer  testing  begun  last  summer  reportedly  showed 
reduced  page  construction  time  using  the  interface, 
described  by  Hell  Graphic  president  Karl  Geng  as  a  part  of 
an  integration  effort  made  possible  by  open  architecture 
and  digital  data  exchange  standards. 

*  *  ♦ 

LETRASET  USA,  Paramus,  NJ.,  introduced  a  designer 
ner  series  of  interactive  page  templates  for  use  with 
Ready, Set, Go!  layout  software  on  Apple’s  Macintosh 
computers.  Designer-commissioned  templates  include 
newsletters,  catalogs  and  brochures,  with  recommenda¬ 
tions  on  paper,  style  and  color.  Completely  formatted 
templates  are  on  diskettes  and  can  be  customized  without 
changing  original  designs. 

Ready, Set,Go!  4.0  software  is  now  available  in  French, 
German  and  Swedish,  as  well  as  a  Canadian  version  with 
English  and  French  spelling  and  hyphenations.  Spanish, 
Italian  and  Dutch  versions  will  be  out  by  spring,  with 
Danish,  Norwegian  and  Finnish  to  follow  in  summer. 
Dictionary  and  hyphenation  in  English  is  offered  in  ail 
versions.  List  price  is  $895. 

An  interactive  Ready, Set,Go!  training  program.  Design 
Workshop,  covers  the  basic  to  advanced  capabilities  of 
the  page  layout  software  in  an  instructor-led,  modular 
course.  The  package  includes  six  copies  of  the  software, 
eight  class  modules  that  can  be  combined  as  needed, 
instructor’s  guide  and  notes,  overhead  transparencies, 
type  and  design  principles  reference  materials  and  six 
student  notebooks  with  supplies.  List  price  is  $795  ($39.95 
per  additional  student  kit). 

AGFA-GEVAERT  INC.*  Ridgefield  Park,  N.J.,  now 
offers  a  new  Copyrapid  CR310  offset  platemaker.  The 
complete,  rapid-production  system  combines  a  contact 
exposure  system  and  processor  in  one  unit. 

Its  digital  timer  display  replaces  the  analog  display  of 
the  CR3 1 .  The  exposure  clock  will  compensate  for  fluctua¬ 
tions  in  voltage.  The  unit  “automatically  exposes  a  CRSA 
paper  negative  from  pasteup  originals  in  subdued  or  yel¬ 
low  light.”  Negative  and  plate  are  both  developed,  pro¬ 
ducing  an  anodized  aluminum  plate  in  under  three  min¬ 
utes. 

Vacuum,  exposure  and  vacuum  release  are  entirely 
automatic.  Exposure  area  is  WVi  x  MVi,  with  12"  maxi¬ 
mum  feed  width. 

I|E  :|c 

SCITEX,  Bedford,  Mass.,  demonstrated  its  new  Right- 
touch  color  retouching  workstation  at  Imprinta  88,  in 
Diisseldorf.  It  combines  the  capabilities  of  a  retouching 
studio  with  those  of  a  microcomputer-driven  workstation. 

With  image  input  from  a  color-separation  scanner,  color 
modifications  can  be  global  or  local,  and  include  correc¬ 
tion,  gradation,  various  airbrushing  capabilities,  creation 
of  such  effects  as  shadows,  ghost  images  and  close-crop 
masks,  and  allowance  for  gray  component  replacement. 


BELLATRIX  SYSTEMS  INC.  of  Los  Angeles 
announced  it  has  installed  a  data  acquisition  and  manage¬ 
ment  system  for  single-copy  sales  at  four  Knight-Ridder 
newspapers  and  the  Los  Angeles  Herald  Examiner. 

The  system,  called  SINGLE-TRAK,  involves  an  elec¬ 
tronic  coin  mechanism  that  retrofits  into  existing  newspa¬ 
per  vending  racks,  according  to  Bellatrix  executive  vice 
president  Steve  Morris. 

Its  advantage,  he  claimed,  is  that  it  can  record  the  time 
of  each  sale,  thereby  identifying  sales  patterns  and  deter¬ 
mining  sell-out  times. 

The  mechanism,  he  continued,  also  records  the  time 
racks  are  loaded  and  serviced,  accepts  any  combination  of 
coins:  50,  100  and  250,  and  keeps  track  of  the  total  amount 
of  cash  received  during  any  given  period. 

Drivers,  Morris  said,  are  given  an  Audit  Trail  Wand  that 
fits  easily  into  the  palm  of  their  hand.  The  Wand  electroni¬ 
cally  identifies  the  rack  by  code  number  and  opens  it 
automatically,  eliminating  the  need  for  slugs  or  coins,  he 
continued. 

The  device  also  accepts  the  previous  day’s  audit  infor¬ 
mation  such  as  the  time  of  each  sale  and  rack  loading  and 
the  total  coins  deposited,  Morris  said. 

SINGLE-TRAK,  according  to  Morris,  also  comes  with 
a  computer  interface  unit  that  receives  and  stores  data 
collected  from  the  Audit  Trail  Wand  for  a  computer  sys¬ 
tem,  and  a  software  package  that  eliminates  the  need  for 
manual  entry  of  circulation  data. 

The  software,  he  said,  automatically  generates  billing 
information  and  organizes  collected  data  into  “meaning¬ 
ful,  comprehensive  reports  that  will  be  invaluable  for 
managing  resources  and  in  fine-tuning  draw  information  to 
maximize  sales  and  profits.” 

Morris  said  the  Knight-Ridder  newspapers  using  the 
system  are  the  Columbus  (Ga.)  Ledger-Inquirer,  Macon 
(Ga.)  Telegraph  &  News,  Charlotte  (N.C.)  Observer,  and 
the  Lexington  (Ky.)  Herald-Leader. 

Morris  said  the  Miami  Herald  also  will  be  installing 
SINGLE-TRAK. 


XEROX  CORP.,  El  Segundo,  Calif.,  has  enhanced  the 
functions,  including  print  volume,  of  its  10-page-per- 
minute,  300-dpi  4045  Model  100  series  Laser  CP  printers. 

An  input/output  accessory  option,  the  high-capacity 
feeder/stacker  (500  extra  sheets)  expands  paper  handling 
and  offers  interleafing  of  different  stocks  during  printing, 
allowing  sequential  letter  and  envelope  printing,  as  well  as 
covered  documents  with  correspondence. 

Standard  memory,  now  doubled  to  1  MB  (expandable  to 
2  MB),  affords  production  of  complex  graphics  and  sup¬ 
port  for  desktop  packages  such  as  Ventura  Publisher. 

Available  in  early  and  late  spring,  respectively.  Model 
150  pricing  starts  at  $4,995,  the  Model  120  at  $6,495.  The 
input/output  accessory  lists  for  $1,295  with  a  new  printer 
($1,495  for  a  previously  installed  printer). 

Xerox  has  also  introduced  its  6040  Memorywriter, 
equipped  with  a  9"  adjustable  video  display  screen 
mounted  over  the  typewriter  and  built-in  disk  drive  for 
V/i  floppy  disks,  each  capable  of  storing  up  to  350  pages 
for  recall  and  revision. 

Engaging  memory  activates  the  monitor.  The  electronic 
typewriter  affords  text  editing  capabilities  similar  to  those 
of  word  processing  systems.  List  price  is  $2,295.  Upgrade 
kits  are  $1,150  for  the  6020  and  $650  for  the  6030. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  NiLjmber  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  cop  es 

Name _ Title _ 

Company _ _  _ 

Nature  of  Business _ _ 

Address _ _ Ste./Apt. _ 

City _  State _ Zip _ _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


tftMLKOMLt 

The  ANPA/TEC  Exposition  and  Conference  will  be  held  in  Atlanta,  Georgia,  June 
11-15.  Your  ad  message  in  E&P’s  three  big  TEC  issues  will  reach  quality  prospects 
before,  during  and  after  the  conference. 

E  E&P’s  Planning  Issue:  May  14, 1988 

This  issue,  published  May  14th,  has  a  special  TEC/Planning  section.  It  lists  the 
exhibitors  and  highlights  of  their  exhibits  with  special  emphasis  on  “what’s  new”. 

This  pull-out  section  is  used  by  your  prospects  to  schedule  their  time  at  the  confer¬ 
ence.  Since  high-quality  prospects  are  those  who  plan  their  time  carefully,  your  ad 
in  this  section  assures  high-quality  traffic  at  your  exhibit.  Additionally,  your  ad 
here  promotes  your  products  to  the  entire  list  of  newspaper  products  and  services 
buyers  who  subscribe  to  and  receive  E&P  regularly. 

Advertising  deadline:  Space  —  May  2 
Ad  Material  —  May  4 

E  E&P’s  Conference  Issue:  June  11, 1988 

This  “at  the  show”  issue  will  be  distributed  at  the  conference  and,  of  course,  it  will 
go  to  the  complete  list  of  E&P  subscribers.  So,  your  ad  will  not  only  have  impact  at 
the  show  but  also  on  buying  influences  not  at  the  show.  The  News/TEC  environ¬ 
ment  of  this  issue  provides  an  excellent  showcase  for  your  products  and  enhances 
your  ad  message  both  with  the  conference  attendees  and  at  newspaper  plants 
around  the  country.  Advertising  deadline:  Space  —  May  31 

Ad  Material  —  June  2 

E  E&P’s  Post  Conference  Issue:  June  18, 1988 

Never  leave  your  prospects  standing  at  the  door.  Welcome  them  home  with  E&P’s 
Post  Conference  issue.  Your  ad  here  utilizes  the  techniques  of  a  sales-call  follow¬ 
up.  And,  since  the  editorial  focuses  on  the  highlights  of  the  conference,  your  ad 
will  be  in  the  right  setting  to  impress  those  prospects  who  did  not  attend  the 
conference.  Advertising  deadline:  Space  —  June  8 

Ad  Material  —  June  10 

Contact  your  local  E&P  sales  representative  today, 
or  call  Don  Parvin  at  (212)  675-4380! 


EcBler  &  Publisher 

1 1  West  19th  Street  •  New  York.  N  Y  1001 1  •  212  675  4380 
FAX#  212  929  1259 


SYNDICATES 


Milton  Caniff  ‘lifted  the  level  of  comics’ 

Cartoonists  and  others  comment  on  the  late  ‘Terry  and  the  Pirates’ 
and  ‘Steve  Canyon’  creator,  who  died  April  3  at  the  age  of  81 


By  David  Astor 

At  a  time  when  gag-a-day  comics 
are  in  the  ascendancy,  it’s  hard  to 
remember  when  story  strips  had  their 
golden  age.  Continuity  comics  such 
as  “Gasoline  Alley,”  “Wash 
Tubbs,”  “Little  Orphan  Annie,” 
“Dick  Tracy,”  “Prince  Valiant,”  and 
“Brenda  Starr”  were  among  the  most 
popular  strips  of  the  I920s,  I930s, 
I940s,  and  beyond. 

Perhaps  the  most  memorable  conti¬ 
nuity  comic  of  all  made  its  debut  in 
1 934  —  “Terry  and  the  Pirates”  by 
Milton  Caniff,  who  died  April  3  at  the 
age  of  8 1 . 

“He  made  a  complete  universe  out 
of  four  daily  panels,”  said  VilUifie 
Vo/ce/Universal  Press  Syndicate  edi¬ 
torial  cartoonist  Jules  Feiffer.  “What 
Astaire  applied  to  dance  Caniff 
applied  to  paper.” 

“Milton  used  the  art  of  cartooning 
to  its  fullest  to  spin  stories,”  said 
Jerry  Robinson,  author  of  the  1 974 
book  The  Comics:  An  lUustmted  His¬ 
tory  of  Comic  Strip  Art.  “No  one  did 
it  better  before  or  since.” 

“He  spawned  many  imitators,  but 
none  of  them  achieved  his  degree  of 
quality,”  said  Mort  Walker,  who  does 
“Beetle  Bailey”  and  “Hi  and  Lois” 
for  King  Features  Syndicate  and 
“Gamin  and  Patches”  for  United  Fea¬ 
ture  Syndicate. 


Caniff  and  his  wife  Bunny  returning 
from  a  1960  trip  to  the  Far  East. 


XPenney 

Hands  Across 
‘  America 


Milton  Caniff  in  1986. 

“Milton  was  a  legend  in  his  own 
time  and  the  dean  of  American  car¬ 
toonists,”  said  King  president  Joseph 
D’Angelo,  whose  syndicate  has  dis¬ 
tributed  Caniff’s  “Steve  Canyon” 
since  1947. 

Robinson  —  an  editorial  cartoonist 
who  also  serves  as  editorial  director 
of  the  Cartoonists  &  Writers  Syndicate 
—  noted  that  Caniff  did  not  invent  the 
adventure  strip  genre  but  was 
“pivotal”  in  using  its  full  potential  in 
“Terry”  and  “Steve  Canyon.” 

“With  Milton,  comic  strips  were  no 
longer  just  the  comics,”  said  Robin¬ 
son.  “They  became  a  medium  of 
storytelling  like  the  best  theater, 
novel,  or  film.  He  really  lifted  the 
level  of  comics.” 

“Because  he  did  cartoons,  it  forced 
everyone  else  to  take  them  more  seri¬ 
ously,”  added  “Kudzu”  comic  crea¬ 
tor/editorial  cartoonist  Doug  Mar- 
lette,  who  noted  that  Caniff  would 
probably  have  been  a  success  in  any 
field  he  entered.  “The  qualities  he 
brought  to  cartoons  elevated  the 
form.” 

Robinson  said  these  qualities 
included  Caniff  s  “endless  array”  of 
memorable  characters  (like  the  Dra¬ 
gon  Lady);  his  ability  to  tell  two  sto¬ 
ries  simultaneously;  his  realistic  (but 
not  photographic)  drawing;  and  his 
employment  of  cinematic  devices 
such  as  long,  medium,  close-up,  and 
angle  shots. 

“Moviemakers  learned  techniques 
from  Milton,”  stated  Robinson,  who 
reported  that  Caniff  himself  appeared 


in  early  two-reelers  shot  in  California 
in  1916. 

And  Robinson  pointed  to  Caniff  s 
“brilliant  use  of  the  brush”  —  a  strik¬ 
ing  black-and-white  style  pioneered 
by  Noel  Sickles. 

Charles  M.  Schulz  of  United  agreed 
that  Caniff  was  an  expert  at  showing 
light  and  dark  and  shadow.  “And  his 
dialogue  was  marvelous,”  the  “Pea¬ 
nuts”  cartoonist  continued.  “It  was 
so  much  more  sprightly  than  other 
comics,  never  heavy-handed.  It  had  a 
movielike  quality.  Milt  was  a  real 
scriptwriter.” 

Marlette  —  an  Atlanta  Constitution 
staffer  who  will  be  moving  from  Tri¬ 
bune  Media  Services  to  Creators  Syn¬ 
dicate  later  this  month  —  observed 
that  Caniff  combined  “dazzling”  dia¬ 
logue  with  “dazzling”  art.  “He  put  all 
the  elements  together,”  stated  Mar¬ 
lette. 

Marlette,  Robinson,  and  others 
also  pointed  to  Caniff  s  painstaking 
research  —  into  locations  such  as  the 
Far  East  (where  “Terry  and  the 
Pirates”  was  set),  into  airplanes  (both 
Terry  and  Steve  Canyon  served  as  Air 
Force  pilots),  and  into  numerous 
other  subjects.  Caniff  became  so 
versed  in  military  matters  that  he  per¬ 
iodically  predicted  things  that  would 
happen  in  the  future.  Robinson  noted 
that  “the  Pentagon  would  call  him  up 
(Continued  on  paffe  36) 
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Your  Body 


THE  DURA  Mater 


WHAT:  The  dura  mater  (OUR-a 
MAH-ter),  Latin  for  "hard 
mother,"  is  the  outermost, 
strongest  and  most  fibrous  of 
the  three  membranes  called 
the  meninges  (men-IN-jeez) 
protecting  the  body's  most 
essential  organ,  the  brain. 

The  word  dura/ refers  to  the  dura 
mater.  A  subdural  hematoma 
is  an  accumulation  of  blood  in 
the  space  beneath  the  dura 
mater. 

Pachymenir>gitis  refers  to  an 


inflammation  of  the  dura 
mater. 

WHERE:  The  dura  mater  covers 
the  brain  and  spinal  cord.  The 
outer  layer  of  tl^  dura  mater 
adheres  to  the  inner  cranium, 
or  skull  bone.  The  inner  layer 
adheres  to  the  middle 
membrane. 

FUHCnONS:  Nerves,  sinuses  and 
other  structures  are  situated  in 
the  dura  mater,  which  serves 
as  a  protective  layer 
enveloping  the  brain  and 
spinal  cord  —  the  central 
nervous  system. 


Your  Body 


THE  TIBIA 


WHAT:  Tibia  (TIB^a)  is  the 
Latin  word  for 
'shinbone."  In  ancient 
times,  a  flute  called  a 
tibia  was  fashioned  from 
an  animal's  leg  bone. 

WHERE:  The  tibia  is  the 
inner  and  larger  bone  of 
the  leg  between  the 
knee  and  the  ankle. 

FUHCTKW&Thetibiaisa 
weight-bearing  bone 
that  contributes  to  your 
ability  to  walk  and  move 
your  lower  leg. 

The  coijoquial  term 
"shirKtig"  refers  to  a 
good-natured  kick  in  the 
shin. 

A  shinpiaster  is  a  hot,  soft 
and  moist  "plaster "  of 
various  ingrediertts 
spread  on  sore  shins  to 
f^  ease  pain. 

A  shin^int  refers  to  the 
pain  in  the  lower  leg 
caused  by  running  on  a 
hard  surface. 

Saber  shin  is  a  sharp-edged 
tibia  resulting  from 
congenital  syphilis. 

Shin  spots  are  pigmented 
scars  often  seen  on  the 
lower  legs  of  diabetics. 


USE  BODY  LANGUAGE 
TO  ATTRACT  READERS. 


The  newest  addition  to  our  info¬ 
graphics  collection  is  for  everybody. 

It's  Your  Body.  And  it's  an  infor¬ 
mative,  easy-to-understand  expla¬ 
nation  of  body  parts  and  body 
functions. 

Nobody  could  describe  Your  Body 
better  than  its  writer  Tova  Navarra, 
staff  writer  for  the  Asbury  Park  Press 
in  New  Jersey,  author  of  four  books 
and  a  registered  nurse. 


Your  Body  rounds  out  our  eight 
weekly  infographics  packages  that 
include  everything  from  Travel  Tips  to 
Smart  Money.  Take  your  pick  of  the 
package  it  comes  in  — FILLERS  & 
GRAPHICS,  TECH  TO  GO,  TODAY'S 
SCENE  or  THE  GOOD  LIFE. 

Call  toll-free  800-445-4555*  for  a 
free  sample  of  the  skeleton  in  our 
closet. 

It's  the  embodiment  of  readership. 


P.O.  Box  190  •  San  Diego,  CA  92112 

"Alaska,  California,  Hawaii  ai>d  Canada,  call  collect  (619)  2S 


HO -I  MAY  BE  «4V/N6 
TWIN<55  TO  MYSELF  -mAT 
S.  YOU  «HOULPNT  HEAR/ . 
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Caniff  did  'Terry  and  the  Pirates'  from  1934  to  1946.  A  1942  strip  is  shown  above. 


(Continued  from  pu^e  34) 

and  ask,  ‘Where  did  you  get  that 
from?’” 

“He  was  incredibly  hard-work¬ 
ing,"  said  Marlette,  who  noted  that 
this  energy  did  not  only  manifest  itself 
in  Canifr s  strips.  Marlette  observed 
that  Caniff  moved  back  to  New  York 
City  from  California  when  he  was  in 
his  70s  —  an  age  when  many  people 
leave  N.Y.C.  “He  felt  there  was 
something  about  the  city  that  was  so 
alive,”  said  Marlette.  “He  had  the 
spirit  of  a  17-year-old.” 

And  King  international  sales  direc¬ 
tor  Hal  Schneider  observed  that 
“Terry  and  the  Pirates”  had  a  “good 
catchy  name,”  although  Robinson 
wrote  in  his  book  that  it  was  Capt. 
Joseph  Patterson  of  the  New  York 
Daily  News  who  suggested  it. 

Caniff  was  not  only  admired  as  a 
cartoonist,  but  as  a  person,  too. 

“He  was  a  wonderful  friend  — 
warm  and  caring  and  fun  to  be  with,” 
said  Lucy  Caswell,  curator  of  Ohio 
State  University’s  Library  for  Com¬ 
munication  and  Graphic  Arts,  which 
houses  Caniff  s  papers.  (Caniff  was 
an  Ohio  native  who  attended  OSU.) 

“Artists  as  good  as  Milton  aren’t 
usually  as  decent  and  generous  as 
Milton,”  added  Feiffer.  “He  was 
thoughtful  and  kind.” 

“Milt  was  unassuming  —  like  your 
next-door  neighbor  —  but  always  a 
presence.”  said  Robinson.  “He  was  a 
very  sweet  and  gentle  man.  And  he 


loved  the  camaraderie  of  his  col¬ 
leagues.” 

“He  was  a  very  intelligent  and 
mild-mannered  person  with  a  great 
sense  of  humor,”  commented 
Schneider,  who  has  been  with  King 
since  1941  —  six  years  longer  than 
Caniff.  “He  was  a  pleasure  to  talk  to 
and  always  cheerful  despite  his  physi¬ 
cal  difficulties.”  Caniff,  for  one  thing, 
had  a  bad  leg  much  of  his  life. 

“His  humor  showed  up  in  his 
strips,”  said  Marlette.  “He  was  wry, 
sophisticated,  and  witty.” 

“He  was  a  giant  in  his  profession 
and  in  his  personal  life,”  said  Walker. 
“He  was  a  gentleman  through  and 
through;  a  class  act  in  everything  he 
did.” 

Walker  reported  that  he  would  fre¬ 
quently  receive  notes  from  Caniff 
praising  him  for  a  “Beetle  Bailey” 
gag  or  something  else.  “Artists  thrive 
on  that,”  Walker  noted. 

But  Caniff  did  not  offer  only  words 
of  encouragement  to  established  car¬ 
toonists;  he  helped  aspiring  ones  as 
well. 

Marlette  recalled  receiving  an  origi¬ 
nal  “Steve  Canyon”  and  an  encour¬ 
aging  note  from  Caniff  when  he  was 
attending  college.  Marlette  hadn’t 
even  written  Caniff.  What  happened 
was  that  someone  showed  Caniff  a 
Marlette  drawing,  and  Caniff  decided 
to  get  in  touch. 

“He  understood  that  cartooning 
is  a  lonely  profession,”  said  Mar¬ 
lette.  “He  was  very  classy  and 


thoughtful  and  wise.” 

“Milton  was  magnificent  to  young 
people,”  added  Robinson,  who 
remembered  going  to  New  York 
City’s  Metropolitan  Museum  of  Art 
for  a  Caniff  appearance  in  the  early 
1940s  when  he  was  a  Columbia  Uni¬ 
versity  student.  After  the  “Terry” 
creator  finished  speaking,  Robinson 
tried  to  get  close  enough  to  show 
Caniff  his  portfolio,  but  there  was  too 
much  of  a  crowd.  Then,  as  Caniff 
rushed  out  to  make  another  appoint¬ 
ment,  he  spotted  Robinson  (whom  he 
had  never  met  before),  invited  him  to 
join  him  in  his  taxi  ride  downtown, 
and  critiqued  the  young  man’s  work. 

“You  can  imagine  what  that  meant 
to  me,”  said  Robinson.  “It  was  like 
hearing  words  from  Mount  Sinai.” 

And  although  he  didn’t  know  it  at 
the  time,  Caniff  indirectly  helped 
Schulz  get  a  couple  days  off  from 
active  duty  in  order  to  draw  during 
World  War  11.  Caniff  back  then  had 
done  an  illustrated  version  of  the 
“General  Orders”  that  Gls  had  to 
follow,  and  Schulz’s  lieutenant  asked 
the  future  “Peanuts”  creator  to  make 
copies  of  Caniff  s  work  for  posting  on 
the  wall. 

Indeed,  Caniff  was  quite  famous  by 
World  War  II,  and  his  fan  mail 
included  letters  from  John  Steinbeck, 
Jimmy  Stewart,  Clare  Boothe  Luce, 
and  Edward,  Duke  of  Windsor. 

Later,  another  admirer  apparently 

(Continued  on  next  pope) 
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Waiting  for  Cousteau  is  one  of  a  number  of  animal  rites. 


‘Simple  Beasts’  comic  introduced 


(Continued  from  previous  pa^e) 

included  Lyndon  Johnson.  Walker 
recalled  that  CanifT  and  several  of  his 
peers  stopped  by  the  White  House 
before  appearing  at  the  National 
Press  Club  over  20  years  ago.  As  the 
cartoonists  prepared  to  go  to  the 
NPC,  Caniff  asked  LBJ:  “Doing  any¬ 
thing  for  lunch,  Mr.  President?”  And 
Johnson,  who  probably  had  his 
schedule  planned  out  months  in 
advance,  decided  to  join  them  on  the 
spur  of  the  moment. 

Caniff  helped  cartoonists  as  a  group 
in  addition  to  individually.  Robinson 
and  Marlette,  for  instance,  noted  that 
Caniff  was  ahead  of  his  time  when  it 
came  to  cartoonists’  rights  —  giving 
up  “Terry  and  the  Pirates”  in  1946 
when  he  couldn’t  get  ownership  of  the 
strip.  Caniff  then  started  “Steve 
Canyon”  in  1947,  and  continued  it 
until  shortly  before  he  died. 

It  is  still  not  certain  whether 
another  cartoonist  or  cartoonists  will 
take  over  “Steve  Canyon.”  But 
whatever  happens  with  the  strip, 
Caniff  s  work  will  continue  to  appear 
in  print.  Literary  and  licensing  agent 
Toni  Mendez  —  president  of  Toni 
Mendez  Inc.,  in  New  York  City  and 
one  of  the  people  who  knew  Caniff 
best  —  said  Kitchen  Sink  Press  will 
continue  releasing  “Steve  Canyon” 
collections.  And  she  noted,  among 
other  things,  that  a  collection  of 
Caniff s  World  War  II  “Male  Call” 
strip  is  out  and  a  Caniff  “art  book”  is 
coming. 

Walker  said  Caniff  also  helped  the 
cartooning  field  in  a  number  of  other 
ways.  He  noted,  for  instance,  that 
Caniff  was  a  founder  of  the  National 
Cartoonists  Society  and  what  is  now 
known  as  the  Newspaper  Features 
Council. 

All  in  all,  said  D’Angelo,  Caniff 
“engendered  enormous  respect  from 
his  fellow  cartoonists  and  from  the 
industry.” 

Schulz  declared:  “1  think  he  did 
more  for  the  profession  of  the  comics 
than  any  other  single  person.” 

And  Feiffer  concluded:  “Milton 
remains  what  he’s  always  been  — 
cartooning’s  only  elder  statesman.” 

Editor’s  note:  Caswell  and  Walker 
made  their  comments  at  a  packed 
funeral  service  for  Caniff  in  New  York 
City  April  6.  Feiffer' s  remarks  were 
read  at  that  ceremony,  which  fea¬ 
tured  a  U.S.  Air  Force  honor  guard 
around  Caniff  s  flag-draped  coffin. 
And  D’Angelo,  Marlette,  Robinson, 
Schneider,  and  Schulz  were  inter¬ 
viewed  over  the  phone  by  E&P.  For 
more  biographical  information  on 
Caniff,  see  the  profde  of  him  in  E&P, 
April  7,  1984. 


A  daily  and  Sunday  comic  strip  fea¬ 
turing  animals  who  live  in  the  woods 
has  been  launched  by  Tribune  Media 
Services  (TMS). 

Doug  Hall’s  “Simple  Beasts”  stars 
two  black  bears  named  Woodruff  and 
Clarissa  as  well  as  Rafkin  the  rac¬ 
coon,  a  family  of  beavers,  and  a  flock 
of  wrens.  The  animals  are  a  bit  baffled 
by  the  complexities  of  human  society, 
which  they  encounter  in  the  form  of 
campers  and  others. 

Hall,  31,  is  a  nature  lover  who 
enjoys  bicycling,  backpacking,  and 
canoeing.  He  graduated  summa  cum 
laude  from  Anderson  College  in  his 
native  Indiana,  and  has  worked  as  a 
magazine  editor  and  illustrator  and  on 
greeting  cards  and  calendars.  His  car¬ 
toon  ideas  and  cartoons  have 
appeared  in  The  New  Yorker,  Satur¬ 
day  Evening  Post,  and  other  places. 


Doug  Hall 


Milton  A.  Caniff  prize 

The  Milton  A.  Caniff  Award  has 
been  established  by  the  National  Car¬ 
toonists  Society. 

The  prize  —  named  after  the  late 
“Terry  and  the  Pirates”/“Steve 
Canyon”  creator  and  sponsored  by 
King  Features  Syndicate  —  recognizes 
“lifetime  achievement  and  honors  a 
body  of  work  whose  excellence  has 
survived  the  test  of  time.”  It  can  be 
awarded  at  the  discretion  of  the  NCS 
president  with  the  approval  of  the 
organization’s  board  of  directors. 

NCS  president  Bill  Hoest  —  who 
does  “The  Lockhorns,”  “Agatha 
Crumm,”  and  “W'hat  a  Guy!”  for 
King  —  said  the  award  will  not  neces¬ 
sarily  be  offered  every  year.  But  it 
will  be  presented  for  the  first  time  tc^a 
cartoonist  at  this  year’s  NCS  Reuben 
Award  dinner,  on  May  28  in  San  Fran¬ 
cisco,  by  King  president  Joseph 
D’Angelo. 


The  Maryland  resident  had  several 
comic  ideas  rejected  by  syndicates 
before  coming  up  with  a  panel  version 
of  “Simple  Beasts,”  which  was  also 
turned  down  (in  1986).  Then  Lew 
Little,  a  veteran  syndicate  executive 
who  started  Lew  Little  Enterprises 
(LLE)  in  ’86,  suggested  some  changes 
in  the  comic  —  including  making  it  a 
strip.  He  signed  Hall  to  a  feature- 
development  contract  a  few  months 
later,  and  the  comic  was  subsequently 
picked  up  by  TMS. 

LLE  —  based  at  Wheeler  Rd.,  Box 
99,  Brandon,  Vt.  05733  —  is  an  edito¬ 
rial  consulting  company  formed  to 
develop  new  features  and  provide  an 
internship  program  for  aspiring  car¬ 
toonists  (see  E&P,  July  19,  1986).  It 
offers  TMS  first  rights  to  features. 

Early  “Simple  Beasts”  clients 
include  the  Baltimore  Morning  Sun, 
Dallas  Morning  News,  Denver  RocAv 
Mountain  News,  Flouston  Chronicle, 
Los  Angeles  Times,  Minneapolis  Star 
and  Tribune,  Nashville  Tennessean, 
Philadelphia  Inquirer,  Portland 
Oregonian,  Sacramento  Bee,  San 
Antonio  Light,  San  Diego  Tribune, 
San  Francisco  E.xaminer,  San  Jose 
Mercury  News,  and  Seattle  Post- 
Intelligencer. 

Little  said  one  paper,  the  Ocean- 
side  (Calif.)  Blade-Tribune,  recently 
surveyed  readers  about  seven  comics 
it  was  thinking  of  running.  “Simple 
Beasts”  —  which  was  shown  along 
with  two  other  new  comics  and  four 
established  ones  —  received  the  most 
votes. 

Southam  is  MS  rep 

The  Toronto-based  Southam  Syndi¬ 
cate  is  now  representing  McNaught 
Syndicate  in  Canada.  MS  was  previ¬ 
ously  marketed  in  that  country  by  the 
Toronto  Star  Syndicate. 

A  new  introduction  date 

The  starting  date  for  the  Cartoonists 
&  Writers  Syndicate's  “Wit”  cartoon 
feature  (see  E&P,  April  2)  has  been 
postponed  from  May  16  to  June  13. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


‘SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Cl&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


APHORISMS,  EPIGRAMS,  ET 
CETERA...":  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


REAL  ESTATE 


INMAN  REAL  ESTAIE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman. 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


WEEKLY  HOME  VIDEO  COLUMN  By 
Johnny  Video!  Dailies  -  Perfect  for 
entertainment  pages.  Weeklies  -  Attract 
local  video  store  ads.  JP  Communica¬ 
tions,  Rt.  13.  Box  86,  Morgantown,  WV 
26505,  (304)  599-7801. 


CLASSIFIED 

The  Industry’s 
Meeting  Place. 
212  675-4380 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


FAST  GROWING  large  circulation  news¬ 
weekly,  in  Northeast,  looking  for 
partner/investor.  Write  “NEWSWEEK¬ 
LY"  P.O.  Box  331,  Bolton,  MA  01740. 


FELLOWSHIPS 


FELLOWSHIP  FOR  MINORITIES 
The  Bodenwein  Fellowship  for  Minori¬ 
ties  will  be  offered  this  Fall  at  The  Day 
of  New  London,  Connecticut.  Fellow¬ 
ship  will  be  served  in  the  newsroom  and 
the  southeastern  Connecticut  commun¬ 
ity.  In  the  newsroom,  the  fellow  will 
work  either  as  a  reporter,  copy  editor, 
photographer  or  graphics  artist.  In  the 
community,  the  fellow  will  work  with 
schools  and  minority  organizations. 

The  fellowship  will  begin  in  September 
and  end  in  June.  The  fellow  will  earn 
$350  a  week.  The  Day  will  pay  for 
moving  expenses.  The  applicants  must 
either  live  in  New  England  or  New  York 
State,  or  attend  school  there. 

Send  applications  by  May  1st,  to  editor 
and  publisher,  Reid  MacClu^age,  The 
Day  Publishing  Company,  47  Eugene 
O’Neill  Dr.,  PO  Box  1231,  New  London, 
CT  06320.  Applications  must  include  a 
full  resume  and  a  short  essay  explaining 
why  the  candidate  should  be  chosen. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C, 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  47^6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(21 4)36 1  -4486  (9 1 8)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation-Appra  isa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


2-1/2  YEAR  young  every  other  week 
newspaper  in  tremendous  growth  area 
of  New  Jersey.  28,500  circ.  mailed 
free.  Should  be  weekly  now!  1987  gross 
$238K.  Fantastic  potential  for  exper¬ 
ienced  newspaper  person/people/ 
corporation  with  capital.  No  real  estate 
involved.  Asking  $125K.  Reply  to  PO 
Box  191,  Bound  Brook,  NJ  08805. 


ADVERTISING  PAPER  FOR  SALE 
Pleasant,  Upstate  NY  community  -  fast 
growing,  lots  of  new  business.  Circula¬ 
tion:  5,886  -  direct  mailed  weekly.  Very 
good  growth  potential,  1  or  2  person 
operation.  Owner  needs  to  divide  fast 
growing  business.  $100,000  -  must 
have  $50,000  down  minimum.  Princi¬ 
pals  Only.  Write  to  PO  Box  216, 
Greene,  NY  13778. 


AWARD-WINNING  WEEKLY  in  south¬ 
ern  Wiconsin.  $248,000  gross.  Quality, 
growing  town.  Great 


Award-winning  weekly  in  southern 
Wisconsin.  $248,000  gross.  Quality, 
growing  town.  Great  for  strong  manager/ 
salesman.  Box  509  Portage.  Wl  53901. 
No  brokers  or  chains. 


MAINE  COAST  WEEKLY  -  Eight  years 
young.  2nd  class  tabloid.  3  man  gross 
but  ready  to  explode.  Includes  modern 
typo  to  camera  ready,  car.  $55,000 
Firm  -  spoker-  Box  2903,  Editor  & 
Publisher. 


NEW  MEXICO  DAILY  selling  assets  for 
2-1/2  times  growth.  Cash  flow  27%. 
Real  estate  included.  Bob  Houk,  (602) 
398-9112. 


PUBLISHER  RETIRING.  Must  sell! 
Monthly  senior  newspaper  on  Florida’s 
booming  West  Coast.  Well-established. 
Profitable.  $45,000.  Serious  offers 
considered.  Write  Box  2880,  Editor  & 
Publisher. 

Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin.  TX  78716.  (512)  476-3950. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


OKLAHOMA  DAILY  &  shopper,  exclu¬ 
sive  market,  college,  full  plant,  gross 
$500,000,  terms. 

NEW  JERSEY  prize-winning  weekly, 
over  8,000  paid  subs,  gross  $710,000. 
Some  terms. 

TWO  KANSAS  DAILIES,  both  county 
seats,  combined  gross  $1  million  plus. 
Full  plants. 

WISCONSIN  WEEKLIES,  shopper, 
combined  gross  $800,000.  Regional 
coverage.  Vacation,  scenic  lake  area. 
Terms. 

MISSOURI  COUNTY  SEAT  weekly- 
shopper,  gross  $450,000,  4-unit  web 
press,  outstanding  plants,  real  estate. 
Terms. 

IOWA  DAILY,  weekly,  contiguous  coun¬ 
ties,  gross  $900,000.  Central  plant 
also  available.  Terms. 

DAKOTA  WEEKLY,  exclusive,  growth 
area,  gross  $450,000,  25%  down,  10 
years,  10%  interest. 

For  information  write 
ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4210  Johnson  Dr.,  Su  lOO-A 
Fairway,  KS  66205 


SMALL  TOWN,  big  county,  wide  open 
spaces.  Only  paper  for  miles,  on  major 
highway. 

COMPETING  WEEKLY,  good  central 
Texas  town,  $150,000  asking  price. 
Quality  prize-winner,  needs  strong  ad 
sales. 

FAST  GROWTH  AREA,  edge  of  metro, 
about  $80,000  gross  now,  and  gaining. 
Owner  has  other  interests.  Nets  about 
$20,000. 

Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise. 
Owners  with  other  interests  open  to 
offer.  Box  2861,  Editor  &  Publisher. 


Upper  Rocky  Mountain  county  seat. 
$128K  gross  with  40%  cash  flow. 
$40K  down.  Lease/Buy  office  and/or 
home. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $2C)0,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow. 
$500,000  gross  free  newspaper, 
$50,000  cash  flow.  $400,000  Gross 
bi-weekly,  $60,0(10  cash  flow. 
$400,000  gross  shopper,  sale  price 
$100,000  motivated  seller.  Jim 
Webster  &  Assoc.,  Newspaper  Brokers, 
Dallas,  TX  (214)  361-4486.  Tulsa,  OK 
(918)  834-3876. 


Newspaper  People 
Trust 


Classified 

Advertising. 


GROWTH-MINDED  acquirer  committed 
to  high  quality,  medium-sized,  media 
properties  seeking  suburban  and/or 
community  dailies,  including  newspap¬ 
er  groups,  with  audited  circulation  in 
excess  of  10,000.  Company  has  proven 
ability  to  close  transactions,  and  is 
interested  in  keeping  management  in 
place.  Strictest  confidence  will  be 
maintained.  Write  Box  2867,  Editor  & 
Publisher. 


LAST  YEAR,  each  of  our  community 
newspapers  won  an  average  of  eight 
awards  for  editorial  and  advertising 
excellence.  We're  committed  to  excel¬ 
lence,  and  we’re  acquiring  growing 
papers  with  revenues  exceeding 
$500,000.  We’re  well-financed.  Confi¬ 
dentiality  guaranteed.  Write  Box  2879, 
Editor  &  Publisher. 


OUR  AFFILIATES  own  4  Television 
stations  and  are  seeking  acquisitions  of 
daily  newspapers.  Circulation  5,000  to 
25,000.  Contact  First  Allied  Corpora¬ 
tion,  270  Commerce  Dr.,  Rochester, 
NY  14623.  (716)  359-3000.  Kevin 
Glazer. 


WE  ARE  owner/operators  of  57  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


Editor  &  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


PUBUCATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 


PUBLISH. ..AND  PROSPER! 

Join  our  network  of  independent 
publishers.  Licensed  territories  avail¬ 
able  for  exclusive  monthly  syndicated 
publication.  Profitable.  Proven  track 
record.  Minimum  cash  requirement 
$35,000.  Write  or  call  President,  API, 
PO  Box  98,  Davton,  OH  45459, 
1-(513)  435-5931 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

EVERY  newspaper  that  our  company 
has  been  contracted  to  do  their  tele¬ 
marketing  in  the  past  5  years  have  all 
GAINED  in  paid  circulation.  With  that 
kind  of  record,  why  don’t  you  use  DCA 
Promotions  for  your  next  sales 
campaign?  No  newspaper  is  too  large  or 
too  small  for  us  to  improve  your  circula¬ 
tion.  DCA  Promotions,  3864  Center 
Rd,,  Brunswick,  OH.  (216)  225-7440. 
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LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 

Call  Today.  (609)  783-6070. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


COMPUTER  SERVICES 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


CONSULTANTS 

J.M.A.  CONSULTANTS 
Newspapers  -  all  phases 
Advertising  a  specialty 
Seminars  -  Appraisals 
Interum  Management 
Publisher  -  etc.  -  References 
8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 
(303)  690-8444 
(303)  841-8829 


SERVICE  &  REPAIR 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 


WORD  PROCESSING 

MANUSCRIPTS,  etc.,  W/P,  Typing, 
your  copy  or  cassette.  Exp.  Write  for 
prices  -  describe  work.  PO  Box  4425, 
River  Edge,  NJ  07661. _ 


EQUIPMENT 


&  SUPPLIES 


CAMERA  &  DARKROOM 

INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6: 1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ MAILROOM _ 

1985  227S  5/1  Muller  inserter.  1 
year’s  use.  (818)  885-5995. 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


9-HEAD,  48-P  SHERIDAN  inserting 
machine.  2  roller  top  Cutler  Hammer 
conveyors.  12ft  &  14ft  Hall  systems 
bundle  conveyors.  Hall  Systems  counter 
stacker.  Still  in  operation,  available 
after  August  ’88.  Contact  Mark  Olson, 
The  Monterey  Peninsula  Herald,  PO  Box 
271,  Monterey,  CA  93942.  (408) 
646-1808. 


Cheshire  730  Lister  label  printer.  1  up 
excellent  condition.  Must  sell  imme- 
diatley.  Best  offer.  Contact  Tom  at 
(602)  997-5811. 


FOR  SALE  or  TRADE.  24-P  inserting 
machine  still  assembled  and  running.  If 
interested,  please  contact  Marc 
Richard,  PO  Box  520,  Ruston,  LA 
71273-0520. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Maiirooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  lOOr-EP,  Bayonne,  NJ 
07002. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


COMPLETELY  RECONDITIONED 


SCANNERS 

ALL  MODELS  AVAILABLE 
AT 

BARGAIN  PRICES 

INC:  INSTALLATION.  TRAINING 
AND  WARRANTY 


NATIONWIDE 

• 

CALL 

SCANTRONIX 
[S13]  641-1GSS 

COMPLETE  DEMO  STUDIO 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


MUELLER  INSERTERS: 
1-1981  3  into  1 

1- 1972  3  into  1 

2- 1969  3  into  1 

All  can  be  seen  in  operation 
(408)  289-1400 


STACKERS 

Hall  Monitor 
IDAB 

Sta-Hi  251  &  257 
Muller-Martini  259 

STRAPPERS 

Signode 

Ovalstrap  JP-80 

MISCELLANEOUS 
Pacers,  Stream  Aligners,  Conveyor 
Roller  Top,  Slip  Torque,  Belt 

Systemation,  Inc. 

(203)  675-9438  FAX  (203)  678-0437 


MISCELLANEOUS 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SCI 
29585.  (803)  237-4022. 


FOR  SALE  -  6  black  units,  1  color 
hump,  1  color  couple,  3-2  double  deliv¬ 
ery  folder,  ballon  formers,  wood  reels, 
automatic  pasters.  TKS  converted 
offset  Scott  press.  Model  2012.  2 
Harris  7450  typesetters  (including  2 
transports  &  2  film  processors, 
LD24H);  2  DEC  11/70's  computers;  2 
DEC  PDP8A  Computers;  5  RM03  Disk 
Drives;  3  LA36  Consoles;  2  LS120 
Printers.  All  equipment  in  running 
condition  or  can  be  used  for  parts. 
Contact  Joe  Rivais,  Vice  President/ 
Director  of  Production,  Columbus 
Ledger-Enquirer,  PO  Box  711,  Colum¬ 
bus,  Georgia  31994  or  tel.  (404) 
324-5526. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  .A  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 


AVAILABLE  8600  with  38  fonts 
$13,500.  Call  Bob  Vedder  (813) 
484-2611. 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  IV;  Fonts;  devipr; 
bargain.  Curtis,  (703)  521-1089. 


RECONDITIONED  COMPUGRAPHIC 
typesetting  EQUIPMENT 


□  Terminals  GRqpHX 

□  Front-ends  215/439-1942 

□  Typesetters  1106  Hanover  Avenue 

Allentown,  PA  18103 


FOR  SALE  FOR  PARTS:  6  Compu-edit 
terminals;  1  Compu-edit  format  termi¬ 
nal;  3  interfaces  (Computype  model 
150;  Computype  model  120;  Harris 
model  140);  1  Titus  1700  Z  terminal 
(working  order  1  Harris  3300  typeset¬ 
ter;  2  Compugraphic  ACM  9000  (termi¬ 
nals  and  typesetters).  Make  offer. 
Write:  Charles  McPherron,  The  Herald, 
PO  Box  31,  Jasper,  IN  47546  or  call 
(812)  482-2424. 


FOR  SALE  Harris  2540  system.  Make 
offer.  Call  (718)  761-3547. 


PHOTOTYPESETTING 

FOR  SALE  Harris  System  96,  complete. 
Which  will  be  including  280  MB  disk 
drive  and  disk  packs,  multiplexer, 
control  consoles,  1760  terminal,  7 
1770  remote  editing  terminals.  1  1780 
advance  editing  terminal.  2  2221 
display  ad  system.  2  aps  micro  5  CRT 
phototypesetter  with  latest  technology 
and  fonts.  System  includes  peripherals. 
This  system  is  ideal  for  daily  or  other 
applications  including  commercial 
works.  Two-and-a-half-years  old.  In 
excellent  condition.  Ready  to  discuss 
any  serious  offer.  Want  to  deal  immedi¬ 
ately.  Call  Robert  Nalo,  PDG  (514) 
581-1450  or  (514)  759-1621. 

HARRIS  MICROSTOR  1250  w/Mob 
Winter  Board.  $2750;  HARRIS  1420 
TERMINAL,  $2000;  HARRIS 
COMPUEDIT  TERMINAL,  Plain,  $500. 
BOB  WEBER  (216)  831-0480. 


TYPESETTING  SYSTEMS 
BUY/SELL/BROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Bfokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER,  Rev.  Lead,  Ruling, 
Analog  &  Digital  Spare  Parts  Kit,  9 
Grids,  $3500;  TRENDSETTER  812 
HR,  $1500;  EDIT  2750  I,  $1000. 
BOB  WEBER  (216)  831-0480. 


_ PLATEMAKING _ 

2  letterflex  290A  systems.  Purchased 
in  1981,  used  18  months,  in  storage 
since.  Excellent  for  backup  machines  or 
spare  parts.  (415)  645-2471. 


LETTERFLEX  290As 
FOR  SALE 

Three  (3)  290A  systems  and  related 
punch-bend-trim  equipment  available 
due  to  conversion  to  offset. 

Contact 

Ramsey  Altman  or  Bill  Willoughby 
Atlanta  Journal-Constitution 
(404)  526-5151 

_ PRESSES _ 

1972  Harris  845  4/U  22-3/4  by  36  web 
offset  press  W/2  Martin  splicers,  RBI 
folder,  stacker,  also  W/oven  and  chill 
roll  option  included.  45,000  per  hour. 
Available  immediately.  Price  reduced  to 
$170,000.  Located  in  NJ,  Call  (617) 
794-1787. 


1976  HARRIS  1650 
5  units  L.H. 

5  units  R.H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3/4"  3:2  folder 
1  22-3/4”  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1 -year-old 

Lucius  Morse,  Owner 
(314)  961-9997 


2  unit  News  King 

King  Press  Sheeter  with  all  connecting 
parts  including  clutches. 

4  unit  Goss  Commity,  oil  bath,  extra 
clean  press. 

Goss  Community  add-on  units,  grease 
and  oil. 

Goss  Suburban  add-on  units  available. 

2  unit  Mergenthaler-Mogel  folder  40hp. 

Mueller  inserters:  1-1981  3  into  1; 
1-1972  3  into  1;&  2-1969  3  into  1. 

All  can  be  seen  in  operation. 

WESCO  GRAPHICS,  INC. 

Telephone  (408)  289-1400 

Telex  172664  Fax  (408)  289-1432 


Whether  it’s  a  press,  phototypesetting  or 
mailroom  equipment,  camera  and  dark¬ 
room  equipment  and  supplies,  or  com¬ 
puters  and  computer  software,  you’ll  find 
better  prospects  and  better  buys  in  E&P 
Classified. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  ig*"  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we're  here — every  week! 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16"  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available 
mid-1989.  Runs  and  looks  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on 
exchange  basis. 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 


EQUIPMENT  &  SUPPLIES 


PRESSES 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

6  Unit  NK  with  KJ6  folder  1970/74 
5  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

4  add-on  oil  lub.  Community  units 

2  SSC  1/2  &  1/4  page  folders  1980/84 

1  SC  1/2  &  1/4  page  folder  1975 

7  Unit  SSC  Community  1983  21-1/2" 
cut-off,  4-high,  3  floor  units 

2  Unit  Suburban  press  S-1130 

HARRIS  COTTRELL 

1  Add-on  V-15A  doctor  unit 

2  4-unit  V-15A  presses  with  JF7 
1974/79 

5  Unit  V-15A  with  JF15  folder  1979 
4  Unit  V-25  with  JFIO  folder  1978 
4  Unit  Cottrell  Vanguard 

2  Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 
Ml  SC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters, 
Count-O-Veyors 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


NEWSPAPER  PRESSES 

22"  CUTOFF 

Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  4  units 
Goss  SC/Community,  6  units 
Goss  Community,  5  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
M.E.G.  D-200,  4  available 
Butler  4042-16,  2  available 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WEB  LEADER 

Remanufactured  units  for  ad  on  or  will 
exchange  units  with  you.  Folders,  stan¬ 
dard  half  fold  or  I  have  a  really  good 
double  parrallel  folder.  Roll  stands  and 
misc.  p;  *s  also.  Let  me  know  your 
needs.  Web  Leaders  are  my  only  busi¬ 
ness.  OFFSET  WEB  SERVICE  (414) 
548-1970. 


WANTED  TO  BUY 

WANTED  STEPPER  FOLDING 
MACHINES 

Any  model  whole  or  in  parts.  Call  John 
(215)  265-3242. 


WANTED: 

In-Line  Quarter  Folder.  Good  Condition 
Call  David  Graybill.  (509)  663-5161. 


HELP 

WANTED 


_ ACADEMIC _ 

BRIGHAM  YOUNG  UNIVERSITY 
COMMUNICATIONS  DEPARTMENT 
has  a  tenure-track  faculty  opening  in 
print  journalism.  Applicants  must  be 
able  to  teach  writing  and  editing 
courses  and  have  an  interest  in  scholar¬ 
ly  research.  Photo  or  graphics  orienta¬ 
tion  and  higher-education  teaching 
experience  would  be  a  plus.  Minimum 
qualifications  include  3-5  years  of 
professional  news  experience  plus 
Ph.D.  or  some  work  beyond  master's 
degree.  Position  open  in  mid-August. 
Salary  commensurate  with  assistant  or 
associate  level.  Send  resume  to  Jour¬ 
nalism  Search  Committee,  Communica¬ 
tions  Dept.,  E-509  HFAC,  Brigham 
Young  University,  Provo.  UT  84602. 

CALIFORNIA  STATE  UNIVERSITY,  Los 
Angeles,  is  seeking  an  assistant  associ¬ 
ate  or  full  professor  to  teach  courses  in 
news  writing  and  editing:  Public  rela¬ 
tions,  or  advertising  and  to  supervise  a 
paid  staff  in  the  production  of  the 
University's  student  newspaper. 
Masters  with  nonteaching  journalistic 
experience  required.  PhD  preferred. 
Send  letter,  current  vita,  and  three 
letters  of  references  to  Dr.  Keith 
Henning,  Chair.  Department  of  Commu¬ 
nication  Studies,  (jSULA,  5151  State 
University  Dr.,  Los  Angeles,  CA  90032. 


HELP  WANTED 


ACADEMIC 


JOURNALISM  -  PUBLIC  RELATIONS  - 
SPEECH.  POSITIONS  1  &  2.  Pending 
funding,  two  recently  authorized  addi¬ 
tional  full-time  positions.  Teach  a 
combination  of  courses  represented  in 
one  or  more  of  the  following  groups  - 
advanced  and  beginning  courses  in 
public  relations:  introductory  and 
advanced  mass  communication;  copy 
editing-layout  and  print-broadcast  jour¬ 
nalism  writing  courses;  and  speech 
writing,  public  speaking,  psychology  of 
speech.  ABD  or  Ph.D.  preferred. 
Master's  degree  considered.  Rank: 
Assistant  Professor,  Instructor,  or  non¬ 
tenure  track  Lecturer,  depending  upon 
qualifications.  Teaching/professional 
experience  desirable.  POSITION  3 
(relisting).  Tenure  track  position.  Prim¬ 
ary  focus  to  teach  introductory  and  dr 
advanced  public  relations  and  from 
among  such  courses  as  interpersonal 
and  organizational  communication, 
communication  theories,  public  speak¬ 
ing,  mass  media.  Ph.D.  preferred,  ABD 
or  Master's  degree  considered.  Teach¬ 
ing  and  professional  public  relations 
experience  preferred.  Assistant 
Professor/Instructor.  FOR  ALL  POSI¬ 
TIONS:  Salary  open  and  competitive. 
Appointment  begins  August  21,  1988. 
Application  deadline:  May  11,  1988,  or 
until  the  positions  are  filled.  Letter  of 
application,  vita,  three  letters  of  recom¬ 
mendation,  and  all  undergraduate  and 
graduate  transcripts  tO:  John  Cease, 
Department  of  Communication,  Univer¬ 
sity  of  Wisconsin-Whitewater,  Whitewa¬ 
ter,  Wl  53190.  As  appropriate,  applic¬ 
ants  are  invited  to  state  their  minority 
status  in  the  letter  of  application.  Equal 
Opportunity  Employer  with  an  Affirma¬ 
tive  Action  Plan.  Women,  members  of 
minority  groups,  persons  with  disabili¬ 
ties,  and  Vietnam-Era  veterans  are 
encouraged  to  apply. 

Liberal  Arts  university  has  faculty  posi¬ 
tion  open  for  full-timie  journalism  writ¬ 
ing  instructor.  Professional  experience 
required;  M.A.  essential.  Send  letter, 
resume,  undergrad/graduate  transcripts 
ASAP  to  Dr,  Ed  Carpenter.  Div.  of 
Language  and  Literature,  NE  Missouri 
State  Univ.,  Kirksville,  MO  63501. 


PROFESSIONAL  IN  RESIDENCE 

Professional  journalist  with  a  reputation 
for  being  a  newsroom  mentor  to  spend  9 
months  sharpening  his  or  her  teaching 
skills  with  the  faculty  and  students  of 
the  William  Allen  White  School  of  Jour¬ 
nalism  and  Mass  Communications  at 
the  University  of  Kansas.  This  profes¬ 
sional  in  residence  will  need  a  Bache- 


-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

JF-K  folder/quarterfolder  in  excellent 
condition  $12,500.  Call  Bob  Vedder 
(813)  484-2611, 


KING  PRESS  9  units,  1977,  1978, 
1983.  Available  through  consolidation. 
Excellent  operating  condition.  As  is, 
where  is.  Running  inspection  welcome. 
Hearst  Corporation.  Call  (303) 
733-3838. 


MARK  I  Headliner,  1961,  18  units, 
Goss  RTP's.  40  inch  reels,  4  2/1  double 
folders,  GE  drives.  Hearst  Corp.  Call 
(303)  733-3838. 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.'s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


Deadline  May  9th  or  until  filled.  Start¬ 
ing  date:  Fall  1988  or  January  1989. 

COMMUNICATIONS/JOURNALISM: 
Opening  for  assistant  professor  to  teach 
basic  journalism  courses,  feature  writ¬ 
ing,  and  a  basic  communication  course. 
Begins  September,  1988.  4-year, 
private  institution  on  the  Jersey  Shore. 
Ph.D.  preferred;  M.A.  and  appropriate 
professional  experience  considered. 
Competitive  salary  and  benefits  pack¬ 
age.  Send  credentials  by  May  1st  to  Mr. 
Robert  L.  Huber,  Monmouth  College, 
Cedar  Ave.,  West  Long  Branch,  NJ 
07764.  AA/EOE. 


JOURNALISM  DEPARTMENT  head 
position.  Tenure  track.  Available 
September  1988.  Administer  depart¬ 
ment  with  faculty  of  five,  half  time. 
Teach  half  time  primarily  in  reporting 
and  editing  courses.  Rank  and  salary 
commensurate  with  qualifications. 
Ph.D.  preferred;  master’s  required. 
Administrative,  teaching  and  profes¬ 
sional  experience  required.  Request 
official  university  application  from  Jour¬ 
nalism  Dept.,  Cal  Poly  State  University, 
San  Luis  Obispo,  CA  93407.  Deadline 
for  completed  applications  is  May  16, 
1988.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


lor’s  degree,  extensive  editing'reporting 
experience  and  the  ability  to  teach  such 
courses  as  reporting,  editing,  editorial 
writing,  newspaper  management  and 
newspaper  production.  Preference  will 
be  given  to  those  who  plan  to  return  to 
newspaper  work.  A  grant  from  the 
Gannett  Foundation  allows  for  a 
9-month  salary  that  is  comparable  to 
pay  scales  for  senior  news  room  posi¬ 
tions.  Classes  begin  August  29,  1988. 
Applications  should  contain  letter, 
resume  and  references  and  must  be 
postmarked  by  May  2,  1988.  Write  Ted 
Frederickson,  Chair,  Search  Commit¬ 
tee,  School  of  Journalism,  University  of 
Kansas,  Lawerence,  KS  66045.  The 
University  is  an  Equal  Opportunity  Affir¬ 
mative  Action  Employer. 


E&P 

CLASSIFIED 
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HELP  WANTED 


_ ACADEMIC _ 

THE  UNIVERSITY  OF  WISCONSIN  - 
STEVENS  POINT  is  searching  for  some¬ 
one  special.  If  you  love  to  teach  and  are 
good  at  it,  you’re  halfway  home.  If  you 
would  like  to  think  of  your  colleagues  as 
your  second  family,  if  you  want  to  be 
associated  with  nationally  recognized 
student  organizations  and  if  you  want  to 
live  close  to  Paradise,  you  may  be  that 
special  person  we  want.  You’ll  need  a 
PhD  or  near,  professional  experience  in 
public  relations/advertisin^marketing 
communications/writing  and  some 
university  level  teaching.  If  you  are  that 
special  prerson,  send  a  letter  of  applica¬ 
tion,  vita,  and  three  letters  of  recom¬ 
mendation  tO;  Roger  Bullis,  Associate 
Dean  and  Head,  Division  of  Communi¬ 
cation,  University  of  Wisconsin, 
Stevens  Point,  Wisconsin,  54481, 
before  June  1,  1988. 


_ ACCOUNTING _ 

CPA  OR  CPA  CANDIDATE  immediate 
opening  for  a  hands-on,  people  oriented 
person  with  strong  accounting  and 
people  management  skills.  Will  report 
to  chief  financial  officer  and  will  assist 
in  managing  accounts  receivable  and  in 
overseeing  the  total  business  office 
function.  Excellent  salary,  benefits, 
growth  potential.  Send  resume  and 
salary  requirements  tO:  P.K.  Padma- 
nabhan.  The  Princeton  Packet,  PO  8ox 
350  Princeton,  NJ  08542. 


ADMINISTRATIVE 

ASSOCIATE  PUBLISHER  for  group- 
owned  newspaper,  shopping  guide, 
commercial  printing  and  distribution 
operation  located  in  Midwest.  Advance¬ 
ment  opportunites  for  individual  strong 
in  sales,  people  motivation  and  organi¬ 
zation.  If  you’re  strong  in  community 
relations,  implementing  changes  and 
leading  people  to  success  this  number 
two  slot  may  be  for  you.  Send,  in  confi¬ 
dence,  resume,  and  detailed  letter  of 
operating  philosophy,  experience, 
achievements  and  salary  history.  Start¬ 
ing  salary  to  $50,000  plus  benefits  and 
incentives.  Box  2876,  Editor  &  Pub¬ 
lisher. 


DIVISION  CONTROLLER 
Growing  media  company  offers  exciting, 
ground  floor  opportunity  for  a  controller 
for  its  Bellevue,  WA  based  Northwest 
Media  Division  (2  dailies,  2  weeklies, 
shoppers).  Requires  minimum  5  years 
newspaper  experience  as  controller  or 
number  2  in  a  medium-large  newspaper 
and  in  designing,  administering, 
converting,  and  merging  multi-property 
financial  systems.  Prefer  EDP/PC- 
literate  candidate.  We  offer  a  competi¬ 
tive  salary  and  an  opportunity  to  obtain 
equity  interest  through  a  noncontribut¬ 
ory  ESOP.  Interested  and  qualified 
candidates  should  submit  a  detailed 
resume  of  credentials  and  experience 
related  to  above  with  a  cover  letter  and 
salary  history  to  Larry  E.  Walcutt,  Vice- 
President  of  Finance,  Persis  Northwest 
Media  Division,  PO  Box  90130, 
Bellevue,  WA  98009-0130.  EOE, 


PUBLISHER/GM 

Grand  Haven  (Mich.)  Tribune  needs 
innovative,  hands-on  publisher/GM  to 
lead  staff  at  10,500-circulation  daily 
with  TMC  in  growing,  competitive, 
beautiful  lakeshore  market.  To  replace 
retiring  publisher.  Prefer  applicants 
with  shirt-sleeve  newspaper  experience, 
especially  in  news,  advertising,  circula¬ 
tion.  Send  resume  to  group  president 
David  Rau,  Kingsport  Times-News,  Box 
479,  Kingsport,  TN  37662. 

PUBLISHER  for  zone  5  daily,  weekly, 
shopper  with  commercial  printing. 
We’re  the  right  group  it  you  can  lead 
people  in  all  departments  to  success. 
Salary  to  $40,000  plus  incentives  and 
benefits.  Box  2787,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


CHIEF  OPERATING  OFFICER 
Publishing 

One  of  the  fastest  growing  publishing 
companies  in  the  nation  is  searching  for 
a  strong,  decisive  operating  officer  with 
a  successful  track  record  of  organiza¬ 
tional  and  profitable  management. 
Requirements  include: 

•  MBA  or  related  experience 

•  Publishing  industry  experience 

•  Strong  marketing  orientation 

•  Superior  communication  skills 

•  Hands-on  style  of  management 

•  Strong  leadership  abilities 

Candidates  must  have  good  general 
management  experience  and  full  P&L 
responsibility  within  a  multi-disciplined 
$7  million  organization.  Central  Texas 
based.  Send  resume  and  salary  history 
to  Box  2847,  Editor  &  Publisher. 


ASSOCIATE  PUBLISHER/ 
GENERAL  MANAGER 

THE  SANTA  FE  REPORTER,  a  New 
Mexico  weekly  is  looking  for  an  Associ¬ 
ate  Publisher/GM  to  team  with  new 
owner/Publisher/Editor  in  launching  an 
era  of  growth  for  this  14-year-old,  local¬ 
ly  owned,  award-winning  and  profitable 
newspaper.  The  20,000-circulation 
weekly  has  built  community  loyalty  and 
is  ripe  for  growth.  Both  the  challenges 
and  opportunities  are  great.  The 
Publisher  seeks  someone  who  has 
successfully  run  a  business,  preferably, 
but  not  necessarily,  in  the  publications 
field.  The  candidate  needs  exceptional 
skills  in  staff  management,  as  well  as 
extensive  background  in  financial 
management,  including  budgets, 
collections  and  pricing/rate  policy.  A 
strong  background  of  at  least  five  years 
in  marketing,  sales  or  circulation  would 
be  highly  desireable.  The  Associate 
Publisher  will  have  responsibilty  for  the 
advertising,  circulation  and  production 
departments,  for  hiring  their  staff,  and 
for  planning  and  inplementing  budgets. 
This  is  a  job  for  a  hands-on  manager 
who  can  make  hundreds  of  small  daily 
decisions  as  well  as  address  major 
strategic  issues.  Rewards  include  a  very 
competitive  salary  and  incentives,  a 
stock  option,  and  living  in  one  of  the 
country’s  most  beautiful  historic  state 
capitals.  Send  resume  and  cover  letter 
with  employment  history  to  Publisher, 
Box  1868,  Santa  Fe,  NM  87501-1868. 
Confidentiality  guaranteed.  Equal 
Opportunity  Employer. 


MANAGER 

Are  you  ready  to  Manage?  Here  is  your 
chance.  Growing  media  group  seeks 
person  to  run  small  community  weekly 
newspaper  in  Northern  New  Jersey.  If 
you  have  advertising  sales  experience 
and  editorial  know-how  and  are  eagei  to 
work  hard,  we’ll  provide  the  training  and 
opportunity  to  manage  your  own  show. 
Interested?  Rush  resume  and  cover 
letter  to:  Straus  Communications, 
1414  Ave  of  the  Americas,  New  York, 
NY  10019.  EOE. 


NEW  ENGLAND  Press  Association 
seeks  director  of  publications  with 
responsibility  for  editorial,  advertising, 
overall  budget  for  1  monthly  and  2 
annual  publications.  Candidates  must 
have  thorough  working  knowledge  of 
newspaper  industry.  New  England 
newspapers  especially.  Resume,  salary 
requirements,  along  with  suggestions 
for  content,  format  of  monthly  trade 
journal,  to  NEPA,  360  Huntington  Ave., 
Room  280-HN,  Boston,  MA  02115. 
Deadline:  April  29. _ 

EDITOR  &  PUBLISHER 

SUBSCRIBE  TODAY! 
(212)  675-4380 


CLASSIFIED  ADVERTISING 

Order  Blank 

Name 

Company 

Address _ _ _ 

City 

State  7ip 

Phone 

Classifioation 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1988 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.80  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5. 1 5  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  sen/ice. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Piiblishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 
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ADMINISTRATIVE 

ADMINISTRATIVE 

EXPERIENCED  PUBLISHER  or  news¬ 
paper  executive  is  sought  to  identify 
acquisition  opportunities  for  a  financial 
services  company.  Extensive  industry 
knowledge  and  familiarity  with  the 
newspaper  community  is  essential. 
Compensation  will  be  commensurate 
with  skills  and  value-added.  Relocation 
unnecessary.  Part-time  and  recently 
retired  candidates  will  be  considered. 
Reply  to  Box  2868,  Editor  &  Publisher. 

EXECUTIVES  U.S. 
handles  a  select  number  of 
newspaper  executive  positions 
nationwide,  ie:  Publisher,  General 
Manager,  Advertising  Director, 

Sales  Manager  and  Production  Manager 

If  you  have  a  stable  job  history, 
a  progressive  track  record  and  wish 
to  be  represented  by  a  'pro',  call/write 

KERRY  A.  RICE,  CPC 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 

Scottsdale,  AZ  85258 
(602)  483-7171 

MAKE  THE  HEADLINES! 

Weekly  newspaper  seeks  creative  gener¬ 
al  manager  with  strong  financial  and 
interpersonal  skills  to  co-pilot  exciting 
70,000  circulation  weekly  and  new 
fashion  monthly  in  Detroit  area. 
Accounting,  computer,  personnel 
experience  a  must.  Production,  circula¬ 
tion,  glossy  magazine  experience  help¬ 
ful.  Start  at  $35-$40,(j00  and  grow 
with  organization.  Reply  to:  General 
Manager,  The  Metro  Times,  800  David 
Whitney  Building,  Detroit,  Ml  48226. 

ADVERTISING 

ACCOUNT  EXECUTIVES 
Mid-Atlantic  newspaper  group  seuks 
strong,  positive  achievers  who  enjoy 
sales,  know  how  to  set  and  achieve 
goals,  and  can  prove  themselves  as 
team  leaders.  Excellent  growth  poten¬ 
tial  for  performers.  Tell  us  why  you 
belong  on  our  team.  Please  forward  your 
resume  tO:  Chris  Engel,  Independent 
Newspapers,  PO  Box  7013,  Dover,  DE, 
19903. 

GENERAL  MANAGER 
Medium-sized  daily  in  Southwest  seeks 
a  qualified  and  experienced  general 
manager  who  has  a  successful  track 
record;  who  can  generate  bottom  line 
results;  is  a  pro  in  budgeting  and  plan¬ 
ning;  possesses  expert  marketing  and 
sales  management  skills;  knows 
production  basics;  and  has  a  keen 
appreciation  of  quality  journalism.  The 
ideal  candidate  will  also  be  a  reliable 
judge  of  talent  among  staff,  and  a  fair 
and  strong  leader  of  people.  If  you  are  a 
well-rounded  newspaper  professional 
who  is  interested  in  making  a  strong 
contribution  while  accepting  a  leader¬ 
ship  challenge,  send  your  resume  in 
complete  confidence  tO:  Box  2885, 
Editor  &  Publisher. 

ADVERTISING  MANAGER 

We  are  expanding  our  retail  manage¬ 
ment  staff  and  looking  for  an  enthusias¬ 
tic,  creative  individual  proven  success¬ 
ful  in  sales  with  management  ability. 
Over  250,000  daily  circulation  and 
350,000  on  Sunday.  Excellent  TMC 
program.  Attractive  Southern  city  in 
Zone  6.  Compensation  includes  salary, 
bonus,  excellent  insurance  and  retire¬ 
ment  benefits  plus  generous  vacation 
program.  We  are  an  Equal  Opportunity 
Employer,  M/F.  Send  resume  to  Box 
2897,  Editor  &  Publisher. 

DISPLAY  ADVERTISING  MANAGER 
The  Columbian,  Southwest  Washing¬ 
ton’s  largest  independently  owned, 
dally  newspaper  (48,000  daily  with 
annual  gross  revenues  of  $28  million), 
has  an  immediate  opening  for  a 
display  advertising  manager.  Located 
in  the  Portland,  Oregon  metropolitan 
area,  our  community  offers  a  subur¬ 
ban/rural  market  of  211,000  people 
centered  between  the  Southern 
Washington/Northern  Oregon  coast 
and  the  beautiful  Cascade  Mountains. 
Combined  with  the  Columbia  River, 
every  type  of  outdoor  recreation  is 
within  a  90  minute  drive. 

The  successful  applicant  will  have 
three  to  five  years  of  results-oriented 
display  advertising  sales  manage¬ 
ment  experience  including  competi¬ 
tive  selling,  product  development, 
proven  motivational  and  leadership 
ability,  multiple  product  sales  as  well 
as  administrative  skills  such  as  budg¬ 
eting,  delegation  and  demonstrated 
ability  to  clearly  communicate  strate¬ 
gic  goals  and  objectives. 

The  Columbian  produces  a  daily  and 
Sunday  newspaper,  four  geographic 
ROP  zones,  our  own  weekly  total 
market  coverage  product,  a  television 
magazine  and  weekly  entertainment 
magazine.  In  addition,  we  have  an 
aggressive  special  sections  philoso¬ 
phy.  If  you  have  experience  in  these 
areas,  we  would  like  to  hear  from  you. 
Our  staff  is  an  energetic,  goal- 
directed  group  of  28  sales  and 
support  professionals  who  deserve 
the  best  in  their  department  mana¬ 
ger. 

The  Columbian  offers  an  excellent 
benefit  package  including  company 
matched  401K,  Profit  Sharing  Plan, 
full  medical/dental  and  four  weeks 
paid  vacation.  Starting  salary  will  be 
$45,000  to  $50,000  depending  on 
experience,  plus  moving  allowance. 
To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President,  Human  Resources.  PO 
Box  180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 

IF  YOU  ARE  an  experienced  newspaper 
executive  with  a  solid  advertising  or 
circulation  sales  management  back¬ 
ground  and  are  interested  in  joining  a 
well  established  growing  organization 
that  offers  excellent  growth  opportunity 
in  newspaper  general  management,  we 
would  welcome  your  resume.  Candidate 
should  give  complete  employment  and 
salary  history.  We  are  interested  in 
ambitious  professionals,  anxious  to 
accept  responsibility  and  accountabili¬ 
ty.  Unlimited  future  prospects.  Reply  in 
complete  confidence  to  Box  2899,  , 
Editor  &  Publisher.  ' 

DO  YOU  WANT  TO  OWN  AND  OPERATE 
YOUR  OWN  NEWSPAPER? 

We  are  a  venture  capital  company 
and  a  small  conglomerate  that  has  been 
in  business  for  over  fifteen  years.  We 
want  to  expand  our  holdings  in  the  field 
of  newspaper  publishing.  If  you  have 
some  capital,  about  $50,000.00,  have 
the  desire  to  own  and  operate  your  own 
newspaper,  and  have  administrative 
and  advertising  experience  in  the  news¬ 
paper  business,  we  would  like  to  hear 
from  you. 

We  can  supply  capital  and  manage¬ 
ment  assistance  in  exchange  for  an 
equity  position.  You  will  supply  a  little 
money  and  a  lot  of  talent  and  ambition. 
Sure  we  could  buy  and  operate  news¬ 
papers  ourselves,  and  we  have.  But 
then  our  newspaper  would  be  run  by  an 
employee,  not  an  owner.  Owners  work 
harder.  As  Mark  Twain  said,  “A  Man 
Doesn’t  Go  To  War  For  His  Boarding 
House”.  If  interested,  please  phone 
David  Else  at  (814)  454-7103. 

Editor  &  Publisher 
Classified  Advertising 

11  West  19th  St. 

New  York,  NY  10011 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 

The  Santa  Fe  Reporter,  a  20,000-circu¬ 
lation,  locally-owned,  profitable  weekly, 
seeks  aggressive  advertising  director.  At 
least  5  years  sales  experience,  includ¬ 
ing  supervisory,  required.  Must  be 
excellent  motivator  and  skilled  at 
setting  goals,  developing  marketing 
plans  and  budgets.  Rewards  include 
very  competitive  salary  and  incentives, 
at  editorially-distinguished  newspaper 
in  beautiful,  histone  Santa  Fe.  Send 
resume  and  cover  letter  with  employ¬ 
ment  history  to  Publisher,  Box  1868, 
Santa  Fe,  NM  87501-1868.  No  phone 
calls,  please.  Confidentiality  guaran¬ 
teed.  Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
Twice-weekly  newspaper  in  rapidly- 
growing  community  near  Atlanta  seeks 
advertising  director.  Strong  newspaper 
sales  and  graphics  background 
required,  along  with  ability  to  organize 
and  direct  three-member  sales  staff. 
Successful  applicant  will  be  willing  to 
relocate  and  be  ready  to  take  responsi¬ 
bility  for  the  department  from  day  one. 
Starting  salary  to  $25,000,  plus 
monthly  bonuses  (based  on  budgeted 
sales  projections).  Reply  tO:  Box  2904, 
Editor  &  Publisher. 


CLASSIFIED  SALES  MANAGER 
St.  Louis  Suburban  Journals,  largest 
midwestern  group  of  weekly  and  daily 
newspapers,  seeks  classified  sales 
manager  with  strong  telemarketing 
experience  who  will  accept  the  chal¬ 
lenge  of  aggressive  growth  in  a  compe- 
tive  market.  Ideal  candidate  has  a  mini¬ 
mum  of  5  years  experience  in  newspap¬ 
er  advertising  sales  and  management, 
strong  record  of  success  in  telemarket¬ 
ing  leadership,  and  effective  communi¬ 
cation  and  training  skills.  Responsibi- 
lites  include  managing  a  central  staff  of 
over  fifty  sales  and  supervisory  person¬ 
nel,  telemarketing  sales  training,  team 
selling  with  outside  sales  representa¬ 
tives,  and  the  creative  development  of 
classified  revenue  to  assure  growth. 
Experience  with  SI  I  System/55  helpful. 
Salary  plus  commission  with  excellent 
total  income  potential.  No  telephone 
calls  please.  Send  cover  letter,  resume, 
and  income  history  and  requirements 
tO:  Howard  Hall,  Classified  Advertising 
Director,  Suburban  Journals,  1714 
Deer  Tracks  Trail,  St.  Louis,  MO 
63131.  (EOE  M/F) 


ADVERTISING 


RECEPTIONIST/BILINGUAL 
English/ltalian  for  Advertising  Agency 
NYC.  General  secretarial  work  helpful. 
Reply  to:  P.O.  Box  898,  Lodi,  NJ 
07644. 


RETAIL  ADVERTISING  MANAGER 
ALE)(ANDRIA  LOUISIANA 

40,000  circulation  family  owned  news¬ 
paper  located  in  a  greater  community  in 
Central  Louisiana  has  an  immediate 
opening  for  a  retail  advertising 
manager. 

The  person  we  are  seeking  should  have 
a  degree  in  advertising  or  marketing,  a 
record  of  outstanding  achievement  as  a 
saleperson  and  a  minimum  of  three 
years  of  results-oriented  advertising 
sales  management. 

We  offer  a  compensation  package  that 
is  competitive  plus  excellent  company 
benefits. 

Calll  or  write  Nelder  Dawson,  Personnel 
Director,  Alexandria  Daily  Town  Talk, 
PO  Box  7558,  Alexandria.  LA  71306. 
(318)  487-6397.  EOE 


SALES  DEVELOPMENT  MANAGER  for 
16,000  circ.  daily  newspaper  in  South¬ 
western  N.H.  Duties  include  supervis¬ 
ing  6-person  sales  staff,  sales  training, 
sales  presentations,  etc.  Reports  to  Ad 
Director,  good  pay  &  benefits.  New 
England  applicants  only,  please! 
Resume  &  salary  expectations  to  Colin 
R.  Lyle,  The  Keene  Sentinel,  PO  Box 
546,  Keene,  NH  03431. 


SALES  MANAGER 
Retail  Territorial  Sales 
Applications  are  being  accepted  for  the 
position  of  sales  manager  for  retail  terri¬ 
torial  sales.  The  job  involves  manage¬ 
ment  of  The  Orange  County  Register's 
retail  territorial  sales  force.  The  depart¬ 
ment  includes  44  outside  sales  reps.  8 
inside  sales  reps,  6  regional  managers. 
Applicants  must  have  at  least  3  years 
experience  in  daily  newspaper  retail 
sales  management  with  emphasis  on 
special  sales  promotions  and  a  proven 
track  record  of  success. 

Salary  and  MBO  $60,000  plus. 

Mail  resume  detailing  exprience  to  Terry 
Brennen,  Manager,  Retail  Territorial 
Sales,  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701. 


DISPLAY  ADVERTISING 
MANAGER 

The  Winnipeg  Sun  seeks  a  display  advertising  man¬ 
ager  who  is  an  aggressive,  innovative  achiever,  has  a 
strong  track  record  with  major  accounts  and  leads  by 
example. 

The  successful  applicant  will  have  a  minimum  of  five 
years  sales  management  experience  including  com¬ 
petitive  selling,  product  development,  proven  motiva¬ 
tional  and  leadership  ability,  multiple  product  sales  as 
well  as  administrative  skills  such  as  budgeting,  delega¬ 
tion  and  demonstrated  ability  to  clearly  communicate 
strategic  goals  and  objectives. 

If  you  have  a  successful  record  in  sales  management 
and  a  desire  to  excel,  send  resume  detailing  education, 
work  accomplishments  and  salary  history  to  Director 
of  Marketing,  The  Winnipeg  Sun  Newspaper,  1700 
Church  Ave.,  Winnipeg,  Manitoba,  R2X3A2  (204) 
632-2718. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 

Sought  for  growing  20,000  circulation, 
independently  owned.  Western  Massa¬ 
chusetts  daily.  Experienced  advertising' 
marketing  manager  needed  to  direct 
young,  eager  advertising  staff  of  20 
plus  5  artists  who  are  attracted  to  this 
lively  five  college  Conneticut  River  valley 
area.  Strong  incentive  package  with 
retail  staff  operating  on  100%  commi¬ 
ssion.  Unusual  and  attractive  benefits. 
Write  to  co-publisher,  Charles  W. 
DeRose,  and  tell  him  why  you  are  the 
right  person  for  this  excellent  career 
opportunity.  Daily  Hampshire  Gazette, 
PO  Box  299,  Northampton,  MA  01060. 


MEDIUM-SIZED  DAILY  with  TMC  pack¬ 
age  seeks  an  aggressive  growth-oriented 
individual  with  proven  sales  manage¬ 
ment  and  organizational  skills.  Leader¬ 
ship  qualities  must  include  staff  deve¬ 
lopment,  promotional  planning,  and 
major  accounts  emphasis.  For  an 
appointment  call:  Jim  Gill,  Publisher, 
The  Hemet  News  (714)  925-0555. 


MARKETING  DIRECTOR 
College  graduate  3  to  5  years  experi¬ 
ence  selling  space,  preferably  newspap¬ 
er,  to  Advertising  Agencies.  NYC  area. 
Send  resume  and  requested  salary  to: 
P.O.  Box  898,  Lodi,  NJ  07644. 


THE  GREENVILLE  NEWS-PIEDMONT, 
a  112,000  daily/126,000  Sunday  is 
looking  for  a  retail  ad  manager. 
Successful  candidate  should  possess  at 
least  3  years  experience  in  retail  ad 
sales  and  management  plus  selling 
skills  and  superior  ability  to  motivate 
others.  Excellent  salary/commission 
and  full  benefits.  Send  resume  to:  Loui¬ 
sa  Koken,  c/o  The  Greenville  News- 
Piedmont,  PO  Box  1688,  Greenville, 
SC  29602. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  Use  your 
distribution  ability  at  giant  community 
newspaper  operation  in  Zone  9.  You 
may  be  number  2,  number  3,  or  number 
4  at  your  current  newspaper  but  ready 
for  more  variety  and  responsibility. 
Send  resume  and  salary  history  to  Box 
2893,  Editor  &  Publisher. 


CIRCULATION  ZONE  MANAGER 
A  major  metro  newspaper  is  seeking  a 
dynamic,  aggressive,  self-motivated 
individual.  Manager  will  supervise  a 
staff  of  5-6  district  managers  and  will 
be  an  active  member  of  the  circulation 
management  team.  Qualifications 
include  competitive  market  experience. 
Strong  leadership  skills  and  supervisory 
experience.  Salary  is  $24K-$30K. 
Compensation  package  includes  excel¬ 
lent  health  benefits,  salary  bonus  plus 
expenses.  Send  resume  to  Zone  Mana¬ 
ger,  Personnel  Dept.,  PO  Box  1821, 
Little  Rock,  AR  72203,  (501) 
371-3803.  EOE. 


MARKETING  AND  SALES  MANAGER 
We  are  a  large  daily  newspaper  in  the 
Zone  6  area  in  need  of  a  sales  and  mark- 
eting  manager  for  our  circulation 
department.  This  person  will  be  respon¬ 
sible  for  circulation  telemarketing, 
customer  retention  and  crew  sales  oper¬ 
ations.  This  person  will  design  and 
implement  quarterly  sales  plan, 
increase  home  subscription  sales, 
manage  budget  and  supervise  a  staff  of 
40  employees.  Applicant  must  have  a 
good  knowledge  of  circulation,  a  proven 
record  in  sales  and  at  least  5  years  of 
experience  in  a  responsible  manage¬ 
ment  position,  Interested  applicants 
should  send  a  resume  and  salary 
requirements  to  Box  2857,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Beacon  Communications  Corp.  of 
Acton,  MA  seeks  an  experienced  mana'- 
ger  to  lead  the  newspaper  sales  and 
distribution  operation  of  its  two  daily 
and  11-weekly  newspapers.  Good 
salary,  bonus  program  benefits  and  an 
excellent  opportunity  to  join  a  growing 
company.  Beacon  recently  more  than 
doubled  the  space  in  its  modern  Acton 
headquaters.  Construction  of  the  new 
facility  for  daily  operations  is  underway. 
Applicant  should  toward  resume  and 
salary  history  to  Brian  Carter,  General 
Manager,  Beacon  Communications 
Corp.,  20  Main  St.,  Acton,  MA  01720. 


CIRCULATION  MANAGER,  20,000 
daily,  2-TMC's,  South  Central  Pennsyl¬ 
vania.  Must  be  experienced  in  all 
phases  of  circulation  department 
management.  Person  we  select  will 
have  had  success  in:  sales,  service, 
collections,  carrier  and  motor  route 
recruitement  and  training.  We  offer  a 
competitive  salary  and  benefit  package 
and  excellent  opportunity  for  promotion 
in  our  organization.  Send  resume  and 
salary  history  to  Box  2907,  Editor  & 
Publisher. 


DISTRICT  SUPERVISOR 
San  Francisco  Peninsula  newspaper  is 
looking  for  energetic,  sales  oriented 
district  supervisors  for  our  7-day  after¬ 
noon  and  morning  operation.  Opportun¬ 
ity  offers  excellent  growth  potential  for 
self-starter.  Please  send  resume  and 
salary  requirements  to  James  Beck, 
Times  Tribune,  245  Lytton  Ave.,  Palo 
Alto,  CA  94302. 


FEEL  STUCK  IN  THE  SAME  OLD  RUT? 

WANT  TO  MOVE  UP  IN  A  NEW 
ORGANIZATION? 

We  have  completely  changed  our  distri¬ 
bution  system  and  introduced  our  new 
publication  ...  “SUNRISE”.  Our  goal  is 
to  have  the  finest  delivery  service  that 
can  be  developed.  If  you  want  the 
opportunity  to  grow  with  us  call  Dick 
Beddow  or  Dewey.  Clearwater  Newspap¬ 
ers,  Inc.,  Clearwater,  FL  (813) 
462-2124. 


HOME  DELIVERY  DIVISION  MANAGER 
Looking  for  a  step  up?  This  competitive 
Metro  in  Zone  9  has  several  positions 
available  for  Home  Delivery  Division 
Managers.  These  positions  are  responsi¬ 
ble  for  the  direct  supervision  of  our 
home  delivery  independent  contractors. 
Must  be  street  wise  in  sales,  service  and 
collections  and  know  how  to  run  a  deal¬ 
ership.  Knowledge  of  computerized 
circulation  funtions  helpful.  $24,000 
to  $25,000  to  start  plus  generous 
commission  and  benefits  package. 
Send  full  resume  of  background  and 
experience,  including  salary  level,  sizes 
of  newspapers  worked  for,  and  type  of 
operation  to  Box  2890,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 

A  MAJOR  East  Coast  daily  newspaper 
has  a  challenging  and  exciting  oppor¬ 
tunity  for  a  publishing  systems  execu¬ 
tive  working  with  state-of-the-art  ATEX 
equipment.  Qualified  candidates  for 
this  position  will  have  a  bachelor’s 
degree  with  a  minimum  of  3  years 
experience  in  publishing  systems  such 
as  ATEX.  Computer  communications 
experience  and  excellent  communica¬ 
tions  skills  are  also  required  as  is  the 
ability  to  work  with  users  systems  and 
other  programmer'analysts.  Previous 
supervisory  experience  is  also  desirable. 
Ours  Is  a  dynamic  environment  that 
offers  )ob  satisfaction  and  professional 
growth  and  development.  We  also  offer 
an  excellent  starting  salary  and 
comprehensive  benefits  program.  Inter¬ 
ested  individuals  should  send  a  resume 
with  salary  requirements  to  Box  2910, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


A  GENERAL  assignment/sports  reporter 
in  expanding  180-year-old  weekly 
newspaper  is  seeking  an  energetic 
person  to  fill  entry-level  reporting  posi¬ 
tion.  Full  benefits,  resume,  clips  tO: 
Freeman’s  Journal,  c/o  Editor,  PO  Box 
591,  Cooperstown,  NY  13326. 


AGGRESSIVE  ZONE  4  DAILY  needs 
reporters  to  match.  Expertise  in  investi¬ 
gative  pieces,  and  the  ability  to  get 
sources  and  work  them  are  valued  high¬ 
ly.  Box  2855,  Editor  &  Publisher. 


ASSISTANT  INTERNATIONAL  EDITOR 
One  of  America’s  fastest  growing  metro¬ 
politan  newspapers  seeks  an  assistant 
international  editor  to  help  mold  cover¬ 
age  with  emphasis  on  Latin  America 
and  the  Middle  East.  The  job  requires 
extensive  foreign  reporting  or  editing 
experience,  ability  to  work  well  with 
staff  and  stringers,  strong  editing  skills 
and  fluency  in  Spanish.  Send  resume, 
work  samples,  and  references  to  Box 
2896,  Editor  &  Publisher.  EOE 


ASSOCIATE  DIRECTOR  FOR 
PUBLICATIONS 

Large  Johns  Hopkins  Health  System 
teaching  hospital  seeks  experienced 
science  writer/editor  and  creative 
specialist  to  coordinate  marketing 
communications  brochures,  hospital 
magazine  and  several  internal  and 
external  newsletters.  Proficiency  in  AP- 
style  editing  and  proofreading  skills 
required.  Experience  working  with  free¬ 
lance  writers,  photographers  and  desig¬ 
ners  important.  Some  media  relations 
experience  helpful. 

All  editorial  projects  support  patient 
care,  teaching  and  major  research  activ¬ 
ities  in  nationally-recognized  centers  for 
geriatric  medicine,  burn  care,  cardiolo¬ 
gy,  sleep  disorders,  pulmonary  and 
renal  medicine,  substance  abuse  and  a 
variety  of  other  academic  departments. 
Send  employment  history,  salary 
requirements  and  sample  articles  of 
publications  by  April  13,  1988,  to: 

Employment  Manager 
The  Francis  Scott  Key  Medical  Center 
a  Johns  Hopkins  Health  System 
member  institution 
4940  Eastern  Avenue 
Baltimore,  MD  21224 
(301)  550-0470 
M/H/V  E.O.E, 


A  TEAM  OF  INVESTIGATING  financial 
reporters  has  been  setting  Wall  Street 
on  its  ear  with  a  growing  50-year-old 
weekly  magazine.  Come  see  if  there  is  a 
fit  for  you.  We  produce  quality  journal¬ 
ism  and  offer  an  excellent  working  envi¬ 
ronment.  Openings  for  staff  at  all  levels. 
Send  resume  to  Director  of  Human 
Resources,  E5/288,  150  Broadway, 
4th  Floor,  New  York,  NY  10038. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
We’re  expanding  our  city  desk  and  need 
an  assistant  city  editor  with  a  crusading 
spirit  and  a  hard  nose  for  hard  news. 
You  must  show  you’re  well-organized, 
work  well  with  reporters  and  want 
responsibility.  Send  resume,  clips 
showing  your  reporting  experience  and 
samples  of  your  work  as  an  editor  to 
Stan  Linhorst,  AME,  Herald-Journal, 
Clinton  Square,  Box  4915,  Syracuse, 
NY  13221. 


BUSINESS  EDITOR 
You’ll  love  working  here.  We’re  high  on 
business  news  and  looking  for  a  writing 
editor  who  can  hit  page  one  almost 
every  day.  Lead  a  staff  of  three  on  a 
newspaper  with  terrific  editors  and 
reporters.  Live  in  sunny  California 
where  it  never  snows,  where  you  have 
1,000  miles  of  inland  waterways,  where 
San  Francisco  and  the  mountains  are  a 
stone’s  throw  away.  And,  draw  an  excel¬ 
lent  salary,  too.  Write  or  call  Phil  Book¬ 
man,  Executive  Editor,  The  Stockton 
Records,  PO  Box  900,  Stockton,  CA 
95201.  (209)  943-6397. 


BAY  AREA  California  daily  seeks  exper¬ 
ienced  reporter.  Excellent  reporting  and 
writing  skills.  Previous  daily  newspaper 
experience,  preferably  in  a  metropolitan 
area.  Ability  to  handle  breaking  news  as 
well  as  in-depth  analyses  and  features. 
High  productivity  and  adherence  to  the 
highest  professional  standards.  Excel¬ 
lent  salary  and  benefit  package  to  quali¬ 
fied  applicant.  EOE.  Please  forward 
resume  to  Box  2906,  Editor  & 
Publisher. 


BUREAU  CHIEF 

Knight-Ridder  daily  in  Midwest  seeks 
versatile  writer/aggressive  reporter  to 
man  bureau  in  state  capital.  Minimum 
three  years’  experience  preferred.  Legi¬ 
slative  coverage,  projects  are  key 
elements  of  the  job.  Send  resume  and 
clips  to  Chuck  St.  Cyr,  The  News 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  An  Equal  Opportunity 
Employer. 


COPY  DESK  CHIEF 

The  Bakersfield  Californian  (83,000 
circulation)  is  looking  for  a  copy  desk 
chief  with  excellent  editing  skills  and 
leadership  ability  to  manage,  challenge 
and  direct  copy  desk  staff  of  seven. 
Inquiries  should  be  addressed  to  John 
R.  Irby,  Assistant  Managing  Editor,  PO 
Box  440,  Bakersfield,  CA  93302. 


COPY  EDITOR 

Bay  area  California  daily  seeks  exper¬ 
ienced  copy  editor.  Experience  in  head¬ 
line  writing,  page  layout  a  must.  Excel¬ 
lent  salary  and  benefits  package  to 
qualified  applicants.  ECJE.  Please 
toward  resume  to  Box  2900,  Editor  & 
Publisher. 
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:  E&P  Classified  ; 

*  A- 

*  A  News  Center  ♦ 

*  in  its  own  right  ... 

*  ♦ 

*  When  you  want  to  reach  the  newspaper  trade,  * 

*  E&P  is  your  most  efficient  medium!  * 

*  * 

*  * 

*  (212)  675-4380  * 

♦  ♦ 
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EDITORIAL 


CITY  EDITOR  for  small,  7-day  AM  paper 
in  historic  mid-South  college  town. 
Requirements:  solid  news  judgment, 
well-organized,  good  planner,  able  to 
inspire  sparkling  copy,  excellent  copy 
editing.  Must  motivate,  direct  6  repor¬ 
ters,  2  photographers.  Resume  to  Patri¬ 
cia  Goodwin,  The  Leaf-Chronicle,  PO 
Box  829,  Clarksville,  TN  37041. 


CITY  EDITOR 

Leader  needed  to  15  reporters,  5  in 
bureaus,  for  30,000  daily.  Must  be  able 
to  pick  major  stories  countywide.  SF 
Chron  called  this  city  the  “perfect 
town.”  Daily  news  writing,  editing 
experience  required;  management 
experience  recommended.  Rigorous 
background  check  a  promise.  Deadline 
to  apply  May  16.  Write  to  Jeff  Fair¬ 
banks,  Managing  Editor,  Telegram- 
Tribune,  Box  112,  San  Luis  Obispo,  CA 
93406. 


CITY  EDITOR  -  The  Times-News,  a 
22,000,  7-day  morning  daily  in 
Southern  Idaho,  is  looking  for  a  city 
editor  to  direct  our  local  news  staff. 
Reponsibilities  include  assigning  local 
reporters,  editing  their  copy,  and  parti¬ 
cipating  in  the  overall  management  of 
the  news  operation.  The  Times-News  is 
oriented  toward  hard  news  reporting 
and  prides  itself  on  its  issue  and  analyst 
coverage  of  government,  politics,  busi¬ 
ness,  education,  health,  courts  and  the 
environment.  The  city  editor  is  the  indi¬ 
vidual  primarily  responsible  for  main¬ 
taining  a  high  quality  report  in  these 
areas.  This  is  the  number  two  position 
in  the  news  operation.  The  community 
offers  a  clean,  safe  family-oriented 
environment  close  to  the  many  recrea¬ 
tional  opportunites  of  the  Intermoun¬ 
tain  West.  Applicants  should  have 
substantial  experience  in  newspaper 
journalism,  reporting,  and  a  demon¬ 
strated  ability  to  lead  a  news  staff.  Send 
resume,  work  samples,  reference 
names  tO:  Steven  Hartgen,  Managing 
Editor,  The  Times-News,  Box  548,  Twin 
Falls,  ID  83301. 


CREATIVE,  ENERGETIC  EDITOR  to  join 
team  managing  newsroom  of  7-day 
high-quality  regional  daily.  Duties 
include  administration,  staff  direction 
and  production  of  Sunday  edition. 
$26,000  to  start.  Candidates  from  the 
Northeast  preferred.  Please,  no  calls. 
Write:  Jim  Kevlin,  Assistant  Managing 
Editor,  Watertown  Times,  Watertown, 
NY  13601. 


EDITOR 

Excellent  opportunity  for  energetic, 
talented  business  editor  to  lead  one  of 
the  country's  fastest  growing  weekly 
business  newspapers.  Successful 
candidates  must  have  2  to  5  years  busi¬ 
ness  writing/editing  experience.  News- 
driven,  high  editorial  standards,  ability 
to  grow  young  reporters.  Staff  includes 
managing  editor,  9  reporters,  1  photo¬ 
grapher.  Excellent  salary,  benefits, 
growth  potential.  Resume,  samples, 
salary  requirements  to:  Mary  Huss, 
Philadelphia  Business  Journal,  718 
Arch  St.,  Suite  6N,  Philadelphia,  PA 
19106. 


EDITOR 

Growing  quality  group  of  weekly  news- 
ppers  seeks  creative  editor  for  one  of 
its  family  of  seven.  Experience  as  repor¬ 
ter  and/or  editor  necessary.  Send 
resume  and  salary  requirements  to  Liz 
Parker,  Recorder  Publishing  Co.,  256 
Mercer  Street,  Sterling,  NJ  07980. 


The  job  of  the  newspaper 
is  to  comfort  the  afflicted 
and  afflict  the  comfortable. 

F.P.  Dunne  (Mr.  Dooley) 


EDITORIAL  WRITER 
A  progressive  Southern  daily,  25,000 
circulation,  is  seeking  a  liberal  editorial 
writer  with  a  strong  voice.  We  are  a 
crusading  newspaper  that  is  indepen¬ 
dent,  locally  owned  and  in  competition 
with  the  Gannett  paper.  The  job  entails 
a  balance  of  editing,  layout  and  editor¬ 
ial  writing.  Looking  for  an  aggressive 
journalist,  a  hard  worker  and  a  good 
writer.  Send  resume  and  clips  to  Matt 
Jacobs,  Shreveport  Journal,  PO  Box 
31110,  Shreveport,  LA  71130. 


EDITOR  The  Pittsburgh  Catholic,  a 
121,500  weekly  serving  the  Pittsburgh 
Catholic  diocese,  is  seeking  a  seasoned 
professional  with  a  minimum  of  five 
years  experience  in  copy  reading,  edit¬ 
ing  and  layout.  Proven  managerial  skills 
in  the  ability  to  communicate  at  all 
levels  are  essential.  Editorial  writing 
experience  preferred.  Minimum  of  a 
Bachelor's  degree  in  journalism 
required.  Knowledge  of  Catholicism  is 
essential.  Please  send  resumes,  work 
samples,  and  salary  requirements  in 
confidence  to  Search  Committee,  Pitts¬ 
burgh  Catholic,  Suite  500,  100  Wood 
St.,  Pittsburgh,  PA  15222. 


Editor 
Reporters 
Graphics  Editor 
Sports  Copy  Editor 

A  publishing  company  in  Northern 
California  is  looking  for  editors  and 
reporters  with  more  than  10  years  of 
experience.  Small  dailies  in  Zones  2 
and  3  need  reporters.  An  East  Coast 
daily  wants  a  graphics  editor  and  a  New 
England  paper  is  looking  for  sports  copy 
editor.  If  you  are  qualified  for  these 
positions,  send  your  resume  to  JOB 
BANK,  2615  River  Rd.,  Suite  7,  Cinna- 
minson,  NJ  08077  or  call  director 
Jenny  Woestendiek  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  these  positions. 


EDITOR  (ASSOCIATE)  for  Boston-based 
consumer  magazine  about  bicycling. 
Minimum  2  years  professional  journal¬ 
ism  experience.  Must  be  an  active 
cyclist.  Resumes  and  clips  to  Raben 
Publishing,  Box  EK,  711  Boylston  ST., 
Boston,  MA  02116. 


EDITOR/ADMINISTRATIVE  ASST. 

NYC  public  sector  legislative  “think 
tank"  seeks  well-organized  editor/ 
administrative  assistant  to  edit,  rewrite 
and  manage  projections  of  policy 
reports  and  memos.  Ability  to  handle 
diverse  administrative  duties  and  staff 
of  ten  professionals. 

4-5  years  working  experience  and 
NYC  residence  required.  Knowledge  of 
government  preferred.  Send  resume  to 
El  PO  Box  1911,  Church  St.  Station, 
New  York,  NY  10007.  EOE. 


EDITOR  -  ASSISTANT  GENERAL 
MANAGER  needed  to  help  develop  well- 
established  daily  newspaper  in  unique 
market  location  to  achieve  new  goals. 
Smaller  daily  in  new  plant  with  up-to- 
date  press  and  equipment.  Successful 
applicant  should  be  well-rounded 
professional  able  to  assist  publisher  in 
development  of  solid  newspaper  editor¬ 
ial  policies.  Must  enjoy  "hallenge  of 
training  and  redirecting  eftorts  of  most¬ 
ly  young  staff.  Excellent  growth  poten¬ 
tial  with  major  newspaper  group.  Reply 
in  complete  confidence  to  Box  2898, 
Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR 
Must  have  strong  editing  and  layout 
skills.  Ability  to  spot  a  hole  in  the  story 
or  an  awkwardly  worded  sentence.  Crea¬ 
tive  design  skills  to  make  appealing 
pages.  Send  samples  and  resume  to 
Gregg  McAllister,  The  Oaily  News,  2 
Apollo  Dr.,  Batavia,  NY  14021. 


EDITOR  &  PUBLISHER  for  April  16,  1988 


ENTERTAINMENT  EDITOR 
Innovative  120,000  daily  on  Colorado's 
Front  Range  looking  for  creative  force  to 
move  our  already  exciting  entertain¬ 
ment  coverage  to  higher  ground.  We're 
good,  but  we'll  expect  you  to  make  us 
better.  We  cover  all  facets  of  the  Pike's 

LEGAL  AFFAIRS  CORRESPONDENTS 
for  national  legal  publication.  Experi¬ 
ence  in  magazine  article  writing  and 
investigative  reporting  preferred.  Send 
resume  and  5  clips  to  Box  2911,  Editor 
&  Publisher. 

Peaks  Region  and  Denver  entertain¬ 
ment  scenes.  Significant  experience  in 
entertainment  coverage  a  must.  Send 
resume  and  clips  to  Diana  Faherty, 
Features  Editor,  Colorado  Springs 
Gazette  Telegraph,  PO  Box  1779, 
Colorado  Springs,  CO  80901. 

LEGISLATIVE  REPORTER 

The  Wilmington  News  Journal  Papers 
are  looking  for  an  aggressive,  self¬ 
starting  reporter  with  5-7  years  of  daily 
newspaper  experience  to  become  part 
of  the  5-person  capital  bureau  in  Dover. 

Would  cover  the  Governer's  office  and 
state  Senate,  various  commissions  and 
state  boards.  College  degree,  tryout  and 
writing  examples  required.  Resume  and 
samples  to  Ron  Williams,  Assistant 

Managing  Editor,  The  News  Journal, 

831  Orange  St.,  Box  1111,  Wilming¬ 
ton,  DE  19899.  ABSOLUTELY  NO 

TELEPHONE  CALLS. 

FEATURE  WRITER 

The  Jackson  Sun,  0-38,000  daily  in 
West  Tennessee,  seeks  a  talented 
feature  writer  who  wants  to  do  in-depth 
stories.  1  to  2  years  experience 
preferred.  Send  resume,  references  and 
clips  to  Lisa  Green,  Features  Editor, 
The  Jackson  Sun,  PC)  Box  1059,  Jack- 

son,  TN  38302. 

LIFESTYLES  EDITOR  17,000  6-day 
daily  on  Lake  Michigan  needs  features 
editor  who  can  produce  two  lifestyles 
section  and  one  food  page  weekly.  Must 
write  well,  be  able  to  generate  ideas  and 
direct  small  staff,  and  have  a  flair  for 
bright  design.  Resume,  clips  and  layout 
samples  to  Bob  Schumacher,  The 
News-Dispatch,  121  W.  Michigan 

Blvd.,  Michigan  (jity,  IN  46360. 

GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 

GRAPHICS  EDITOR 

The  Home  News  (60,000  daily  and 
75,000  Sunday)  is  looking  for  a  director 
of  design  &  graphics  to  supervise  a  news 
room  art  staff  of  four  and  to  work  with 
eager  editors.  We  are  fully  equipped 
with  Mac  Plus  and  Mac  II  hard  and  soft¬ 
ware,  and  applicant  must  be  computer- 
literate.  Send  resume  and  samples  to 
Richard  Hughes.  Editor,  The  Home 
News,  123  How  Lane.  New  Brunswick, 
NJ  08903. 

OUTSTANDING  REPORTER  with  at 
least  1  or  2  years  experience  in  spot 
news  for  Erie,  PA  Morning  News.  Send 
resume  and  clips  to  Larie  Pintea,  Erie 

Morning  News,  205  W.  12th,  Erie,  PA 

16534. 

ASSOCIATE  EDITORS/ 
EDITORS 

Field  Publications  is  one  of  the  nation's  leading  publishers  and 
marketers  of  supplemental  educational  material,  including 
renowned  classroom  periodicals  (such  as  Weekly  Reader)  and  a 
vast  array  of  major  children's  book  clubs. 

We  currently  have  two  editorial  positions  available  at  the  Associ¬ 
ate  Editor/Editor  level  in  our  Weekly  Reader  division,  grades 
Kindergarten  and  Six  editions.  Responsibilities  will  include  the 
research,  selection  and  writing  of  news,  features  and  learning 
materials  for  these  publications.  In  either  instance  successful 
candidates  will  also  prepare  and  write  materials  for  a  Teacher's 
Guide  which  accompanies  each  weekly  edition. 

The  assignment  on  our  Kindergarten  edition  calls  for  an  individual 
with  rich  early  childhood  teaching  experience  (4  years  minimum) 
and  complete  mastery  of  curriculum  and  classroom  activity 
development  skills.  Creative  writing  exjoerience  for  young  chil¬ 
dren  is  also  helpful. 

Qualifications  for  our  Sixth  Grade  edition  include  a  minimum  of  4 
years  news  or  feature  writing  experience  with  a  strong  under¬ 
standing  of  current  affairs,  a  knowledge  of  11  and  12  year  olds, 
and  the  ability  to  write  in  a  clear  and  interesting  way  for  young 
readers.  Classroom  teaching  experience  is  preferred. 

We  have  an  attractive  and  friendly  working  environment  in  the 
college  community  of  Middletown,  Connecticut  (within  100  miles 
of  Boston  and  New  York  City).  We  offer  a  competitive  salary 
commensurate  with  experience  and  an  outstanding  benefits 
package.  Send  resume,  3  writing  samples  and  salary  require¬ 
ments  to:  John  L.  Callaway  III,  Employment  Manager,  Field  Publi¬ 
cations,  245  Long  Hill  Road,  Middletown,  CT  06457. 

FIEIDPUBLIC^TIONS 

Minority  applicants  are  encouraged  to  apply. 


V 


«w(*«rs 


HELP  WANTED 


LIFESTYLES  EDITOR  -  The  Wichita 
Eagle-Beacon,  a  Knight-Ridder  news¬ 
paper  with  a  circulation  of  125,000 
daily  and  198,000  Sunday,  is  seeking 
an  experienced  editor  to  direct  our  lifes¬ 
tyles  department.  The  department 
produces  eight  regular  sections  a  week, 
including  two  Sunday  sections,  as  well 
as  periodic  special  sections.  The  lifes¬ 
tyles  editor  will  be  skilled  at  organizing 
lively  content  and  pages,  directing  a 
talented,  experienced  staff  and  manag¬ 
ing  a  department  budget.  The  Eagle- 
Beacon  will  hire  an  editor  who  is 
committed  to  maintaining  our  standard 
of  excellence  and  who  wants  to  grow 
within  our  newspaper.  Send  a  detailed 
resume  and  the  names  of  three  refer¬ 
ences  to  Betty  Wells  Cox,  Assistant 
Managing  Editor,  Wichita  Eagle- 
Beacon,  Box  820,  Wichita,  KS  67201. 


LOOKING  FOR  sharp,  experienced 
editor  to  direct  news  operations  in 
conversion  to  daily.  Big  challenge,  big 
opportunity.  Reply  to  Publisher,  PO  Box 
409.  Franklin,  TN  37065. 


There  are  men  who 
from  their  wealth  have 
nothing  else  but  the 
fear  of  losing  it. 

Rivarol 


MANAGING  EDITOR 
Redgate  Communications  Corporation, 
a  fast -growing  high-tech  publishing  and 
marketing  communications  firm,  is 
looking  for  a  managing  editor. 

The  ideal  cnadidate  should  possess 
writing,  editing,  and  management 
skills,  a  technical  background  and/or 
knowledge  of  MS  DOS.  Competitive 
salary/excellent  benefits.  Redgate 
Communications  is  located  in  Vero 
Beach,  FL,  a  resort  community  on  Flori¬ 
da's  east  coast. 

Send  resume,  writing  samples  and 
salary  requirements  to: 

Vice  President/Editor-ln-Chief 
Redgate  Communications  Corp. 
660  Beachland  Blvd. 

Vero  Beach,  FL  32963 
No  phone  calls,  please. 


MID-SIZED  ZONE  4  DAILY  needs  a 
bright  copy  editor  who  produces  bright 
pages  and  headlines  and  makes  copies 
sparkle.  Demonstrated  ability  more 
important  than  experience.  Box  2854, 
Editor  &  Publisher. 


NEWS  ARTIST 

Florida  Daily  seeks  experienced  Macin¬ 
tosh  news  artist.  Must  be  fast,  accurate, 
and  imaginative.  Send  resume,  10  clips 
to  Box  2823,  Editor  &  Publisher. 


NEWS  EDITOR  -  Play  a  key  role  in 
producing  an  award  winning  mid-sized 
Zone  4  daily.  Send  clips  that  show 
layout,  editing  and  headline  writing 
abilities.  Box  2853,  Editor  &  Publisher. 


HELP  WANTED 


NEWS  EDITOR 

Central  Florida  Daily  seeks  highly 
skilled  news  editor  who  handles  pres¬ 
sure  well.  Must  be  sharp  copy  editor 
with  strong  people  skills.  Write  to  Box 
2884,  Editor  &  Publisher. 


NIGHT  NEWS  EDITOR 
We're  looking  for  talented,  experienced, 
take-charge  professional  for  our  6-day 
afternoon  daily.  Position  includes  copy 
editing,  layout  and  managing  night 
news  gathering  operation.  Competitive 
salary  based  on  experience,  with  oppor¬ 
tunity  to  advance.  If  you're  committed 
to  community  journalism  and  want  to 
join  a  team  on  the  move,  send  letter, 
resume  to  James  R.  Laubach,  Jr., 
Editor,  The  Globe-Times,  202  W.  4th 
St.,  Bethlehem,  PA  18015. 


PAGE  DESIGNER 

The  Charlotte  Observer,  a  Knight- 
Ridder  with  a  218,000  daily  circula¬ 
tion,  seeks  page  designer  for  life  style 
and  entertainment  section.  Experience 
with  newspages  and/or  Macintosh  train¬ 
ing  a  plus.  Arts  background  also 
welcome.  Send  portfolio  (including 
feature  pages  and  color  work)  and 
complete  resume  to:  Helen  Schwab, 
Deputy  Features  Editor,  Charlotte 
Observer,  PO  Box  32188,  Charlotte,  NC 
28232.  No  calls  please.  EOE/M/F. 


PHOTOGRAPHER/REPORTER  wanted 
for  growing,  award-winning  weekly  in 
the  Shenandoah  Valley.  Must  have 
degree  in  journalism  or  English.  Will 
consider  '88  graduates.  Send  resumes 
to  Randy  Murphey,  Editor,  PO  Box  126, 
Elkton,  VA  22827. 


REGIONAL  EDITOR  for  20,000  circula¬ 
tion  daily  in  Western  Massachusetts 
with  reputation  for  strong  community 
coverage.  Requirements  include  experi¬ 
ence  as  a  reporter  and  editor,  good  news 
sense,  ability  to  communicate  with  staff 
and  public.  Reply  to  James  Foudy, 
Editor,  Daily  Hampshire  Gazette,  PO 
Box  299,  Northampton,  MA  01061. 


REPORTER 

General  assignment  reporter  wanted  for 
suburban  newspaper  chain.  Exper¬ 
ienced  preferred.  Send  resume  and 
clips  to;  Editor,  C  &  G  Publishing,  8204 
East  Nine  Mile,  Warren,  Ml  48089. 


REPORTER  for  general  assignment 
work  on  Ohio  county  seat  weekly  news¬ 
paper.  Photo  ability  helpful.  Send 
resume,  clips  and  salary  history  to  Hirt 
Publishing  Co.,  PO  Box  352,  Bellevue, 
OH  44811. 


REPORTER/EDITOR  for  monthly  maga¬ 
zine  on  Japanese  business  in  U.S.  Write 
high-quality  feature-length  stories 
under  deadlines;  some  editing, 
proofreading.  Japan  experience  a  plus. 
Also  wanted,  EDITORIAL  ASSISTANT: 
heavy  typing,  transcription,  filing;  occa¬ 
sional  writing  duties.  Good  experience, 
resume  credit  for  beginner;  hours  flexi¬ 
ble,  Salaries  commensurate  with  exper¬ 
ience.  Resume,  cover  letter  to  Box 
2901,  Editor  &  Publisher. 


LOOKING  FOR  A  BETTER  JOB? 

MediaLine  can  help.  We  search  across  the  country  for 

the  freshest  job  openings  in  the  newspaper  business. 

Then  we  report  those  openings  to  you  every  day  via  teie- 

phone  or  computer.  If  you’re  tired 

of  staie  job  ieads,  caii  our  toll  free 

number  to  find  out  how  to 

put  your  job  search  into 


800-237-8073 


HELP  WANTED 


SPORTS  COPY  EDITOR 
Looking  for  3  to  5  years  experience  for 
sports  staff.  Experience  in  expertise  in 
editing  copy,  writing  headlines,  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editing.  Position  offers  unlimited 
ability  to  grow  and  advance  at  a  thriving 
7-day  morning  newspaper.  Send 
resume  to  Personnel  Dir.,  Poughkeepsie 
Journal,  SCE,  Box  1231,  Poughkeep¬ 
sie,  NY  12602.  Women  &  minorities 
encouraged  to  apply.  EOE/M/F. 


SPORTS  WRITER  Strong  writer  needed 
to  cover  scholastic  sports  for  small  daily 
in  Northwest  New  Jersey.  Full  time 
position.  Competitive  salary,  benefits. 
Send  resume  and  writing  samples  to  R. 
Bergman,  NJ  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


THE  SPOKESMAN-REVIEW  and 
Spokane  Chronicle  need  a  leader  with 
outstanding  news  sense  and  strong 
word  editing  skills.  This  is  a  key  job  at 
our  rapidly  improving  newspapers  in  the 
beautiful  Inland  Northwest.  Send 
resume,  clips  to  Phil  Gruis,  Deputy 
Managing  Editor,  Spokesman-Review 
and  Spokane  Chronicle,  PO  Box  2160, 
Spokane,  WA  99210. 


VENEZUELA'S  ENGLISH  NEWSPAPER 
is  looking  for  two  editors  for  immediate 
hiring,  skilled  in  copy  editing  and  layout 
as  part  of  the  newsroom  expansion  in 
Caracas,  The  City  of  Eternal  Spring,  and 
prepare  for  the  national  election  late 
this  year.  Air  ticket  annual  free  airfare 
to  the  US,  good  local  salary  and  other 
benefits  await  the  two  right  persons. 
Send  resume  to  Tony  Bianchi,  Editor, 
The  Daily  Journal,  c/o  Jet  Cargo  Inter¬ 
national,  PO  Box  020010,  Miami,  FL 
33102.  Or  call  directly  to  Caracas  at 
phone  no.  5621 122. 


1  am  a  journalist 
myself  and  shall  appeal 
to  fellow  journalists  to 
realize  their  responsibility 
and  to  carry  on  their  work 
with  no  idea  other  than 
that  of  upholding  the  truth. 
Mahatma  Gandhi 


MAILROOM 


MAILROOM  MANAGER:  Excellent 
opportunity  with  a  medium  sized  daily 
newspaper  located  along  the  central 
California  Coastline.  Experience  must 
include  full  understanding  of  mailroom 
operations,  equipment  and  Fleet 
Management.  Knowledge  of  Sheridan 
48P  &  Muller  Martini  inserting 
machines.  Working  in  union  environ¬ 
ment.  Strong  supervisory  skills  a  must. 
Knowledge  of  Personal  computer 
spread  sheet  applications  desirable. 
Send  confidential  resume  and  salary 
requirements  to:  Box  2894,  Editor  & 
Publisher. 


_ MARKETING _ 

MARKETING  RESEARCH  ANALYST 
Leading  No.  Calif,  newspaper  chain 
seeks  a  Research  Analyst  with  3-5  years 
newspaper  research  experience.  Should 
have  strong  written  and  verbal  presenta¬ 
tion  skills  with  solid  experience  in 
analyzing  proprietary  survey  research 
data  and  producing  technically  accu¬ 
rate  and  persuasive  sales  support 
materials.  Working  knowledge  of 
personal  computers  a  must.  Exp.  with 
Dbase  III  and  SPSS-PC  a  plus.  College 
degree  required.  Send  resume,  salary 
history  and  3  samples  of  sales  support 
materials  or  presentations  to:  Personnel 
Dept.,  Lesher  Communications,  Inc., 
PO  Box  5088,  Walnut  Creek,  CA 
94596. 


HELP  WANTED 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER.  Midwest 
20,000  PM,  Mon-Saturday.  Color 
experience  helpful.  Minimum  one  year 
experience  in  all  phases  of  photography 
required.  Apply  to  J.  McCullough, 
News-Tribune,  426  Second  Street, 
LaSalle,  IL  61301. 


PRODUCTION 


COMPOSING  ROOM  MANAGER  with  2 
to  3  years  supervisory  experience  is 
needed  for  fast-growing,  family-owned 
Florida  daily.  Successful  candidate  will 
be  expected  to  complete  a  composing 
room  agenda  only,  overseeing  a  staff  of 
1 5,  handling  all  supervisory  and  clerical 
duties  and  insuring  that  all  deadlines 
are  met.  Good  pay  and  excellent 
company  benefits  in  a  growing  commer¬ 
cial  and  residential  area.  Non-smoker. 
Submit  resume  along  with  salary 
requirements  to  Vero  Beach  Press  Jour¬ 
nal,  PO  Box  1268,  Vero  Beach,  FL 
32961.  EOE. 


COMPOSING  ROOM  FOREMAN 
Fast-growing  95K  daily/Sunday  in  Zone 
2  is  seeking  a  strong  individual  with  3-5 
years  supervisory  experience  to  take 
charge  of  the  composing  day  shift. 
Responsible  for  advertising  and  editor¬ 
ial  paste-up,  Harris  2300  ad  composi¬ 
tion  system  and  input,  scheduling  and 
training  approximately  30  full-  and 
part-time  staff,  and  planning  and 
budgeting  while  assisting  in  the  transi¬ 
tion  to  4-color  reproduction  on  a  daily 
basis.  Excellent  people/planning  skills  a 
must  -  this  is  a  great  opporutnity  for  an 
individual  who  seeks  a  challenge  to 
shine.  We  offer  an  excellent  compensa¬ 
tion  and  benefit  package.  Send  resume 
and  salary  requirements  to:  Debra  A. 
Sherman,  Personnel  Director,  The 
Times  Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940.  An  equal 
opportunity  employer  M/F/V/H. 

HEAD  PRESSMAN  needed  for  a  Goss  8 
[1  unit  community  press.  Immediate 
opening.  Permanent  third  shift.  Must 
be  mechanically  inclined.  6-day  daily, 
lity  Send  resume  by  April  29  to  Mr.  Cooper 
Hudnutt,  885  W.  Liberty  St.,  Medina, 
OTK  OH  44256. 

^  NEWSPAPER  QUALITY 

rutn.  COORDINATOR 

The  Modesto  Bee  is  an  80,000  circula¬ 
tion  McClatchy  newspaper  located  in 
central  California  offering  competitive 
salary  and  a  company  paid  benefits 
package  along  with  an  excellent  loca¬ 
tion  for  a  variety  of  recreational 
activities. 

The  newspaper  quality  coordinator 
plays  a  key  role  in  the  production  of  The 
Modesto  Bee  and  in  the  process  of 
converting  to  flexography  in  July  1988. 
This  position  reports  to  the  marketing 
director  and  is  responsible  for  develop¬ 
ing.  inplementingand  managing  quality 
assurance  programs,  assisting  in  equip¬ 
ment  evaluation  and  installation,  and 
quality  assurance  systems  training. 
Seeking  individual  with  a  degree  in 
engineering  or  printing  technology,  at 
least  2  years  training  and  work  experi¬ 
ence  in  process  camera  and  color  sepa- 
ration  techniques,  digital  imaging  and 
iLYST  Pi'css  operation  and  excellent  communi- 
•  chain  cation  skills. 

5  years  Send  detailed  resume  outlining  work 
Should  experience  to:  Personnel  Dept.,  The 
esenta-  Modesto  Bee,  PO  Box  3928,  Modesto, 
nee  in  CA  95352.  EOE. _ _ 

)^lccu*^.  Send  E&P  BOX  REPLIES 

upport  to: 
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“k^'^CA  (Please  clearly  indicate  the 

box  no.  you  are  responding  to.) 

EDITOR  &  PUBLISHER  for  April  16,  1988 


HELP  WANTED _  POSiTIONS  WANTED  I  POSITIONS  WANTED  !  POSITIONS  WANTED 

PRODUCTION  ADMINISTRATIVE  _ EDITORIAL  I  _ ^ITORIAL 


OPPORTUNITY  IN  commercial  web 
printing  for  a  production  manager.  The 
person  we  are  seeking  is  a  knowledge¬ 
able  hands-on  manager  with  a  good 
technical  background  cn  Goss  Urbanite 
presses. 

This  opening  is  to  manage  a  Three  Shift 
Shop  with  12  new  units  of  Urbanite  that 
expects  to  double  its  volume  in  the  next 

3  years. 

If  you  have  the  people  and  technical 
skills  to  lead  a  team  of  results-oriented 
young  foremen  to  higher  levels  of 
achievement  in  quality  and  efficiency 
and  would  like  to  be  part  of  an  aggres¬ 
sive  team  on  Florida's  West  Coast,  mail 
a  resume  to  or  call  David  Bitner,  Vice- 
President  and  General  Manager  or  Pat 
Kinney,  Office  Manager,  23170 
Harborview  Rd.,  Port  Charlotte,  FL 
33980,  telephone  (813)  629-2511. 

NEWSPAPER/COMMERCIAL  printing 
executive  with  over  25  years  admini¬ 
strative  experience  seeks  an  executive 
management  position  with  total  P  &  L 
responsibility.  Will  only  consider 
publishing  companies  committed  to 
sustained  growth.  Write  to  Box  2875, 
Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
professional  newspaperman.  Success¬ 
ful,  25-year  career.  Strong  advertising, 
sales  training,  profit-minded,  budget¬ 
ing,  organization.  Excellent  motivation¬ 
al  and  managerial  skills.  Community 
involvement.  Proven  track  record.  Write 
Box  2869,  Editor  &  Publisher. 

PUBLISHER/GM 

Excellent  track  record  as  publisher,  and 
supervising  group  of  newspapers. 
Experience  all  facets.  Produced  top 
profits  and  award-winning  newspapers. 

1  am  45,  available,  with  30  years  in  the 
business.  (209)  723-7407;  2424 
Brookdale  Court,  Merced,  CA  95340. 

PRODUCTION  MANAGER 

One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,000  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 

CIRCULATION 

CIRCULATION  MANAGER  seeks  work 
with  daily,  under  10,000  circulation. 
Experience  with  5  daily  newspapers. 
Gene  Springer  (701)  572-3119. 

PRESSROOM  FOREMAN  Central 
Pennsylvania  daily  seeks  a  candidate 
with  strong  leadership  skills,  mechani¬ 
cal  knowledge  (double-width  offset 
press  experience  a  plus)  and  a  strong 
quality  orientation.  Applicant  must 
have  ability  to  train  and  motivate  and 
possess  good  organizational  skills. 
Excellent  benefit  package  available. 
Send  resume  including  work  history  and 
salary  requirements  to  Ed  Thomas, 
Production  Director,  The  Daily  Item 
Publishing  Co.,  PO  Box  607,  200  Mark¬ 
et  St.,  Sunbury,  PA  17801. 

CREATIVE,  AGGRESSIVE,  young  yet 
seasoned  circulation  director  seeks  new 
challenge  in  Zones  7,8  or  9  in  competi¬ 
tive  market.  Fortes  in  marketing,  orga¬ 
nization  &  training.  Box  2873,  Editor  & 
Publisher. 

YOUNG,  AGGRESSIVE,  professional 
Circ.  Director  seeks  new  challenges 
with  progressive  organization.  Diversi¬ 
fied  experience,  forte  in  motivation, 
marketing.  Very  people-oriented  with 
accent  on  detail  and  sen/ice.  Extensive 
sales  background  as  well  as  budgeting, 
ABC,  incentive  and  retention  programs. 
Dedicated,  positive,  team  player.  Box 
2888,  Editor  &  Publisher. 

WE’RE  LOOKING  for  an  experienced 
Web  Press  Operator  with  at  least  three 
years  of  progressive  experience  to  join 
our  team  in  a  fast-paced,  growing  oper¬ 
ation  located  in  the  attractive  suburbs 
north  of  Boston.  Pay  commensurate 
with  experience,  excellent  benefits  and 
a  chance  to  grow  with  a  growing 
company.  Contact  Mike  Fournier,  North 
Shore  Weeklies  (617)  356-5141. 

EDITORIAL 

CITY  EDITOR  at  mid-size  daily  longs  to 
write  again.  Willing  to  edit  copy  if  time 
is  left  for  reporting.  Ten  years  of  experi¬ 
ence.  Hard  worker;  loyal  employee. 
Dailies,  weeklies  and  periodicals  in 
Zones  3  &  5  can  reply  to  Box  2882, 
Editor  &  Publisher. 

POSITIONS 

WANTED 

EDITOR  of  award-winning  section  at 
Top  10  newspaper  wants  more.  Sixteen 
years'  experience  in  all  phases  of  edit¬ 
ing.  Strong  business/real  estate  back¬ 
ground,  but  open  to  suggestions.  Zones 

1  or  2.  Box  2892,  Editor  &  Publisher. 

EDITOR-REPORTER  with  news, 
graphic,  teaching  experience.  South¬ 
western  PA  only.  Call  Bill  today:  (412) 
421-1368. 

ADMINISTRATIVE 

GENERAL  MANAGER/ADVERTISING 
Creative  self-starter.  Communicates 
well  with  all  departments.  Works  closely 
with  civic  groups  in  managing  complex 
projects.  Seeks  position  in  Zone  8  or  9. 
Available  now.  Box  2842,  Editor  & 
Publisher. 

Editor  &  Publisher 
Classified  Advertising 

11  West  19th  St. 

New  York,  NY  10011 

REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


EXPERIENCED  EDITORIAL  WRITER 
COLUMNIST  former  foreign  and 
Washington  correspondent.  Harvard 
Fellow.  Just  completed  book.  Seeks 
challenging  news  post,  including 
moderate-to-conservative  editorial  writ¬ 
ing,  columnist,  in-depth  news-feature 
writer.  Box  2908  Editor  &  Publisher. 

TOUGH.  BUT  FAIR.  This  University  of 
Missouri  graduate  has  the  knowledge 
and  experience  to  cover  all  city  beats, 
along  with  crisp  feature  writing. 
Currently,  1  am  a  reporter  and  do  some 
editing  work  in  a  small  town  in  Zone  5. 
For  resume  and  clips,  write  to  Box 
2860,  Editor  &  Publisher. 

FEATURE  WRITER:  Nine  years  experi¬ 
ence  including  entertainment  (pop 
music)  and  hard  news,  now  seeking 
move  to  major  daily  outside  the 
Midwest.  Award-winner;  great  clips. 
Box  2862,  Editor  &  Publisher. 

FORMER  EDITOR,  reporter/ 
photographer  wants  to  return  to  news- 
papering  in  Wisconsin.  23  years  experi¬ 
ence.  Weekly  or  daily.  Respond  to  Box 
2865,  Editor  &  Publisher. 

A  journaJisf  is  a 
grumbler,  a  censurer,  a 
giver  of  advice,  a  regent 
of  sovereigns,  a  tutor 
of  nations.  Four  hostile 
newspapers  are  more  to  be 
feared  than  a  thousand 
bayonets. 

Napoleon  Bonaparte 

FULLY-CREDENTIALED  experienced 
free-lance  journalist  will  be  your 
Washington  DC  correspondent  on  strin¬ 
ger  or  part-time  basis.  For  fresh,  first¬ 
hand  coverage  customized  to  fit  your 
readers’  interests,  write  or  call  for 
resume  and/or  services,  PO  Box  65509, 
Washington  DC  20035.  (703) 
533-1029. 

UBRARY 

IN  NEED  of  a  multi-talented  newspaper 
librarian?  Need  someone  who  knows  all 
facets  of  the  field?  Need  someone  with 
previous  experience  and  a  MLS?  Need 
someone  who's  ambitious  and  a  go- 
getter?  Is  your  library  meeting  all  your 
needs?  Is  it  everything  you  want  it  to  be? 

If  you  need  someone  like  me,  respond 
to  this  ad.  Box  2891,  Editor  & 
Publisher. 

REPORTER  with  3  years  experience 
wants  general  assignment  or  news 
features  job  on  70,000  or  larger  daily  in 
Zones  5,7,8  or  9.  Call  Martin  at  (707) 
422-8292  before  2pm  Pacific  Stan¬ 
dard  Time. 

SENIOR  WRITER  at  large  daily  and 
former  foreign  correspondent,  seeks 
position  as  travel  editor/writer.  Box 
2902,  Editor  &  Publisher. 

PRODUCTION 

SOCKO  COLUMNIST,  sports  or  news, 
bought  out  in  big  city  sale,  seeks  metro 
challenge.  Clips  sing,  writer  doesn't. 
Zone  2.  Will  relocate  for  hot  offer.  Box 
2889,  Editor  &  Publisher. 

PRE-PRESS  ELECTRONIC  TECH. 
Proficient  on  medium  large  daily 
computer  equipment.  Will  relocate. 
Write  Tech,  1138  Hayes.  Charleston,  IL 
61920. 

SPORTS  DESK  man  with  sharp  graphic 
skills  wants  to  move  on  to  better  things. 
Seeks  role  in  decision-making  and 
reshaping  look  of  sports  pages.  Piquant 
writer  can  distinguish  between  propen¬ 
sity  and  propinquity  and  between  Grba 
and  Gubicza.  Clips  and  resume 
supplied  with  alacrity  upon  request. 
Zones  1  and  2.  Box  2905,  Editor  & 
Publisher. 

PRESSROOM  FOREMAN:  Highly 
skilled  in  all  phases  of  Offset  Newspap¬ 
er  production.  Committed  to  producing 
top  quality  product  on  time  with  low 
waste  and  strong  emphasis  on  press 
maintenancce.  Reply  to  Box  2909, 
Editor  4  Publisher. 

PRESSROOM  FOREMAN  newspaper 
and  commercial.  25  years  experience  of 
which  15  years  is  supervisory.  Seeking 
to  relocate  to  Zone  4.  Complete  resume 
with  references  upon  request.  Box 
2845,  Editor  &  Publisher. 

WEB  TECHNICIAN  30  years  experience 
with  letterpress,  rotogravure  and  offset. 
Human  relations  skills  with  12  years  in 
supervision.  Box  2895,  Editor  & 
Pubisher. 

SPORTS  EDITOR  at  48,000  PM  seeks 
quality  paper  seeking  quality  sports 
section.  New  ownership  has  gutted 
staff,  space.  Two  APSE  Best  Section 
awards.  Major  metro  desk  experience. 
Box  2886,  Editor  &  Publisher. 

use  GRADUATE  seeks  editorial  posi¬ 
tion  for  newspaper  or  magazine  in 
Southern  California.  Excellent  writing 
and  editing  skills.  B.  Hill,  7714Yankey 
St..  Downey,  CA  90242. 
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SHOP  TALK  AT  THIRTY - 

Pete  Kelly’s  blues:  the  hard  times  at  UPl 


By  James  F.  Lawrence 

When  the  Mexican  owner  of  the 
financially  ailing  United  Press  Inter¬ 
national  recently  turned  over  control 
to  an  American  cable  television  net¬ 
work,  I  thought  about  Pete  Kelly.  I 
wondered,  were  Pete  alive,  what 
would  he  think  about  the  hard  times 
that  have  befallen  the  wire  service  he 
loved  so  dearly? 

I’m  certain  he  would  be  mad.  I  can 
hear  his  booming  baritone:  “How 
dare  they  pass  around  an  American 
journalism  institution  like  a  loaf  of 
bread.” 

For  what  amounts  to  a  song,  Mario 
Vazquez  Rana  has  handed  over  UPI 
to  Earl  Brian,  chief  of  Financial  News 
Network.  No  cash  is  involved  in  the 
deal.  As  it  is  now,  UPI  is  losing  an 
estimated  $2  million  a  month. 


None  of  this  would  have  sat  well 
with  Pete,  who  was  bureau  chief 
when  I  joined  UPI  in  Denver  15  years 
ago.  Pete  felt  passionately  about  UPI. 
He  was  the  quintessential  “company 
man.”  Right  up  until  a  vessel  burst  in 
his  brain  1 1  years  ago,  killing  him  at 
the  age  of  38,  Pete  preached  the  vir¬ 
tues  of  what  he  proudly  referred  to  as 
the  “world’s  second  largest  news¬ 
gathering  organization.” 

Sure,  the  Associated  Press  was  big¬ 
ger,  Pete  would  concede,  but  that 
didn’t  mean  that  the  AP  was  better,  he 
would  always  emphasize.  He  often 
recalled  the  times  he  had  beaten  AP 
staffers  on  stories  during  his  UPI 
career. 

Pete,  a  churchgoing  Irish  Catholic, 
liked  to  tell  a  good  story  or  two.  true, 
but  there  was  no  malarkey  about  his 
skills  as  a  newsman.  He  was  a  superb 
writer,  editor  and  reporter. 

What  a  feisty,  competitive  spirit  he 
had.  It  was  infectious.  It  broke  down 
the  differences  between  the  seven  of 
us  who  worked  as  reporters  in  the 
Denver  bureau,  and  there  were  some 


(Lawrence  is  associate  editor  of  Gan¬ 
nett  Westchester  Newspapers.  This 
column  appeared  March  12  and  is 
reprinted  with  Lawrence’s  permis¬ 
sion.) 


big  differences.  For  instance,  I  was 
the  only  black.  There  were  two 
women  and,  among  the  white  males, 
there  was  a  Colorado  cowboy,  a 
Bible-thumping  Texan,  a  one-time 
Jesuit  from  Milwaukee,  and  a 
tobacco-chewing  sports  fanatic  from 
Wyoming. 

We  were  some  bunch  but,  as  far  as 
Pete  was  concerned,  the  only  thing 
that  mattered  was  that  we  produce  the 
best  news  report  possible  for  UPI 
broadcast  and  newspaper  subscrib¬ 
ers.  If  you  didn’t,  he  would  make  your 
life  miserable.  It  was  that  simple. 

Don’t  get  the  idea  that  Pete  was  the 
simple  sort  —  unpretentious,  yes, 
but  hardly  simple.  He  was  a  wiry  guy 
with  a  narrow  face  and  longish  gray 
hair.  He  had  a  somewhat  complex 
personality  but,  once  you  got  to  know 
him,  you  found  it  hard  not  to  like  him. 


I  remember  when  I  moved  my  fam¬ 
ily  to  Denver  in  1973.  I  had  grown  up 
in  the  South,  gone  to  segregated  pub¬ 
lic  schools,  graduated  from  a  pre¬ 
dominantly  black  college.  Suddenly  1 
was  in  a  city,  more  than  2,000  miles 
from  home,  where  there  were  few 
black  people. 

Besides  being  the  only  black  staffer 
in  the  Denver  bureau,  I  was  one  of 
only  a  handful  of  blacks  employed  by 
UPI  companywide.  I  felt  the  way 
James  Meredith  must  have  felt  when 
he  desegregated  the  University  of 
Mississippi  —  like  the  Lone 
Ranger  —  but,  thanks  to  Pete,  I 
found  getting  accustomed  to  this 
vastly  different  geographical,  racial 
and  social  environment  easy.  He 
became  a  buddy  as  well  as  a  boss. 

At  first,  I  must  admit,  I  had  my 
doubts  about  Pete.  No,  it  wasn’t  that  I 
thought  he  was  a  bigot.  I  was  con¬ 
cerned  about  his  personality.  He  was 
a  walking  time  bomb.  I  had  been  on 
the  job  for  less  than  a  week  and  was 
busy  trying  to  write  a  flawless  story 
for  the  radio  wire  when  Pete  exploded 
before  me  for  the  first  time. 

“Why  that  no  good  x%%##$$#!. 
Who  the  #$%0  does  he  think  he  is?” 

Pete  got  up  from  his  desk  and 
kicked  a  trash  can.  Then  again,  and 
again. 


Is  this  guy  a  nut,  or  what? 

No.  That  was  Pete’s  style.  In  this 
case.  He  had  just  got  off  the  phone 
talking  to  an  editor  in  Dallas  who  had 
the  audacity  to  rewrite  the  lead  of  a 
story  he  had  written. 

He  was  equally  given  to  emotional 
outbursts  when  the  daily  report  from 
New  York  headquarters  came  in 
showing  how  we  fared  against  the  AP 
on  breaking  national  stories.  If  we  had 
kicked  butt,  you  would  know  it  by  his 
yell.  It  could  be  heard  on  the  next 
floor.  If  we  got  clobbered,  Pete  usu¬ 
ally  would  rip  the  paper  from  the  wire 
and  scream  a  four-letter  word. 

Pete’s  style  wore  off  on  all  of  us.  If 
you  walked  into  the  bureau  from  the 
street  you  would  think  you  were  in  a 
pool  hall.  As  we  saw  it,  this  was  the 
way  real  newspeople  acted.  Earthy. 
Crazy. 

More  important  than  picking  up 
pointers  on  hurling  obscenities  and 
how  to  intimidate  country  sheriffs 
over  the  phone  to  get  information, 
what  I  most  admired  about  Pete  was 
his  subtle  way  of  getting  the  best  out 
of  you.  He  made  everybody  on  the 
staff  feel  like  a  major  player. 

It  was  a  Sunday  night  back  in  1976. 
I  was  working  alone.  The  phone  rang. 
It  was  a  tip  from  Aspen  that  actress 
Claudine  Longet  had  shot  and  killed 
Spider  Sabich,  the  skier.  This  was  big 
stuff.  I  checked  it  out,  filed  the  story, 
and  minutes  later  I  was  deluged  with 
calls  from  newspapers  and  television 
networks  across  the  country  wanting 
more  information.  I  called  Pete  at 
home  for  advice  on  handling  my  first 
big  story  alone. 

“Beat  the  crap  out  of  the  AP,”  is 
what  I  remember  most  about  that  con¬ 
versation.  “Show  ’em.” 

No  question  about  it.  Pete  would  be 
mighty  mad  about  what’s  happening 
to  UPI. 

Banned  Malaysian 
paper  is  reopened 

An  English-language  newspaper  in 
Malaysia,  the  Star,  banned  last 
October,  has  resumed  publication, 
although  its  leading  columnist,  who 
was  Malaysia’s  first  prime  minister, 
warned  that  because  of  restrictions  on 
publishing  “readers  will  not  get  the 
message  from  me  in  my  column  as 
frankly  as  I  would  have  liked.” 

The  Star  and  its  affiliated  paper  the 
Sunday  Star  were  closed  in  October. 


“How  dare  they  pass  around  an  American 
Journalism  institution  like  a  loaf  of  bread.” 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOWTO  CARE  FOR  THE  NEW 
RASE  COAT/aEAR  COAT  FINISH  ON  YOUR  CAR. 

TRY  A  LITTLE  TENDERNESS. 


Base  coat/clear  coat  paint¬ 
ing  is  a  better  way  to  paint  cars. 
Instead  of  the  old  single  layer 
of  lacquer  or  enamel  color  coat, 
General  Motors  now  uses  two 
layers  of  paint  on  most  of  our 
models.  The  base  layer  contains 
the  pigment  or  color,  and  the  top 
layer  is  a  clear  coat  of  acrylic 
polymer  to  bring  out  the  bril¬ 
liance  of  the  color  and  give  a 
glossy,  mirror-like  finish. 

The  principle  is  like  that  of 
a  mirror:  the  clear  coat  functions 
like  the  glass. 

With  single  coat  finishes, 
the  color  is  exposed  to  the  atmo¬ 
sphere,  so  sun,  water,  wind  and 
dirt  can  cause  deterioration.  With 
base  coat/clear  coat  paint,  the 
color  is  not  exposed  to  the  atmo¬ 
sphere,  so  the  desirable  charac¬ 
teristics  of  the  finish  last  longer. 

Base  coat/clear  coat  fin¬ 
ishes  require  less  maintenance, 
but  they,  like  all  paints,  are 
susceptible  to  abrasives,  which 
will  scratch  the  finish  or  give  it 
a  hazy  appearance,  reducing 
both  its  gloss  and  imaging  (mirror- 
like)  qualities. 

Wash  any  base  coat/clear 
coat  finish  with  gentle,  non¬ 
abrasive  cleaners,  rinsing  away 
all  loose  dirt  with  plenty  of  water 
before  sponging  on  the  soapy 
solution. 

Rinse  the  cloth  or  sponge 
or  change  it  frequently  to  avoid 
scratching  the  finish  with  dirt  or 


grit.  If  you  use  a  commercial  tar 
or  bug  remover,  read  the  instruc¬ 
tions  carefully,  then  try  it  out  on 
an  inconspicuous  area  first. 

If  you  use  a  commercial  car 
wash,  look  for  one  that  uses  a 
soft  scrub  system.  A  few  car 
wash  systems  employ  harsh 
brushes,  which  may  scratch  the 
clear  coat  finish. 

Base  coat/clear  coat  paint 
need  not  be  polished  as  often  as 
a  lacquer  or  enamel  to  remove 
the  grime  and  effects  of  weather¬ 
ing.  When  you  do  polish  it  (once 
or  twice  a  year),  use  a  mild  clean¬ 
ing  wax,  not  an  abrasive.  Polish 
gently,  by  hand. 

Avoid  mechanical  polishing 
or  sanding  of  the  surface. 

Don’t  use  a  scrub  brush  on 
the  paint  or  on  the  wheels,  if 
they’re  aluminum  mag  wheels 
with  clear  coat  paint  on  them. 

You  can  help  maintain  the 
finish  on  your  car  by  parking 
and  driving  wisely.  Try  not  to 
park  under  trees,  where  bird  drop¬ 
pings  or  sap,  which  contain  com¬ 
pounds  that  can  injure  the  finish, 
may  fall  onto  your  car.  Try  to 
park  upwind  from  industrial 
areas.  If  you  get  cement  dust  or 
fly  ash  on  your  car  from  any 
fire  or  smokestack,  rinse  it  off 
immediately. 

When  you  drive,  go  easy  on 
the  gas  ped^  to  keep  stones  from 
flying  up  and  chipping  the  paint 
during  quick  starts.  When  travel¬ 
ing  on  dirt  or  gravel  roads,  put 
some  extra  distance  between 
you  and  the  car  ahead  to  avoid 
running  into  stones  thrown  into 
the  air  by  that  car’s  tires. 


If  you  get  a  scratch  or  chip 
in  the  finish,  and  it’s  a  deep  one, 
you  should  probably  seek  expert 
repair  advice  on  how  to  keep  it 
looking  good  and  to  avoid  expos¬ 
ing  bare  metal  to  the  elements.  If 
the  scratch  is  small,  auto  supply 
stores  and  GM  dealers  offer  two- 
step  touch-up  paints  to  repair  the 
underlying  color  coat  and  the 
clear  coat  finish. 

General  Motors  has  made 
this  better  finish  standard  for  all 
colors  on  most  models  of  cars 
and  trucks.  Ctonsult  your  owner’s 
manual  or  ask  your  dealer 
whether  your  car  has  base  coat/ 
clear  coat  paint. 

If  you  have  this  new  finish, 
try  a  little  tenderness,  and  your 
car  will  look  better  for  a  long, 
long  time. 


This  advertisement  is  part  of 
our  continuing  effort  to  give 
customers  useful  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 


[mark  of  excellence 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 


THE  SERKXJS  HUMORIST 

There’s  a  little  bit  of  Hemy  Payne  in  It’s  fiom  this  in-depth  search  of  the  day’s  news 

every  editorial  cartoon  he  draws  for  Scripps  that  the  seed  of  an  idea  evolves. 

Howard.  “It’s  difficult  to  draw  something  you  A  Pulitzer  finalist  last  year  at  age  25,  he’s 

don’t  believe  in,”  he  says.  serious  about  this  business  of  humor.  He  avoids 

But  Payne’s  perspective  is  more  than  gags  in  favor  of  more  thought-provoking  amuse- 

personal— it’s  well  informed.  A  Princeton  ment  He  calls  himself  a  closet  editorial  writer. 

University  graduate  in  history,  Payne  begins  Henry  Payne.  Humorist  Conunentator. 

each  day  reading  half  a  dozen  newspapers  Artist  One  of  the  more  than  8,000  people  at 

and  spending  hours  poring  over  the  wires.  Scripps  Howard  Newspapers. 
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